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WATERFALL
A message from

prizes from Waterfall Management 
Company CEO Willie Vos, iStore 
Manager Christopher Barnard and 
GO Waterfall MD Trudy Deuchar. A 
very big thank you to the iStore Mall 
of Africa for hosting this event and 
generously spoiling each winner with 
a R500 iStore gift voucher and an iCare 
voucher including a screen protector 
and screen replacement discount.  

We furthermore have an article about 
the AfriSam quarry in Waterfall, 
which produces essential building 
materials for our development. Its 
proximity to the estate certainly keeps 
construction costs down, and the 
article explains AfriSam’s approach 
to keeping noise pollution, blasting 
and dirt to a minimum, to protect 
residents and the environment. 

Meanwhile, Waterfall Corner has 
jazzed itself up by attracting some 
of the country’s most promising 
artists and stylists. Look out for the 

If you needed a reminder that 
Waterfall is a world-class place 
to live, then we are thrilled to 
announce that we have once again 
been named the Best Mixed-use 
Development in South Africa for 
2019/2020 at the International 
Property Awards ceremony held in 
London last month. This is the sixth 
consecutive year that Waterfall has 
won this accolade, and it has set 
us on a path to hopefully clinch 
the Best Mixed-use Development 
in Africa, and ultimately the world, 
again this year. We are so proud to 
have won the Best International 
Mixed-use Development award for 
the past two years and sincerely 
hope to do it again. You can 
read more about these awards, 
and how we earned them, in 
this edition of the magazine.

Of course, part of our success lies 
in the unique amenities we have 
here, including the ever-inventive 
GO Waterfall App. You may recall 
that we ran a competition in April 
and May to celebrate the launch 
of Phase 2 of the app, which 
now caters for everyone living 
and working in Waterfall. We are 
delighted to announce our two 
winners, who each won a 128GB 
iPhone XR in the colour of their 
choice! Congratulations to Sharon 
Vasuthevan, a resident of Country 
Estate and Nicolas Manyike, an 
employee in Maxwell Office Park. 
While Sharon could not make it 
to the prize-giving ceremony on 
24 June at the iStore in the Mall 
of Africa, a delighted Nicolas 
can be seen above, receiving his 

new Japanese restaurant called 
Daruma, partly owned by the 
popular DJ and music producer, 
Oskido; as well as Legends 
Barbershop, which was founded by 
celebrity barber, Sheldon Tatchell.

Finally, our Netcare article this 
month examines gout, a disease 
once thought to target people 
living the high life. Sadly, it affects 
ordinary men and women too, 
often with debilitating pain. 
The article explains what gout 
is, why it has become more 
common, (yes, you can blame 
our diets), the symptoms, and 
most crucially, the treatment.

It’s a sobering piece, but if you’re 
a sufferer, or want to make some 
pre-emptive lifestyle changes to 
avoid it, it’s an essential read.

Until next time,
Waterfall Management
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W
aterfall Management Company has once 
again been honoured with the Best Mixed-use 
Development in South Africa 2019/2020 award 
for the Waterfall development, at the recent 

International Property Awards – Africa and Arabia Chapter. 
More exciting news this year is that, in addition to garnering 
this accolade for the sixth consecutive year, Waterfall also 
received an award for Mixed-use Architecture in South Africa 
for the very first time. Tertia du Toit, Communications Manager 
for Waterfall Management Company, was in London to receive 
these accolades at the awards gala dinner held at the 5-star 
London Marriott Hotel, Grosvenor Square, on 12 June 2019. 
 
In addition to the above, Waterfall was also nominated for Best 
Mixed-use Development in Africa. The highest scoring, five-
star winners from each category in Africa will automatically be 
put forward for re-judging against the five-star winners from 
Asia Pacific, Arabia, Europe, USA and the Americas, as well as 
the UK. Once the re-assessment has taken place, the 2019 
international winners in each category will be acknowledged 
as the ‘World’s Best’. These winners will be announced at 
an awards ceremony in London on 2 December 2019. 
 
In 2018, Waterfall not only won Best Mixed-use 
Development in Africa for the fifth year running, but also 
received the top honours for the second year in a row, 
when named Best International Mixed-use Development 
2018/2019. The development is holding thumbs to 
hopefully receive this recognition again this year. 
 
The International Property Awards are open to residential 
and commercial property professionals from around the 
world. Now in their 27th year, these awards celebrate the 
highest levels of achievement by companies operating 
in all sectors of the property and real estate industry. 
Judging focuses on design, quality, service, innovation, 
originality, and commitment to sustainability. 

Willie Vos, CEO of Waterfall Management Company, said; 
“As a team of property professionals who are not only 
dedicated to the continued sustainable development of 
Waterfall, but to the positive impact this development is 
bringing to the economy, we are of course ecstatic about 
these achievements. Receiving this international recognition 
every year emphasises just how world-class Waterfall 

WATERFALL  
Wins AgAin 
An International Property Award is a 
world-renowned mark of excellence.

is, and we hope to continue to achieve these awards as 
Waterfall continues to unfold towards completion.” 
 
Waterfall Management Company is the Property and Asset 
Management Company of the Waterfall land. Since 2004, 
Waterfall Management Company has been working with 
developers and investors to create the largest mixed-use 
development in Africa. This award-winning 2 200-hectare 
leasehold development in the heart of Gauteng offers 
integrated, fibre-ready live-work-play environments that provide 
unsurpassed quality of life in a vibrant urban environment.
 
For more information visit:
www.waterfall.co.za 
www.propertyawards.net 

Tertia Du Toit, Communications Manager at Waterfall, receives International 
Property Awards.
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WATERFALL’s 
hEART oF sTonE
While the traditional 
view of a quarry is 
one that includes 
noise, dust and plenty 
of heavy machinery, 
the reality is that 
quarries play a crucial 
role in providing the 
ingredients necessary 
to build cities. 

T
he AfriSam quarry is situated 
in Waterfall, Midrand and the 
aggregates produced here 
are vital to the construction of 

roads, dams and buildings including 
some that can be found in Waterfall.

Glenn Johnson, GM for AfriSam 
Construction Materials - Aggregate 
Division, points out that most residents 
aren’t aware that the original quarry 
in Waterfall dates back to around 
1950, when there was virtually no 
other development in the area.

“At the time, the Jukskei River that 
runs through the heart of Waterfall, 
was located on the extreme edge 
of the Johannesburg City environs. 
This demonstrates that the quarry 
itself goes back decades, as do the 
agreements relating to its operation. 
You could say we go back to a time 

long before the Waterfall Precinct was 
a twinkle in its designer’s eye,” he says.

“It’s worth noting that the aggregates 
quarried here, were used to build 
everything from the Carlton Centre 
in the Johannesburg CBD and the 
Buccleuch interchange upgrades, to the 
new bridges and hotels constructed for 
the 2010 Soccer World Cup. On Waterfall 
itself, we have been involved with the 
PWC building, Mall of Africa, and a 
number of private residences as well.”

Johnson explains that, contrary to 
what people think, cement is not 
mined in the quarry. What is mined 
are the stones (aggregates) that are 
mixed with cement in order to make 
concrete. Therefore, if a quarry like 
this one – which is situated close to 
the construction areas – were to be 
closed, it would significantly increase 
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However, it should be noted,” he adds, 
“that the company is fully focused 
on safe operations and prides itself 
on being not only a responsible 
corporate citizen, but one which 
genuinely offers additional value 
to the Waterfall Precinct and the 
community at large.”  The company 
does this through involvement in 
various programmes, such as social 
development, community upliftment, 
water clean-up and crime prevention.

“As a business, we’ve been contributing 
to SA in one form or another for 85 
years and we plan to continue doing 
so for many more. We certainly view 
our quarry as an integral part of the 
Waterfall community and, as such, we 
want to play our role in ensuring that 
Waterfall is developed into a region 
that can truly become a critical player 
in our country’s future,” he concludes.

the cost of building infrastructure 
at Waterfall, because the aggregate 
would have to be transported 
over a far greater distance.

“Of course, we are well aware our 
quarry sits on some of the most 
commercially valuable land in SA 
at present, so AfriSam has a strong 
environmental management 
programme in place, which deals 
with issues relating to noise pollution, 
blasting activities, alien vegetation 
control and storm water management, 
to name a few. Anything seen as 
detrimental to the environment has 
to be carefully handled because, 
as an extractive industry, we 
simply have to make sure we mine 
sustainably as we move forward.”

For example, he continues, when 
blasting must be done, the quarry 

is restricted in terms of when this 
can take place. He says that this is 
generally considered to be during 
reasonable working hours, adding 
that whenever any such blasting 
is planned, the company engages 
with the surrounding neighbours so 
that middle ground can be found.

“We certainly believe in respecting the 
needs of others in the development 
and we want to assure the community 
that we will work with them to ensure 
that disturbances are minimised. This 
includes instituting active dust and 
noise control programmes and not 
blasting during inclement weather, 
where noise from air blasts may reflect 
and refract off the clouds,” he says.

“AfriSam understands that continued 
success will be built on effective 
interaction with our communities. 
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WATERFALL  
CoRnER  
The new hotspot for  
lifestyle experiences

W
aterfall Corner has 
fast become a hotspot 
for celebrities and 
influencers alike, 

with many leading South African 
artists and stylists choosing to open 
boutique stores at the centre. 

One such artist is DJ, music producer 
and entrepreneur Oskido, who 
over his 30-year career has had an 
uncanny ability to see ahead of the 
curve, beyond current trends and 
fads to the very essence of a new 
opportunity. His latest endeavour 
will see the business mogul venture 
into the restaurant business with the 
opening of Daruma - a Japanese-

inspired restaurant offering a unique 
take on Asian cuisine. Daruma will join 
a long line of world-class restaurants 
at the centre, including La Parada, 
Grand Café, Col‘Cacchio, The Hussar 
Grill, The Raj and Yamada Sushi.

Another new addition to the tenant 
mix is cult male grooming mecca, 
Legends Barbershop. Founded by 
celebrity barber, Sheldon Tatchell, 
Legends is the barbershop of choice 
for some of SA’s top celebrities, such 
as Riky Rick, Kwesta and Cassper 
Nyovest. This highly successful 
franchise already operates in nine 
locations and will be opening its 
10th store at Waterfall Corner. 

Located on the corner of Waterfall 
and Woodmead Drives, Waterfall 
Corner is ideally positioned to 
serve the Woodmead, Kyalami, 
Midrand, Sunninghill and Waterfall 
areas. The centre is a staple for 
the daily shopping needs of 
local residents, with the likes of 
Checkers, Woolworths and Clicks 
serving as anchor tenants.  

Waterfall Corner is a South African 
Council of Shopping Centre’s (SASC) 
award-winning retail development. 
With its eclectic mix of restaurants  
and service orientated retail 
outlets, this shoppers’ haven has 
something to offer everyone.

Waterfall Corner has transformed into a centre for 
high profile and luxurious stores - a magnet for 
the moguls of film, fashion and fabulousness. 
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How do you Feel Today?

 TIRED SAFE SHOCKED BORED MISCHIEVOUS

COOL EXHAUSTED HAPPY WORRIED

Bidvest McCarthy Woodmead
Cnr Waterfall Crescent & Woodmead Drive, Woodmead Retail Park
*T’s & C’s Apply. E&EO.
Workshop Manager: Thys Pretorius | 072 917 2641 | thysp@mcmotor.co.za

Call 072 917 2641 to book a service today!

the reason we crave pizza

OFFICE
PERKSPERKS
10% OFF ALL  
CORPORATE BILLS  
OVER R1000OVER R1000
EXCLUSIVE TO COL’CACCHIO WATERFALL

#EverySliceTellsAStory

T&C’s Apply. Not to be used in conjunction with any other promo-
tions or the loyalty app. Only applicable to corporate orders.

COL’CACCHIO WATERFALL 010 596 8941 / 010 205 9004
SHOP 9, WATERFALL CORNER, CNR. WOODMEAD & MAXWELL DR.,  

JUKSKEI VIEW EXT 51, MIDRAND

WHO’S YOUR SPECIALIST IN 4X4, RUN 
FLAT ANd HIgH PERFORmANCE TYRES?

SUPA QUICK KYALAMI
9 Kyalami Downs Shopping Centre
Cnr Main and Kyalami Blvd



There are those that 
say that collecting is 
as old as time itself, 
as people around 
the world create, 
produce, use and then 
re-use, re-cycle and 
collect – not only for 
investment and ‘green’ 
reasons but because it 
preserves history. 

W
ith Mall of Africa 
becoming an antique 
‘hotspot’ as it hosts 
not only the monthly 

table-top Antique Collective but 
also hosts the Autumn and Spring 
National Antiques & Decorative 
Arts Faires (NAADA), we give you 
some tips on how to become 
a savvy antique shopper.

Antique fairs and markets are 
the places to shop
With rising rents for dealers, and 
collectors not wanting to battle 
traffi  c to visit a number of antiques 
stores spread across a city, antique 
fairs and many table-top fairs have 
become popular places to browse 
for those antiques and collectables. 
They are popular, because they bring 
together antique dealers from all 
over the country under one roof for 
the convenience of collectors who 
can track their favourite antiques 
and engage in comparative buying.

BECoME A 
sAVVY CoLLECToR

Balance online with the 
tradition of markets
Online shopping has become a 
billion-dollar industry worldwide 
and it is transforming the collecting 
space. Whilst savvy collectors do 
their research online and often buy 
online, others simply use the internet 
to do their research, follow trends 
and compare prices. But nothing 

beats the excitement of visiting an 
antique fair and being able to browse 
- touching and feeling the energy 
of an antique that ‘speaks to you’. 

go for quality not quantity
Having experienced one of the longest 
recessions of our times, collectors have 
embraced the ‘less is more’ adage in 
both their lives and when shopping 
for antiques. The value of a piece is far 
more important than collecting for 
the sake of collecting. On the other 
hand, there are an increasing number 
of new collectors who are fi nding 
antiques more aff ordable and more 
valuable in the long run than buying 
new and often overpriced goods.

Chanel bag and Lucit bracelet

Coloured wine glasses

J Stephens Legras Quenvit
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Top end drives the market
Countries with the highest purchasing 
power are also those whose wealthy 
citizens invest the most in top-end 
antiques. That includes the US, 
China, India, Japan and Germany 
and this is reflected in the high-
quality Chinese and Japanese arts 
and antiques that still dominate the 
market. Collectors wanting alternative 
investments are looking for top-end 
antiques that will be a hedge against 
inflation and provide an alternative 
to volatile stock markets. A plus for 
investors is the fact that antiques 
are exempt from capital gains tax.

Use and enjoy what you 
collect
For those not in the high-end bracket 
but still avid collectors, there is a trend of 
buying pieces that can be incorporated 
into a home, enjoyed and treasured for 
future generations. Besides buying into 
the ‘going green’ movement, there is a 
return to the nostalgia of the past – in 
the way we live, in the food we cook 
and in the way we see the world. Gone 
are the days when collectors displayed 
row upon row of figurines – today’s 
collectors want to be able to enjoy what 
they invest in on a day-to-day basis.

Selection of blue lined silver

Art Deco figurine

Find new uses for old things
Many antiques which were originally 
intended for one purpose can be 
so easily adapted to modern living 
today. A linen press makes for a 
great cupboard; use a vignette as 
an entrance hall feature, brass milk 
containers for umbrellas. Be creative 
and find interesting ways to display 
those antiques and make a statement.  

Don’t miss the monthly Antique 
Collective at Mall of Africa, 
which takes place in the Crystal 
Court, Upper Level on Sunday 
28 July from 10am to 4pm. Also 
diarise the National Antiques & 
Decorative Arts Faire, taking place 
from 27 – 29 September 2019.

For more information, visit  
www.thecollector.co.za or call  
Clyde on 082 883 4933.
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ThE ‘DisEAsE oF Kings’
No longer a disease of the Upper Class!

By Dr Anita Lai, MBBCh 
(Wits), FCP (SA), MMed (Int 

Med), Cert Rheum (SA)
Specialist Physician & 

Rheumatologist, Netcare 
Waterfall City Hospital

Historically, gout was known as the ‘Disease of 
Kings’ due to its association with rich food and 
wine consumption; however, this is no longer 
the case. It is now the most common form of 
infl ammatory arthritis in the world.

WhAT is goUT? 
Gout is an inflammatory arthritis 
caused by the deposition of 
monosodium urate crystals (MSU) in 
joints and other tissues. It commonly 
affects men over the age of 40 years 
but is rare in premenopausal women. 
The recent increase in prevalence has 
largely been associated with a dietary 
and behavioural lifestyle which 
includes increased consumption 
of beer, drinks containing fructose, 
excessive intake of meat and 
seafood, and lower levels of physical 
activity. Other factors include 
increased prevalence of obesity 
as well as metabolic syndrome 
and widespread prescriptions of 
low-dose aspirin and diuretics. 

WhAT ARE ThE 
sYMPToMs? 
Patients with gout typically complain 
of a red, hot, swollen joint of the foot 
or ankle with symptoms reaching Gouty tophi in the fi ngers.  Permission obtained from the patient.
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maximum intensity within 24 hours. 
The attack often starts during the 
night or early morning. Sometimes 
it is associated with a low-grade 
fever and malaise. Acute gout may 
also occur in other joints, soft tissues 
and the Achilles tendon. The attack 
usually resolves in 1 – 2 weeks with 
or without treatment. Skin overlying 
the affected joint may peel off several 
days after the attack. An acute attack 
of gout may be triggered by the 
following factors: acute medical 
illness (e.g. infection), alcohol 
ingestion, bleeding, dehydration, 
drugs (e.g. diuretics and initiation 
of Urate Lowering Therapy (ULT)), 
excessive intake of meat and seafood, 
ingestion of drinks containing 
fructose, surgery and trauma. 

If the disease is left untreated, gout 
attacks may become more frequent, 
may affect more joints and become 
persistent. Eventually, tophi can 
appear. Tophi are nodular masses 
of MSU crystals deposited under 
the skin or in the joint. Gouty tophi 
appear as white to yellow firm 
deposits and may ulcerate through 
the skin and become infected. 
They are commonly found on the 
fingertips, feet, olecranon bursa (the 
soft tissue at the tip of the elbow), 

back of the forearm, Achilles tendon 
and the antihelix of the ear. Tophi can 
eventually lead to joint deformity.

hoW Do WE DiAgnosE 
goUT? 
The investigation of gout involves 
a combination of blood tests, 
joint fluid analysis, radiographs, 
ultrasonography and/or dual-energy 
computerised tomography depending 
on the individual clinical scenario. 

There are multiple conditions that are 
associated with gout. Once gout is 
diagnosed, the doctor will screen for 
the following associated conditions: 
chronic kidney disease, coronary 
artery disease, heart failure, stroke, 
peripheral arterial disease, obesity, 
hyperlipidaemia, and diabetes.

hoW Do WE MAnAgE 
goUT? 
The management of gout includes 
a combination of lifestyle changes 
and medications. Weight loss and 
regular exercise are recommended, 
along with increasing one’s intake of 
low-fat dairy products, skimmed milk, 
cherries, as well as other vegetable 
sources of protein, over and above 
avoidance of beer and spirits, sugar-
sweetened drinks, heavy meals and 

excessive intake of meat (particularly 
organ meats) and seafood (particularly 
anchovies, sardines and shellfish).

During an acute attack of gout, one 
should rest and apply ice over the 
affected joint intermittently. The 
medication for acute attack includes 
non-steroidal anti-inflammatory 
drugs (NSAIDs), corticosteroid and 
colchicine. Patients who experience 
an acute gout attack may buy a 
‘gout pack’ over the counter at the 
pharmacy instead of seeking medical 
advice from the doctor. One should, 
however, be cautious with the use 
of these drugs. NSAIDs have many 
side-effects and contraindications, for 
example, NSAIDs should be avoided 
if the patient has a history of stomach 
ulcers and kidney failure. Long-term 
continuous use of corticosteroids can 
also lead to multiple complications, 
for example, weight gain, diabetes, 
cataracts and osteoporosis. Colchicine 
cannot be used in the setting of 
renal failure. Thus, one should seek 
medical advice rather than just 
buying ‘gout pack’ medications.

DURATion oF TREATMEnT
After a single episode of an acute 
attack, does it mean one has to be on 
lifelong medication? Not necessarily, 
as 5 - 10% of the patients may never 
have another attack after a single 
gout attack. The doctor will evaluate 
each patient individually and decide 
on the need for medication. 

For patients who require medication, 
the goal of treatment is to reduce 
the serum urate level to below 
0,36 mmol/l which is the saturation 
point for MSU to dissolve all crystal 
deposits. Thus, it is important to 
follow up frequently with blood 
test monitoring of the patient. 

Dr Anita Lai can be contacted on tel. 
011 304 6600

Gouty tophi in the olecranon bursa.  Permission obtained from the patient.
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*when you spend R350 or more at Placecol Skin Care Clinic Mall of Africa.

    

R100 OFF GIFT VOUCHER

CLEANSING CHLOROPHYLL FACIAL

/PlacecolSkinCare @Placecolsa @placecolsa www.placecol.com 0861 11 22 22

ING CHLOROPHYLL FACIA

Clear skin

TERMS AND CONDITIONS  
This voucher is redeemable at Placecol Skin Care Clinic Mall of Africa only. Treat this voucher like cash. This 
voucher is only valid for purchases valued at R350 or more at Placecol Skin Care Clinic Mall of Africa.This voucher 
can only be used for treatments and cannot be used to purchase retail products. This voucher cannot be 
exchanged for cash and cannot be replaced if stolen. This voucher is not a credit card and cannot be reloaded. No 
cash balance will be given as change. Copies of this voucher will not be accepted. The voucher may not be used 
in conjunction with any other promotions or special offers. The offer is only valid until 31 September 2019.

PLACECOL SKIN CARE CLINIC MALL OF AFRICA
T: 011 805 0160 A: Shop 1102, Mall of Africa, Lane Creek and Magua Crescent, Midrand

0 OOFF GGIIFT VOUCH
Spoil yourself!

johannesburg  |  cape town   
garden route  |  mauritius

 

Waterfall Equestrian, 
Country & Village Specialist Agent

Vivienne Holmes: 083 455 4701
Blessing Zibane: 082 861 5423

www. hamiltons . c o . z a

NEED TO MOVE?
WE CAN HELP!

Contact us today 
for a quote:     

        
              •  National & International  

•  Packing
•  Storage
•  Relocation Services
•  Insurance
•  Pet Relocation
•  Vehicle Transportation

 Tel: 27 11 256 3000
        

Email:  sales@elliottmobility.com
Website: www.elliottmobility.com

 



i
n 1925, Francis P. Houdina 
created the world’s first radio 
controlled driverless car named 
the American Wonder, which not 

only stunned New York bystanders - 
the entire world marvelled! Houdina 
revolutionised the way automobiles 
interact with people and today, we 
have a vast amount of manufacturers 
developing level 2, 3 and even as 
far as level 4 autonomous driving.

American-based autonomous driving 
developer AutoX strives to remove 
the human element and allow cutting 
edge AI (Artificial Intelligence) to 
fully control vehicles. These vehicles, 
specifically the Lincoln MKZs, are 

primarily used to transport goods 
and services to a recipient location. 
This saves a vast amount of time, no 
need to be stuck in rush hour traffic 
and juggling grocery shopping with 
pressing priorities stressing you out. 

Appearances aren’t the company’s 
primary concern, the Lincoln MKZ 
is painted in the company colours 
- a mix of different green tones and 
black give it an eco-friendly look. 
What really catches one’s eye is the 
360-degree perception module 
housed on the roof, this serves as 
the ‘eyes’ of the AI. The shape of 
the car looks like your typical mid-
sized luxury sedan, the shiny grille 

upfront mimics that of a Jaguar XJ 
and the rear boasts a futuristic 
trendy mono LED light bar. 

You might be wondering “jeez, this 
information is great and all BUT 
how does it all work?” How does 
the car ‘see’ and how is it able to 
perceive the environment around 
it, to judge whether it’s safe to stop 
or go without causing any potential 
harm in the process? Safety is 
AutoX’s primary concern so they 
have implemented a smart hybrid 
system where humans work together 
with the AI to make driving safe. The 
car sees using camera vision which 
provides crystal clear resolution, 

AUToX  
AI:  Pioneering the Future of Driverless Cars

By Khehla Dlamini
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high frame rates and rich colour. 
Additionally, the camera module can 
recognise traffic lights and signals, 
detect different lanes and map out 
the geography of the location.

The radar system uses electromagnetic 
waves to track both the position 
and speed of an object. Mind you, 
this is all happening in real time, no 
glitches or frame rate drops. LiDAR 
(Light Detection and Ranging) is a 
strobe light (similar to a police car 
strobe) that assists the camera vision 
in detecting objects by flashing a laser 

light onto the object and relaying 
that information back to the system. 
Think of LiDAR as a magnifying glass 
for the cameras. Lastly, the network 
Antenna and GPS manage the 
communication amongst the fleet of 
AutoX cars - this will relay information 
to the other cars that may have 
encountered a technical error and can 
warn the others that it has a problem 
(IS AI BECOMING SELF-AWARE???).  

The public has the power to 
disengage the autonomous driving 
mode if a problem occurs, as AutoX 

has placed an Emergency Stop 
Button normally where the fuel cap 
would be. The car will then go back 
to its normal driving mode where 
a driver will then take control.

Although still in its baby step stages, 
autonomous driving is opening a door 
to multiple possibilities that will lead 
to a world where AI will make life much 
more convenient for bustling citizens 
living frenetic lives, or for a citizen 
who merely wants to get groceries 
from the store without wasting time. 

AutoX promises an 
exciting, safe and 
driverless future!
Source: https://www.autox.ai/files/safety_
report_2018.pdf

To contact Khehla, call 076 840 9826, 
or email: dlaminikhehla5@gmail.com
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T
his ‘ambassador for the brand’s 
new design language’, as 
Hyundai Motor Group’s new 
design chief Luc Donckerwolke 

refers to the new Santa Fe, was first 
launched in 2001 and 5 331 units have 
been sold in South Africa since then.

The new model represents the 
cornerstone of the SUV heritage that 
Hyundai has built up over the years. 
The design of the fourth-generation 
Santa Fe connects with the new SUV-
family look. It displays a modern and 
elegant appearance complemented 
by Hyundai’s SUV-family identity, 
the eye-catching Composite Light 
and the Cascading Grille. 

NEW 8-SPEED GEARBOX, 
ENHANCED FOUR-WHEEL 
DRIVE WITH HTRAC
The new-generation Santa Fe features 
an advanced four-wheel drive system 
in the Elite derivative with an enhanced 
torque application called HTRAC. 

Power for the Santa Fe’s drivetrain comes 
from the proven 2,2 litre CRDi engine 
that delivers 142 kW maximum power 
and 440 Nm maximum torque. Linked to 
the newly developed 8-speed automatic 
gearbox, which is engineered with a 

HyUNDAI SANTA FE
Hyundai’s fourth-generation Santa Fe, launched 
locally at the end of 2018, is a Sports Utility 
Vehicle that combines premium design, 
advanced technology, a spacious interior and 
comfort features which make it worthy of its 
flagship status in Hyundai’s model range.

transversal layout, it delivers enhanced 
fuel efficiency of between 3% and 4%.

INDUSTRy-FIRST SAFETy 
TECHNOLOGIES 
The fourth-generation Santa Fe offers 
one of the best-in-class safety packages 
and industry-first safety features. 

The Rear Cross-Traffic Collision-
Avoidance Assist – a standard feature in 
the Executive and Elite derivatives – is 
a Hyundai first too. When reversing out 
of areas with low visibility, the system 
not only warns the driver if vehicles 
approach from the rear side, but also 
applies the brakes automatically. 

The Safety Exit Assist, also standard in the 
Executive and Elite derivatives, prevents 
accidents when vehicles approach 
from behind by temporarily locking 
the doors before being opened, so that 
passengers will exit the car safely.

All derivatives have ABS (Anti-Lock 
Braking System); ESP (Electronic 
Stability Programme); DBC 
(Downhill Brake Control) and 
HAC (Hill-start Assist Control).

HIGHEST PASSIVE SAFETy
The new-generation Santa Fe benefits 

from superior rigidity through the 
application of high strength steel, 
high impact energy absorption and 
minimised distortion in order to protect 
passengers in the event of a collision. 

Around the interior of the Santa Fe, 
a total of six airbags is installed (two 
front airbags, two side airbags and two 
curtain airbags from first to second row 
protecting both driver and passengers). 
Testimony to its high safety standards, 
the Santa Fe was awarded a 5-star 
certification in the Euro NCAP crash test.

STATE-OF-THE-ART 
INFOTAINMENT SySTEM 
The 7-inch infotainment system 
– a standard feature in all three 
derivatives – integrates all media and 
connectivity features, allowing drivers 
to always concentrate on the road. 

The Display Audio offers customers 
accessible connectivity with the 
seven-inch high-resolution colour 
LCD touchscreen to connect their 
smartphones via Apple CarPlay or 
Android Auto. Passengers can also use 
the navigation applications of their 
smartphone, which can be displayed 
on the touch screen. The Display Audio 
also features an integrated rear-view 
camera with dynamic guidelines.

For further connection of customers’ 
devices, the Santa Fe comes standard 
with a USB port and an AUX jack.

EXTERIOR DESIGN
The Santa Fe’s front styling introduces the 
Cascading Grille that is complemented 
by the Composite Light – a design 
comprising LED Daytime Running Lights 
positioned on top of the headlights. 
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The dynamic character of the side 
is enhanced by a sleek roof line and 
the bold side character line running 
from the headlights to the taillights to 
form a fluid design. The rear creates 
a confident and stable stance with 
unique tail lights, a striking bumper 
design and twin exhaust pipe outlets.

INTERIOR DESIGN
The Santa Fe has a refined and 
ergonomic interior architecture. The 
stunning relationship between design 
and functionality combines premium 
quality with a horizontal and roomy 
layout and enhanced visibility. 

The new one-touch walk into the 
third row eases passenger access to 
these seats. Headroom in the third 
row has been improved by 22 mm.

Standard luggage capacity is 
increased by 31 litres to 547 litres 
behind the second row of seats. 
This can be extended to 1 625 litres 
with both the third and second 
row of seats folded down.

CONVENIENCE FEATURES
All derivatives have Rear Park Assist, 
while the Elite option benefits 
from a Front Park Assist system as 
well as standard equipment.

The Santa Fe Elite derivative is also 
equipped with a panoramic sunroof; 

electrically operated rear hatch door 
(with adjustable height and opening 
speed); driver and passenger seats 
with option of heating or ventilation; 
and paddle shifts on the steering 
wheel for manual gearshifts.

Rear-door retractable side curtains; a 
push-button keyless start function and 
folding side mirrors form part of the 
standard features package for both 
the Elite and Executive derivatives.

All derivatives have cruise control and 
leather seats, with electrical adjustment 
for the Executive’s driver seat, and for 
both driver and passenger’s seats in 
the Elite. The Premium derivative’s 
seat is adjusted manually. Climate 
control is standard across the range.

VARIABLE TORQUE 
CONTROL WITH HTRAC
The Hyundai in-house developed 
HTRAC in the Santa Fe Elite derivative is 
based on four-wheel drive technology 
that variably controls the power to the 
wheels. The system increases traction 
on slippery roads, gravel and, of 
course, on regular road surfaces while 
enhancing cornering performance. The 
ratio of torque distribution is changed 
with the three different drive modes. 

In Sport mode HTRAC delivers improved 
acceleration with up to 50% torque 
to the rear wheels. In Comfort mode 

it offers improved stability with up 
to 35% torque to the rear wheels, 
and in Eco mode HTRAC provides 
improved fuel efficiency by sending 
power to the front wheels only.

In slippery conditions, the system 
automatically distributes power to 
all four wheels automatically.

The suspension, consisting of 
McPherson struts at the front 
and a multi-link setup at the rear, 
delivers a smoother ride feeling by 
reducing the impact and vibration 
when driving on rough roads. 

PRICING
The prices of the new Santa Fe range are:
•  Santa Fe R2.2 Premium 

automatic – R609 900
•  Santa Fe R2.2 Executive 

automatic – R669 900
•  Santa Fe R2.2 Elite 

automatic – R759 900.

Prices include Hyundai Automotive 
SA’s 7-year/200 000 km manufacturer’s 
warranty (consisting of the standard 
5-year/150 000 km warranty plus 
the additional 2-year/50 000 km 
drivetrain warranty extension). 

An additional part of the package 
is a 5-year/90 000 km service 
plan, and roadside assistance 
for 7 years or 200 000 km.

www.hyundai.co.za
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#ellipseisluxury

Ellipse stands for premium luxury living.

However, ultra-indulgent luxury is more 
than skin deep. It reaches to the personal 
expression and unsurpassed lifestyle 
experience made possible by Ellipse and 
its strategic proximity to Waterfall City.

Premium luxury is about more than how 
it looks. 

Luxury is how it feels, what 
it means and what it makes 
possible for those who take 
the time and opportunity to 
own it.

True luxury is about timeless 
style that never goes out of 
fashion.

ELLIPSE IS 
LUXURY

www.ellipsewaterfall.co.za

DP Spread v2.indd   3 2019/04/30   16:10

the very meaning of luxury.

Ellipse Waterfall has partnered with Weylandts.

Buy an Ellipse Waterfall 
apartment from July to September 
2019 and stand a chance to 
win a Weylandts interior make-
over experience valued at 
R200,000.

T’s & C’s apply.
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SOUTH AFRICA AND  
THE REAL BOkkE

By James Clarke, Photographs by Mary Broadley

A 
facet of South Africa – the 
one that puts us ahead 
of any other nation that 
I can think of – can be 

described in one word: variety.

Packed into our region are 900 
species of birds, at least as many 
species of butterflies and 400 
species of reptiles. We have 22 500 
species of plants which account for 
our wondrous variety of animals, 
including the world’s biggest land 
mammal, the elephant; the second 
and third biggest mammals, the white 
rhino and hippo; the world’s tallest 
animal, the giraffe; and the world’s 
smallest mammal, the 2,5 gram 
pygmy shrew whose metabolism is 
so rapid it would starve to death in 
less than three hours if it did not eat.

And within that diversity we have 
what is, I am sure, a unique variety 
of antelopes – 29 species, ranging 
from the almost one-ton eland to 
the tiny 4kg blue duiker whose 
shoulder height barely reaches 
halfway up one’s shin. The good 

news is that, these days, we are 
seeing more and more antelope as 
we travel along our trunk roads.  

And the most handsome of all 
antelopes? It is surely the sable with its 
beautifully swept-back curved horns. It 
is also one of the rarest. From Gauteng, 
the most likely place to see them is 
probably the Pilanesberg National 
Park northwest of the Magaliesberg. 
In fact, it was in the Magaliesberg 
that, in the 1830s, Cornwallis Harris, 
a British Indian Army officer, first 
described the sable which, until then, 
was unheard of in the outside world. 

There are said to be 325 in Kruger Park, 
mostly around Pretoriuskop and high 
up in the northwest of the park.

In the 1960s, without realising it, I saw 
what proved to be the start of their 

“Variety is the spice of life,
That gives it all its flavour.”

William Cowper

population decline in Kruger. I attended 
the opening of a number of artificial 
water holes funded, in part, by public 
donations. With good intention and 
much planning, they were placed in 
areas most stressed by drought.

Most of those holes have long been 
abandoned. It was found, during the 
dry seasons, that no longer did one 
get large numbers of impala drinking 
at a waterhole - they were now able 
to disperse. This enabled predators, 
especially lions and leopards that staked 
out the holes, to more easily spot the 
larger antelope such as waterbuck (the 
lions’ preferred prey species in Kruger 

Grey duiker Nyala

Bushbuck
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Park), kudu, sable and roan, and bring 
them down. Until then, the numbers 
of impala had acted as a buffer species 
‘shielding’ the larger antelope. 

One of the larger antelopes, the 
blue wildebeest, and its grazing 
companion the zebra, overpopulated 
some areas in the ‘60s and ‘70s to 
such an extent it lead to overgrazing, 
especially around water holes, thus 
demolishing the rarer grasses favoured 
by sable and its cousin, the roan.
 
The last roan I saw in Kruger Park, 
20 years ago, was near Tsokwane in the 
central district. Their population is down 
to about 50 and, like the sable, they are 
listed as ‘endangered’. So is the tsessebe 
– arguably the swiftest antelope in the 
park. They can sometimes be spotted in 

the Pretoriuskop area of Kruger Park and 
can be seen in the Pilanesberg, Marakele 
and Mokala, the last mentioned being a 
much underrated reserve near Kimberley.

The impala is usually cited as the most 
common buck in Kruger Park - its 
population is in excess of 120 000. 
But Dr Mike Cohen, former director 
of the Department of Environmental 
Affairs and Tourism and now an 
environmental consultant based 
in the Eastern Cape, suggests that 
the most common antelope might 
well be the diminutive steenbok. 

Cohen did a three-year doctoral study 
of steenbok in Kruger Park and found 
some individual’s territory was less 
than a hectare. He also discovered their 
incredible flexibility regarding habitat – 
they occupied almost every type of veld. 
Kruger Park has nearly 2 million hectares 
. . . and a steenbok is happy with just one. 

One of the rarest antelope in Africa – yet 
easy enough to see – is the bontebok 
whose name is derived from the 
conspicuous white blaze (bont) that 
runs from under  its eyes to its nose and 
appears to have been slapped on by a 
wide brush. It is unique to the southern 
Cape and came very near to extinction a 

century ago. Its decline was accelerated 
by it being bundled along during the 
lemming-like mass springbok migrations 
that flowed across the southern Karoo in 

the 19th century. They 
headed west into South 
Africa’s most arid region 
where they perished. 

The last great migration 
was in 1896 and TB 
Davie, who witnessed 
it, said it was strung 
out “over 138 miles 
(220km) and, in places, 
was 15 miles wide”. 
The animals moved 
slowly like docile sheep 
and Davie, driving 
a horse-drawn cart, 

described how he became caught 
up in the ‘moving mass’ and how 
the animals moved aside, ‘displaying 
resignation rather than fear’.

They passed through ‘dorps’ where 
they were slaughtered. Everywhere, 
the middens of skins and heaps of 
skeletons grew and village trees were 
festooned with biltong. Helplessly 
carried along by the springbok, 
they were picked off as ‘sports’ 
(oddities) by trigger-happy farmers.

A century ago (1920), when bontebok 
were on the brink of extinction, 
concerned farmers fenced in 84 
of them in what is today one of 
our smallest national parks – the 
Bontebok National Park in the Western 
Cape – where they now flourish. 

Our largest antelope is the eland 
and, in the early 1900s, the Russians 
attempted to domesticate them, 
finding they yielded up to 7 litres 
of milk at a milking. In the wilds 
they yield half of that. But, as the 
Russians discovered, and subsequent 
experiments found, corralling a 900kg 
antelope that can leap a 3 metre 
fence is not anywhere near as easy, 
or productive, as keeping a cow.

Cornwallis-Harris’ painting of a sable in the 
Magaliesberg

Reedbuck Steenbok

Red Duiker

Kudu Waterbuck
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Exclusive to Bidvest McCarthy Renault Woodmead

Clio 66kW Turbo Authentique
From R2 999 PM* | Now R223 900

Duster 1.6 Expression
From R3 599 PM* | Now R255 900

KWID 1.0 Expression ABS
From R1 999 PM*

Includes Smash and Grab

Includes Smash and Grab

Includes Smash and Grab

*T’s & C’s Apply.

*T’s & C’s Apply.

*T’s & C’s Apply.

Call 072 058 1383 for a quote today!

Bidvest McCarthy Renault Woodmead
Cnr Waterfall Crescent & Woodmead Drive, Woodmead Retail Park

www.mccarthyrenault.co.za | New Vehicle Manager: Abbie Legodi | 072 058 1383

Brytons, the Best International Moving Company

Brytons is part 
of a large global 
moving group, 

who pride 
themselves in 

offering only the 
best local and
international 
relocation 
services.

•  R E L O C A T I O N  S E R V I C E S
•  P A C K A G I N G  S E R V I C E S

•  S T O R A G E  S E R V I C E S
(+27) 11 392 3962 • brytons@brytons.co.za

288 Koornhof Rd, Meadowdale Ext 2, Gauteng

www.brytons.co.za



Mauritius deals from kulula holidays. 
Rates from R15 141 per person sharing. The off er includes 
return fl ights departing from Johannesburg, all pre-payable 
airport taxes and fuel levies, return airport to resort transfers 
and seven nights’ accommodation with all meals and 
selected drinks. Valid until 14 September 2019. For more 
info, email holidays@kulula.com or call 011 285 3000.

Enjoy the Baobabs and Lemurs in 
Madagascar with Gallivanter.  
Rates from R22 500 per person sharing for seven nights.  
Off er includes return fl ights departing from Johannesburg, 
airport taxes, return transfers, transportation and fuel, 
breakfast and dinner, parks and reserves entrance fees 
and picnic meals during excursions. Off er is available 
until 30 October 2019. For more info, email 
res@gallivanterholidays.co.za  or call 082 394 5885

Mauritius deals from kulula holidays. 

TOP 5

Enjoy the sunny beaches of the Caribbean, Cuba 
and Antilles with MSC Cruises. 
Rates from R7 855 per person sharing. Itinerary: United 
States, Jamaica, Cayman Islands, Mexico, Cuba. The 
departure date is 30 September 2019 from Miami, United 
States. The off er includes all meals and accommodation on 
board MSC Armonia, entertainment, activities and kids’ club. 
Off er excludes fl ights and taxes. For more info 
call 086 999 0505.

Have fun at Tokyo Disney with 
Discoveries Worldwide.  
Rates from R30 790 per person sharing. Off er includes 
six nights’ accommodation, selected breakfast and 
lunches, return airport shuttle and a two-day pass to 
Tokyo Disney. Off er is available until 30 November 
2019. Off er excludes fl ights and taxes. For more info, 
email info@discoveries.co.za or call 011 394 1660.

Discover the fi ve-star Bushmans Kloof Wilderness 
Reserve & Wellness Retreat in the Western Cape 
with Thompsons Holidays.  
Rates from R6 245 per person sharing.  Includes breakfast,
lunch and dinner daily. Off er available until 30 September 
2019. Off er excludes fl ights and taxes. For more info, 
email info@thompsons.co.za or call 011 770 7700.

DISCLAIMER: All prices, availability and terms should be checked with the sales agent for the relevant listing. T&C’s apply.
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JHB 011 444 1584  •  CPT 021 797 4739
DBN fabric 031 208 9520/furniture 010 021 5931  •  PE 041 373 1266

www.mavromacandthegatehouse.co.za

M
avromac & Gatehouse’s 
repertoire consists of 
exclusively designed and 
well selected furniture and 

accessories, together with prestigious 
collections of high-end fabrics and 
wallcoverings – all under one roof.  

Launched in 1985, Mavromac began 
to provide fabrics to the South African 
interior design market.  The company 
quickly forged strong relationships 
with prestigious international fabric 
brands, which placed it firmly at the 
forefront of South African fabric houses.  

Gatehouse was developed to meet 
growing demand for strong, locally 
produced, design-conscious ranges. 
Believing in South African designs 
and traditional craftsmanship, 
Gatehouse invested in skilled local 
ironmongers, carpenters, French 
polishers and upholsterers. This 
supported job creation, contributed 
to boosting trade and investment, 
and bolstered a growing economy.  

The synergy between the two brands 
prompted an amalgamation and, 
today, Mavromac & Gatehouse has an 
enthusiastic following across the world 
thanks to its luxurious style and high-end 
products. It offers quality, an experienced 
team and great service delivery, which 
contributes to long-lasting relationships.

SOPHISTICATED 
SHOWROOMS 
- a backdrop for creative inspiration
Mavromac & Gatehouse is a distinguished lifestyle brand, an exclusive  
one stop décor haven favoured throughout the design industry.
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FH1173/2FH1373/2 FH2133

The healthy way to create 
delicious dishes every day.

FH1394/2FH1394/2

STEW CURRY

CAKE

PIZZA

PAN

AIR GRILL

LOW OIL FRYER

OVEN

MULTIFRY is an innovative multi cuisine cooking appliance combining 
a low-oil fryer and a multicooker to meet each and every need for your kitchen.

Rapidly fry tasty potatoes with minimal oil and prepare your favourite 
recipes: from curry to stew, cake to pizza!



O
ften, when we do 
valuations, sellers 
tell us that they’ve 
never attended 

an auction and ask who 
attends and what they buy. The 
reality is that auction buyers 
are from all walks of life. From 
businessmen furnishing holiday 
houses or student pads, to collectors 
and private buyers looking for 
specific items, or dealers and spaza 
shop owners acquiring stock. No two 
auctions are the same and the items 
on sale weekly vary considerably.

Established over 10 years ago, 
Bryanston Auctioneers is entering 
an exciting growth phase. During 
June, we moved to custom-built 
showrooms overlooking William Nicol 
Drive. Our main showroom is for 
weekly general household sales where 
quality household furniture (including 

TURN GOODS INTO CASH 
quickly, efficiently and at market-related prices

antiques), appliances, ornaments, 
carpets, decorative art etc. is sold. Most 
of these items are sold without reserve 
and we sell over 500 lots every week. 
Our upper showroom will focus on 
antiques, art and collectables that are 
sold on a monthly basis primarily via 

our online auction (we have our own 
app that can be downloaded from 
the Apple app store or Google Play). 

The collectables market has changed 
significantly over the past few 
years. Items that were fashionable a 
generation ago such as porcelain and 
crystal aren’t performing particularly 
well at present. Items that are sought 
after include jewellery, silverware, 
medals, militaria, vintage clocks and 
watches as well as anything unusual. 

Recent auction highlights include 
a Boer War medal set that sold 
for R12 600, a 1950s alarm clock 
that sold for R11 700 and a 1940s 
Omega for R19 200. These prices 
included commission and VAT.

Bryanston Auctioneers offers a 
valuation service and collection can 
be arranged anywhere in Gauteng.

We can be contacted on 011 463 4619, 
info@bryanstonauctioneers.co.za  
or visit our website:  
www.bryanstonauctioneers.co.za.

If you’re moving, 
emigrating, 
downsizing or 
administering a 
deceased estate, we 
can offer a peace 
of mind solution to 
selling your unwanted 
items.
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EMIGRATING, DOWNSIZING,
RELOCATING, DECEASED ESTATES…

011 463 4666, 011 463 4619, 083 417 8231
38 Daniel St (Cnr. Old Kilcullen), Bryanston 

info@bryanstonauctioneers.co.za

www.bryanstonauctioneers.co.za

EVALUATIONS GIVEN   •   COLLECTION ARRANGED

EMIGRATING, DOWNSIZING,
RELOCATING, DECEASED ESTATES…

We are a leading auctioneer of quality movable household 
items including furniture, appliances, antiques, decorative art, 

silverware, jewellery, militaria & collectables.We are a leading auctioneer of quality 
movable household items including 

furniture, appliances, antiques, decorative 
art,silverware, jewellery, militaria & 

collectables.

• EVALUATIONS GIVEN 
• COLLECTION ARRANGED

011 463 4666, 011 463 4619, 083 417 8231
38 Daniel St (Cnr. Old Kilcullen), Bryanston

info@bryanstonauctioneers.co.za
www.bryanstonauctioneers.co.za

GET A FREE COFFEE

*T&Cs APPLY, CHECK IN AT BOOTLEGGER VODACOM WORLD FOR MORE INFO 

ONLY AT BOOTLEGGER VODACOM WORLD

WITH ANY BREAKFAST

Bootlegger Vodacom World
Zone 04 Vodaworld

082 Vodacom Boulevard
Vodavalley, Midrand

Tel: 071 117 0144

OFFER IS VALID UNTIL 18 AUGUST 2019
REDEEMABLE ON PRESENTATION OF THIS ADVERT

Operating Hours
Mon-Fri: 07h30 – 17h30
Sat: 09h00 – 17h00
Sun & P/h: 09h00 – 14h00

NUTRITION

DANCE

MASSAGE
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PERSONAL TRAINING
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NURSING
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Kyalami Schools (NPC) consist of three high-performing 
independent (private) schools, namely Beaulieu Preparatory, 
Kyalami Preparatory and Beaulieu College – all located in the north 
of Johannesburg in Kyalami, Midrand. Our two Preparatory Schools 
also each have their own Nursery School and the latest addition 
to our Brand of Schools is the affiliated Kya-Kids Crèche which is 
situation next to the indoor sport centre at Beaulieu College.

Our learners, the future leaders, are at the heart of every decision. 
Our profession and calling is to nurture and support children to 
develop and assist them to become the best they can be. 
Collectively, we are committed to the development of inquiring, 
lifelong learners. We offer holistic learning programmes to support 
the most important capacities that young people now need, in order 
to make their way in the increasingly demanding world of the 21st 
century: the powers of creative thinking and problem-solving, moral 
and values-based education, and a strong academic base so they 
can become global achievers in whatever field they choose to work. 

Kyalami Schools - An Independent, Not For Profit Group of Schools
 5 CAMPUSES INVESTED IN ITS LEARNERS BY OFFERING:

State of the art classrooms and sporting facilities
Nurturing the development of global achievers across all fields

Outstanding academic results
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Mark has worked in the education 
space for 23 years. He qualified as a 
Science teacher and initially worked 
at a rural northern Natal school, after 
which he relocated to Johannesburg 
in 1998. He has always taught in a 
high school environment and is 
comfortable engaging with teenagers. 
Of sentimental value to Mark is a 
noticeboard littered with letters from his 
past pupils expressing their gratitude 
and the impact he had on them while 

under his tutelage. Reading these letters always reminds him of 
his purpose.

He led the Science department at Wendywood High School 
before moving to Beaulieu College in 2004. In 2005, he 
obtained a Bachelor of Science Honour’s degree and went 
on to complete a Master’s degree in Science in 2008 at 
the University of the Witwatersrand. Mark has held various 
leadership roles at the College, the most recent being the 
Deputy Head of Academics. After finishing the Leadership 
Development Programme at the Wits Business School, he 
decided to seek new challenges and broaden his experience 
in the field of education, hence his new role as Group Head 
of Academics, aimed at further strengthening the educational 
offering of the Kyalami Schools Group.

Mark has a 12-year-old daughter, Hannah, who is at Beaulieu 
Preparatory in grade 7. She is very excited to start at Beaulieu 
College next year!

Mark is extremely passionate about education and seeks to 
bring agility and innovation to the Kyalami Schools Group. His 
educational philosophy centers on the premise that children 
are innately curious, therefore it remains our collective 
responsibility to foster that spirit of creativity and curiosity, 
guided by a robust and dynamic curriculum. With a strong 
background in science, Mark favours an inquiry-based learning 
approach and views the classroom as a ‘messy’ multicultural 
space where learning is lightly scripted but intentional, and 
where the teacher assumes the role of a skilled facilitator. 

The current educational landscape is in a state of flux and the 
dated schooling model is no longer effective and sustainable. 
Mark’s view is as follows: “It is said that millennials will make up 
50% of our workforce by 2030. Millennials readily learn across 
platforms and geographies and their learning space is mostly 
informal. The workplace not only requires people who are 
employable, but those who can create employment, especially 
in the South African context where youth unemployment is at its 
highest. As educationists and parents, it is our responsibility to 
continually disrupt education and challenge the status quo - our 
children are certainly not afraid to!”

LEADING INNOVATION AND 
ACADEMICS FOR GROUP OF 
SCHOOLS: MARK NAIDOO

Beaulieu College | Estate Magazine High School.indd   1 2019/06/05   10:42
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BITES

SNAPS

GROWLS

STIFFENS, STARES

LIES DOWN, LEG UP

STANDS CROUCHED, TUCKS TAIL UNDER

CREEPS, EARS BACK

WALKS AWAY

TURNS BODY AWAY, SITS, PAWS

BLINKS, YAWNS, LICKS NOSE

TURNS HEAD AWAY

canine  
LADDER  of 
AGGRESSION
Dogs communicate their discomfort 
with a situation and a desire to end 
an interaction by using visual cues. 
These are depicted on this ladder  
of aggression. Recognising the 
lower-rung gestures is important  
so a perceived stress or threat to  
a dog can be removed sooner.

Source: Shepherd K. Ladder of aggression. In: Horwitz D, Mills DS. BSAVA Manual 
of Canine and Feline Behavioural Medicine, 2nd ed. 2009.

OH BE-HAAAAVE!

TOP 3 RULES OF  
ANIMAL BEHAVIOUR... 
FOR HUMANS

A
nimal Behaviourists tend to be called 
in as a last resort, often when a pet has 
become aggressive or unmanageable, 
or when the relationship between 

pet and family (or other animals in the 
home) has broken down completely. At this 
point, a lot of hard work is required to get 
everybody on track and, sadly, it may be too 
late and the situation may be irrevocable. 

We asked consultant behaviour experts, Samantha 
Walpole and Julia Davies-Carter, what they would 
like people to know about interacting with animals 
in order to PREVENT PROBLEMS before they arise.

RULE #1 RESPECT THE PREDATOR
Regardless of the fact that dogs and cats have 
lived alongside humans in a domesticated 
context for millennia and, as a consequence, 
have evolved into very different beings to their 
wild ancestors, it’s vital to remember that they 
are still predators. They will always revert to fight 
or flight behaviour when placed in situations 
where they feel compromised, and this can (and 
often does) result in trauma. Understanding 
animals’ body language is key to ensuring 
that you and your loved ones (both humans 
and other pets) are safely interacting with the 
dogs and cats you encounter. These handy 
infographics show the common canine and 
feline ’amber lights’ that alert us to the fact 
that the animal is communicating distress.
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Body Language of Feline Anxiety

Slight crouching Major crouching

Dilated Eyes Ears Turned Back,
Furrowed Brow

Staring,
Focused on Object

Hiding,
Looks Half Asleep

Laying on Side,
Tail Flicking

Hair Raised, Staring,
Ears Turned Back

Walking with Flat Back,
Tail Down, Head Down

Ready to Jump Off Perch Suddenly Grooming,
Excessive Grooming

More Subtle Signs of Fear & Anxiety

drsophiayin.com
Questions@cattledogpublishing.com (530) 757-2383  —  P.O. Box 4516, Davis, CA 95617 Support@lowstresshandling.com

L
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T R E S S  H A NDLI N
G

   D O G S  &  C A T S
C E R T I F I E D

®

For additional Low Stress Handling information, 
posters, flyers, books, and DVDs, please visit our 
website at http://DrSophiaYin.com

Young kids tend to squeeze 
and pull and can injure pets 
without meaning to.

Look at these signals as a whole, 
rather than in isolation. If you see an 
animal showing a ‘closed off ’ stance 
rather than a ‘soft’, open, receptive 
one, beware! You (or your child or pet) 
have overstepped the boundaries 
and are setting up a situation where 
a frightened, overwhelmed animal 
may behave unpredictably.

RULE #2 LET ANIMALS 
APPROACH yOU
We all fall into this trap. Think back to 
the last time you saw a cute fl uff -ball 
of a puppy, a mischievous kitten, or a 
gorgeous silver-muzzled senior. What 
did you do? Most likely stormed the 
animal with kisses and cuddles and, 
chances are, completely missed a bunch 
of the signals listed here.... Truth be 
told, most of us are lucky we still have 
our faces in place! It’s a testimony to 
the patience of animals that we do.

Imagine taking your child into Sandton 
City and allowing every person in 
the place to grab and kiss him or her. 
It would take but a few seconds for 
the child to become overwhelmed, 
fearful and anxious. The same goes 
for our fur-children. It’s disrespectful 
and downright dangerous to expect 
every animal to love you and enjoy 
receiving attention from you.

Possibly the most important rule 
any behaviourist would have us 
remember is DON’T APPROACH AN 
ANIMAL. Ask the owner’s permission 
to interact and ‘ask’ the animal by 
watching his body language and 
allowing him to approach you.

So, how do we know an animal is 
receptive to interacting? As far as 
both dogs and cats are concerned, 
UNLESS YOU SEE A RELAXED, WIGGLY, 
‘SOFT’ DEMEANOR, LEAVE THEM 
ALONE! If the animal comes up to 
you with fl uid movements, soft eyes 
and weaving body, it is showing you 

that it is open to a chat, a cuddle or 
a game and it’s safe to proceed in 
a gentle and respectful manner. A 
wagging tail isn’t always a green light 
so look out for big circular wags, as if 
the tail is wagging the dog. With cats, 
a raised S-shaped tail is a good sign. 

RULE #3 MONITOR ALL 
CHILD-PET INTERACTION
Social media is fi lled with videos of 
children bouncing on dogs, ‘carrying’ 
cats and tiny puppies around, etc. and 
they get thousands of likes and “How 
adorable!” comments.... Until a child or 
animal is injured. Kids take a while to 
get to grips with the nuances of person-
to-person interactions and cannot be 
expected to pick up on the subtle cues 
shown by animals as well. It’s up to adults 
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Whites of eyes showing, furrowed brows, closed stiff mouth, pinned ears, 
body angled away – this dog is very anxious! 

Happy pet interaction.

Things are getting rough – both parties feeling 
tense with the level of play.

Wrapping your arms around an animal's neck 
is seen by the pet as a restraint and is almost 
always unwelcome.

to firmly monitor all interactions and 
ensure that both the children and the 
animals in the situation feel safe and 
comfortable. Follow the behaviourists’ 
tips to prevent tears and trauma.
•  Children should be taught how to 

interact with animals safely and 
appropriately. Young kids tend 
to squeeze and can do serious 
damage to little critters - don’t 
allow them to handle animals until 
they have learned to do so with 
care and consideration. Rather 
than children picking animals up, 
have them sit on a chair or stand 
quietly, depending on the size and 
disposition of the pet, and allow the 
animal to come to them for gentle 
interaction, always supervised by 
an adult. And by supervised, we 
mean that the adult should have a 
clear understanding of the body-
language cues mentioned above 
and be able to step in immediately if 
the animal shows signs of anxiety.

•  When kids play with animals, there 
should be NO ROUGH-HOUSING, 
as this teaches animals that it’s okay 
to be rough. Cats should only ever 
be engaged in play with dangler-
type toys, not twiddling fingers or 
toes, as this encourages unwanted 
scratching and biting behaviour. 

•  No child (or adult) should ever hug 
a dog or cat. Wrapping your arms 

around an animal’s neck is seen by 
the pet as a restraint and is almost 
always unwelcome. Children also 
love to kiss pets and this should 
never be allowed. A lovely idea is to 
teach kids to kiss their own hand and 
wipe the kiss onto the pet’s body, or 
rather to blow a kiss to their doggy 
or kitty to show him or her love.

•  Don’t approach a sleeping animal. 
In the wild, animals are at their 
most vulnerable while sleeping. 
Waking them from slumber is 
very much a case of poking the 
proverbial bear and is unlikely to 
result in a positive experience.

•  A fantastic website to check out for 
more helpful info on teaching kids 
about pets is www.familypaws.com/

TIPS REGARDING ANIMAL 
INTERACTIONS WITH EACH 
OTHER
Inter-dog play is a very important 
part of social interaction, with both 
parties taking turns to be the initiator 
(I chase you, you chase me). There 
should be plenty of ‘mini-breaks’ in 
between bouts and no-one should 
ever be bullied or exhausted. It goes 
without saying that no dog should ever 
be set upon and dominated by a group 
of dogs. The same body-language 
signals discussed earlier apply in 
animal-to-animal interaction, which 

should only be allowed to continue 
if both animals are in a soft, playful, 
receptive frame of mind (and body). 

Animals who meet for the first time 
and display stiffened stances, rigid 
faces, etc. are not simply ‘sussing one 
another out’. Dogs straining at the 
ends of their leads, ‘shouting’ at one 
another are also not interested in 
a friendly ‘How Do You Do’. In both 
instances, remove the animals from the 
situation. They do not like each other 
and encouraging further interaction 
may end badly for all concerned. 

Animals are individuals too - in the 
same way that we as humans don’t 
get a kick out of every other person 
we meet, dogs and cats don’t either. 

Play between cats is practice for 
hunting. Remembering the cat’s 
natural HUNT-EAT-GROOM-SLEEP 
cycle, which is repeated throughout 
the day, will go a long way towards 
helping you to interact positively 
with them. The best time for play 
(HUNT) is before a meal, and the best 

40  Waterfall Issue 7  2019

Waterfall Lifestyle



Happy play. Soft, receptive bodies, dogs having a blast.

Tense body, pinned ears, wide eyes, cowering stance, spread claws – a very 
frightened dog. 

Both pets angled away, tense and wanting to escape.

Pinned ears, arched back, 
puffed up fur – unhappy, 
frightened kitty.

We recommend ABCSA- and SABCAB-accredited Animal Behaviour Consultants, Sam Walpole (dogs) and Julia Davies-Carter 
(cats and dogs). Feel free to contact these ladies for advice on choosing the ideal pet for your household and lifestyle; support for 
aggressive or anxious pets; introducing new animals to an existing fur-family; and any other behavioural questions you may have.

Sam Mobile: +2783 775 1400 email: sam@bethedog.co.za  •  Julia Mobile: +2783 367 6649 email: madkid101@icloud.com
Article courtesy of Twisted Whiskers  www.twistedwhiskers.co.za

time to get the brush out (GROOM) 
is after food (EAT) and before a rest 
(SLEEP). When playing with cats, 
always ensure that there’s a yummy 
food reward at the end of ‘the hunt’, 
or kitty will be left feeling frustrated. 

When dogs and cats interact, the 
safety of the cat is always paramount. 
When introducing a dog to a cat, 
allow the cat to see the dog outside 
through a window or sliding door to 
start. Her body language at this early 
stage should already give you a clue 
as to whether she’s interested and 
keen to know more about the dog, or 
completely put off. If, based on this 

first reaction, you feel that face-to-
face communication can be initiated, 
ensure that the cat always has a choice 
to leave the room. The dog should 
be on a lead and the cat allowed to 
freely exit if she feels threatened. 

If the dog shows inappropriate 
behaviour eg. barking, lunging, 
whining, do not reprimand! Quietly 
remove the dog from the area and call 
a professional behaviour consultant. 
Once a dog has been allowed to bounce 
all over a cat, any chance of a healthy 
relationship between the two has been 
ruined forever. Similarly, if a cat goes 
into hiding after being introduced to a 

dog, know that there isn’t much hope 
of the relationship working out. If you 
persist, your cat will most likely leave 
home and move in with someone else.

We are legally responsible for our 
pets’ behaviour and it should be 
our goal to always facilitate positive 
interactions between people and 
our animals. We set everyone up for 
success by understanding how dogs 
and cats show their feelings and by 
ensuring that children and others 
who may not have had the privilege 
of enjoying a healthy relationship 
with animals are taught to respect 
them and interact safely with them.
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FINE FOOD 
FOR FUSSy CATS

B
ON APPÉTIT understands that 
your cat has discerning tastes 
and deserves only the most 
delectable meals available. 

BON APPÉTIT is made from the fi nest 
ingredients and consists of a balance 
of essential nutrients to meet 100% 
of your cat’s daily needs, along with a 
fl avour range it’s guaranteed to love.

New BON APPÉTIT is expertly prepared, 
featuring a selection of exquisite 
fl avours and textures that your 
sophisticated feline friend will love. 
BON APPÉTIT is available in both a 
creamy mousse and a chunky paté. 

BON APPÉTIT Creamy Mousses off er 
tender, bite-sized morsels marinated in 
savoury juices and cooked to absolute 
perfection. They are available in the 
following 85 g tins: Creamy Mousse 
with Salmon & Shrimp, Creamy Mousse 
with Chicken & Turkey, Creamy Mousse 
with Chicken & Liver and Creamy 
Mousse with Tuna & Ocean Fish.

BON APPÉTIT Chunky Paté off ers a 
fi nely ground texture, and is delightfully 
smooth. It is available in the following 
100 g trays: Chunky Paté with Salmon, 
Chunky Paté with Chicken & Vegetables 
and Kitten Paté with Chicken. 

BON APPÉTIT products are made 
with love and delicious real meat 
ingredients. They are imported from 
Italy where good food is a way of life, 
and only the best will do - exactly 
what your royal highness deserves.

Give your cat a 
delightful taste that it 
will love, give it BON 
APPÉTIT! 
Available at leading supermarkets.

Is your cat a 
discerning feline 
diner, is it a fussy 
eater and does it turn 
its nose up at every 
tender morsel that 
you put in its bowl? 
Why not try the 
delicious new super 
premium wet cat food 
range – BON APPÉTIT, 
desired by even the 
fussiest of cats. 

BON APPÉTIT Creamy Mousses offer tender, 
bite size morsels marinated in savoury 
juices and cooked to perfection.

Available in 85 g tins

Expertly prepared, inspired combinations 
to create flavourful recipes your cat will love.

Available in 100 g trays

NOUVELLE CUISINE

A selection of  gourmet meals for the discerning diner...

BON APPÉTIT Chunky 
Paté offers a finely 
ground and delightfully 
     smooth like paté.

New

R8  OFF
Visit: www.bonappetitpet.co.za

ANY BON APPETIT PRODUCT
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bite size morsels marinated in savoury 
juices and cooked to perfection.

Available in 85 g tins

Expertly prepared, inspired combinations 
to create flavourful recipes your cat will love.

Available in 100 g trays

NOUVELLE CUISINE

A selection of  gourmet meals for the discerning diner...

BON APPÉTIT Chunky 
Paté offers a finely 
ground and delightfully 
     smooth like paté.

New

R8  OFF
Visit: www.bonappetitpet.co.za

ANY BON APPETIT PRODUCT



To enter, simply answer the following question:

Q: Until when are The Barnyard 
Rivonia’s competition tickets valid?

Send your answer along with your name, stand number and cell number, 
with “Waterfall Barnyard Competition” in the subject line, 
to: info@eiapublishing.co.za. The winner will be notifi ed by email. 

HAVE SUPER FUN AT 
THE BARNyARD RIVONIA

Enter and Win 4 x Tickets to a Barnyard 
Theatre Production valued at R740 (Ts&Cs apply)

Terms and Conditions:
1.  Tickets cannot be exchanged for cash.
2.  Tickets are valid for a Barnyard Theatre Production 

only (excl. promotional events & kids shows), until 31 
October 2019.

3.  Food and drinks are not included.
4.  The competition is open to readers over the age of 18.
5.  Indemnity: The publishers, Waterfall Estate and 

other associated parties are not responsible for the 
fulfilment of the service from the theatre once the 
prize has been awarded.
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New Installations, Service, 
Renovations & Maintenance

Unit 1 Skyview Retail Park, Cnr CR Swart Dr & Freda Rd, Strijdom Park, Randburg
jhbsales@superiorspa.co.za • Offi  ce: 011 791 7899

www.superiorspa.co.za

Portable Spas

Installed Spas

Decking

Pools

Saunas

Steam Rooms

Aluminium 
Awnings

Visit our 
showroom

@ sasacreations_sa

ON-SITE CLEANING  
OF CURTAINS, BLINDS, 

UPHOLSTERY  
AND CARPETS

Our experienced cleaning team will 
provide you with superior service, 

ensure that your experience is easy 
and hasslefree, and leave you with a 
clean and allergy-free environment.

For a free consultation and quotation contact:
Julie 0824524246

info@queenofclean.co.za



TRAFALGAR PROPERTy MANAGEMENT
WATERFALL COUNTRy ESTATE & VILLAGE

CONTACTS
Capacity Name & Surname Mobile No. Email Address Responsibilities

Estate Manager Grant Poole 083 399 9334 grantp@trafalgar.co.za - General enquiries;  
-  Conduct Rule 

Management; 
-  Complaints escalation

Operations Manager Johnny De Carvalho 072 621 3812 johnnyd@trafalgar.co.za Staff Operations

Senior Maintenance 
Manager

Jaco Beukes 072 052 0375 jacob@trafalgar.co.za Maintenance

Maintenance Manager Arno Botha 083 307 4685 arnob@trafalgar.co.za Maintenance

Environmental Manager Ruan Spies 083 307 4783 ruans@trafalgar.co.za Environmental and 
Landscape Management

Building and 
Control Manager

Aveer Singh 010 591 4671 
010 591 4950

aveers@trafalgar.co.za Building and Control

Communications 
and Administration 
Manager

Cindy Selowe 010 591 4671 
083 307 4718

cindyse@trafalgar.co.za Communications 
and Admin

Receptionist Lely Mabaso 010 591 4950 lelym@trafalgar.co.za Biometric Enrolment

Clubhouse Manager Maxon Mpawu 073 130 9197 maxonm@trafalgar.co.za Clubhouse

Financial Manager Arushka Munien 010 591 4671 arushkam@trafalgar.co.za Finance

Security Technology 
Manager

Jacques JV Rensburg 076 449 5445 jacquesj@trafalgar.co.za Security Technology

Please contact Lely Mabaso for biometric enrolment and visitor management.
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MEDICAL SERVICES
AUDIOLOGY/HEARING
Hearing Works (Rosebank Mall) 073 652 4567 

(Tally Sherban)
Free Hearing Screening | Hearing Tests | Hearing Aids 
Email: tallys@hearing-works.co.za

HEARING
Hearcare Waterfall Hearing  011 304 7920
and Balance Clinic
Free hearing screenings. Home visits in Waterfall Estates 
Rooms: Waterfall Netcare Hospital. www.hearcare.co.za

PHYSIOTHERAPY
Allison Dendy  011 468 1675/
In Kyalami Estate  082 491 0578

OCCUPATIONAL HEALTH PRACTITIONER
Occupational Health Medical  082 862 7892
Screening (Red tickets) and Travel Clinic
Address: 181 Bekker Road, Vorna Valley, Midrand
Booking is essential: 
midrandkohc@krielhealthcentre.co.za 

OPTOMETRIST
Specsavers for a� ordable eye care, contact our 
experienced team.
Boulders 011 315 0901 – Optometrist Elsie/Marlize
Mall of Africa 010 612 6440 – Optometrist Marlize
Book online: www.Specsavers.co.za

GENERAL SERVICES
CLEANERS
Crisp and Clean  083 378 3331
Door-to-door, taking the hassle out of cleaning laundry, 
dry cleaning, upholstery and carpet cleaning.

Northern Cleaners  011 792 7703
Specialist Dry Cleaners – laundry, carpet and upholstery 
cleaning – curtain & blind cleaning – wedding dresses – 
tailoring restaurant linen – shoe repairs and dyeing.

COMPUTERS

We o� er a wide variety of products and services
including new PCs, notebooks, tablets, printers, 
networking products all PC/NB related cables and 
accessories. We also o� er repairs on all PCs and NBs 
both software and hardware problems. 
kyalami@matrixwarehouse.co.za 

DELIVERY SERVICE
Mr Delivery Midrand  011 315 2926

HAIRDRESSER
Indulgence Hair Salon  011 466 3813
Kyalami Downs Shopping Centre

PET & HOME SITTERS
Happy at Home  082 335 5096
An elderly couple with several years of experience will 
care for your precious pets in the security of your home. 
We have contactable references (Dainfern, Kyalami 
Estates, Fourways Gardens, Waterford Estate etc). 
Henry and Deidre Email: deidredevine89@gmail.com

PET PARLOUR
Furry Kidz 072 595 3782
Passionate about your dog’s well-being. O� ering 
holistic services for your pet. Doggy day care, luxury 
accommodation, puppy and adolescent dog training.
Please contact Linsey Lester DipCABT (NOCN UK) CAPBT 
Practitioner. linsey@furrykidz.co.za www.furrykidz.co.za 

Woof & Meow  076 615 0220
If your dog does not want to go to the parlour, bring the 
parlour to your dog. Contact Angie

RESTAURANTS
Mio Col’Cacchio Waterfall  010 596 8941
waterfall@colcacchio.co.za

SHUTTLE SERVICES
Rubix  082 434 9605
Rubix is a professional transport business that provides 
a safe, reliable and � exible service for both scholars and 
individual/Corporate clients. Contact Thakane Kolobe

SLIMMING
The Firm  011 468 3737
Slimming and Health Clinic

YOGA
Kisane 076 410 9389 
Personalised yoga tuition o� ered at a private home 
studio in Kyalami Estate, either on a one-on-one basis 
or to small groups. Contact kisanebrasleryoga.com

SPEECH & LANGUAGE THERAPIST
Lara Ramos  082 480 6716
Specialising in both child and adult disorders.
Email: l.d.ramos@hotmail.com

TUTORING
Maxi Brain Tertiary & Secondary Tutor 079 693 7190
Economics & management sciences subjects, bridging 
classes, private & groups

TYRES
Autosport Wheel & Tyre  011 315 7550
All major tyre brands, Balancing & Wheel Alignment.
317 16th Road, Halfway House

Supa Quick  011 466 3813
Kyalami Boulevard

HOME SERVICES, BUILDING & MAINTENANCE, 
APPLIANCE REPAIRS 
ARCHITECT
Drawbox Design Studio  082 339 5834
The Leader in providing sustainable building solutions. 
Contact Carlu Swart

BLINDS AND CURTAINS
Fifth Avenue Designs  011 327 0051
Blinds, curtains, upholstery, carpets, dry walling, 
partitions & wallpaper.

BUILDING
CPC Specialists 083 246 3091
With a collected 35 years’ experience in 
construction we specialise in the following: 
new houses/renovations/alterations, painting, 
waterproofing, glass & aluminium, tiling, ceilings & 
partitions. Contact Bruce

Care Construction and Paving  011 469 4300
Ian  083 250 3736
We specialise in new houses, additions and 
alterations, paving, painting and all your building 
requirements, no matter how big or small. Over 
30 years’ experience.
www.careconstruction.co.za
Email: ian@careconstruction.co.za

West Side Trading  012 940 9429
Residential & Commercial  082 660 4306
property development and project management.

DRAIN MAINTENANCE
SirDrain 011 454 3534 / 083 231 5809
Call us for professional cleaning and unblocking of 
drains, using a drain machine or rods.

INSTALLATONS
DSTV & Audio-Visual Installation Experts 082 890 5515
For Homes, Companies we install DSTV, AV Equipment, 
TV’s, Screens, Projectors, Surround Sound.

INTERIOR DECOR AND DESIGN
JH Interiors cc Julie 082 4524246
Corporate and residential interiors 
Email: jhayward@telkomsa.net 

ELECTRICIAN
Taylor Electrical  0861 102 174
Domestic, commercial, industrial,  083 380 9512
compliance certi� cates, energy saving.

FIREPLACES AND CHIMNEYS
Chimney cleaning and � replace maintenance.
 072 119 3872/064 573 9825/ 076 813 8420
Repairs, services, parts, installations, relocate any 
make or model.

GATE AND GARAGE AUTOMATION
MCB Cabling  082 453 1900
Sales, installations & repairs, upgrades, electric fencing, 
intercom systems.

GGD Repairs 011 664 6143 / 079 889 3026
Gate & garage door repairs/Automation/Electric 
fence/Intercoms. General steel work. Contact Andre

LOCKSMITH
Brad’s Lock and Key 082 854 9898
All locks opened/� tted/replaced  011 802 4114
Also doors � tted/motors repaired/security gates
custom made. All work done by myself on-site
www.bradslock@telkomsa.net 

MAINTENANCE
Waterfall Maintenance Guy 082 569 3962 
Call Udesh. Reliable, trustworthy service including 
weekly garden service, pool service and weekly 
inspection report of property. No callout fees.
e-mail: udesh@waterfallmg.co.za, or visit 
www.waterfallmg.co.za for more info.

PROPERTY MAINTENANCE
Carl Allan Property Maintenance 082 740 2356
Based in Waterfall Estate we take care of all your 
maintenance. Steelwork, carpentry, painting and all 
related repair work.
Contact Carl Allan. Email: capm.renovate@gmail.com 

PAINT & BUILDING SUPPLIES
Colour Creations  011 466 0065
Paint, hardware, plumbing and building suppliers in 
Kyalami.

PEST CONTROL
Mostert Pest Control  0861 111 472 / 084 579 6123
Domestic, commercial, industrial, guaranteed.

PLUMBERS
Sandton Plumbers & Solar 083 460 9870
Maintenance, Renovations and New Installations
Solar geysers/Heat pumps, Backup water systems, Drain 
cleaning. Over 30 years’ experience.

REFUSE REMOVAL
Mr Rubbish cc  011 807 5200 / 082 571 6134
Garden refuse & junk removals, complexes & private 
wood chipper hire.

SECURITY
Secured Living & Flooring  012 771 5966 / 
sales@securedliving.co.za 060 377 1006
www.securedliving.co.za

SHOWERS
Radiant Showers  011 708 3081
Frameless & Framed shower enclosures.

Ambulance  10177
Ambulance/ Fire/ Metro  011 315 5911
Animals in Distress  011 466 0261
Carstenhof Clinic  011 655 5500
Crime Stop  086 001 0111
Fire  10177
Fire and Ambulance Midrand  011 847 4600
Midrand Trauma Support  076 979 9017
Midrand Vetinary Hospital  011 315 1575
Netcare Ambulance  082911
Police Flying Squad  10111
Police Midrand  011 347 1600
SPCA  011 265 9935
SPCA Midrand Emergency  083 441 1564
Sunninghill Hospital  011 806 1500
Sunninghill Village Vet  011 803 1221
Waterfall Hospital  011 304 6600
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I 
received a knife for Father’s Day last month - an all-steel
American version of the Swiss Army Knife, called a 
Leatherman. It folds up and has all sort of blades for 
purposes I have yet to work out. You can probably fi x truck 

engines with it.

It set me thinking . . . how, when I was a kid and life was simple, 
a knife was just a knife.

Being a Boy Scout I had a fi xed-blade ‘sheath knife’ which was a 
Very Serious sort of knife used by interesting people such as the 
Royal Marine Commandos who slit enemy throats with it and 
Tarzan who stabbed crocodiles whenever they chased Jane.

Nowadays, knives are hi-tech and hi-priced. Some have saw 
edges for, I suppose, lumberjacks; some have hollow handles in 
which you can keep survival food like Smarties.

True, we also had folding knives when we were young, but they 
were simple ‘jack knives’. They had a simple blade for cutting 
your fi nger and a spike for Boy Scouts to use when extricating 
stones from horses’ hooves or helping little old ladies cross the 
road or getting on to buses.

I had obtained my jack knife from a school chum – he swopped 
it for a snail which, I kidded him, I had taught to jump. The knife 
was so heavy that when I attached it to my belt my pants fell 
down.

This new Leatherman knife I was telling you about compares 
with my old jack knife in the same way that a canoe compares 
with a nuclear-powered aircraft carrier.

The new Swiss Army knife is not to be sneezed at. It has 
29  features including two blades, two screwdrivers (one a 

Philips), a wood saw, fi sh scaler, rasp, tweezers, pliers, 
scissors, wire cutter . . . and the sheath itself houses 
a ruler for map reading; sticking plasters (for cut 
fi ngers); safety pins; a ballpoint pen; paper; needle; 

thread; fi shing line; a hook; and a tiny 12-channel 
television set. (Just kidding about the TV - I wanted to 

see if you were still reading this, and you were!)

My friend, Monty Brett, the outdoor education man, designed 
what he calls the ‘ultimate knife’ for people who are ‘into 
survival’. By that, he means those rugged types who go into the 
bush without sun block or cell phones.

My little Boy Scout heart beat like a hammer pump when 
I saw it.
"How much?" I murmured.
I clutched at the brain bone when he told me.

Monty then explained the important aspects of a good knife: 
its blade should hold its edge even after being used to prise 
open a safe; it must be sturdy enough to cut gum poles as well 
as for hammering them into the ground to build a seven-storey 
survival shelter with ladies' bar and shaded parking for 12 
vehicles.

In critical situations - you know, when your peppermints 
have run out, you haven't seen water for seven says, you can't 
fi nd an ATM that works and your girlfriend hasn't written for 
ages - "your knife becomes your best friend". That's Monty's 
philosophy. It would worry me if my knife was my best friend. 
Imagine having conversations with your knife. Imagine trying to 
borrow money from it.

Apparently, a survivalist should be able to hammer his (or her) 
knife into a tree so that it can be used as a step for climbing up 
to get some birds' eggs for lunch (or even for high tea) or to 
escape a thin lion.

Monty's knife's handle was made from red bushwillow, the 
heaviest wood in South Africa, according to Monty who is 
a fundi on trees. He is not to be confused with Polyporus 
mushrooms which are fungi on trees.

I must rush, I’ve just cut my fi nger, badly.

HOW TO 
CUT yOUR 
FINGER

By James Clarke

Congratulations to 

THERESHO ELSA MASHILO the 

winner of the Cavern Competition
Theresho’s prize is 2 nights for a family of 4 in a family 

suite at The Cavern, valued at R 13 552. Enjoy!!
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Buy more for less | Tel 011 465 - 3191 | office@gettingadeal.co.za | Nicolway Shopping Centre | Shop LM  52 Mezzenine Floor | Bryanston | JHB
Trading Hours: Mon - Fri 09:00AM - 18:00PM | Sat 09:00AM - 14:00PM | Sun & Public Holidays - Closed While Stock Lasts - T’s & C’s Apply

43” UHD SMART LED TV

R1199

PANASONIC 34L
SILVER ELECTRICAL
MICROWAVE
NN-ST655MVTQ
- 1000W Power Supply
- 2 Cooking Stages
- 0-9 Operations
- 11 Levels
- Size (mm) wxdxh: 542x321x377

WAS R2199

34L

R3799

SWISS 8.5KG METALLIC
FRONT VENTED
TUMBLE DRYER
TDEV85S
- Front Vented Drying
- Anti crease function
- Auto Power Off
- Low noise 58dB
- Size (mm) wxdxh: 595x580x840

WAS R4299

LIMITED OFFER

8.5KG

R13799

SAMSUNG 12KG INOX
SILVER FRONT
LOADER
WW12K8412OX/FA 
- Bubble Soak
- Delicates
- Rinse + Spin
- Prewash, Intensive
- Size (mm) wxdxh: 600x600x850

WAS R14199

LIMITED OFFER

SAMSUNG 12KG INOXSAMSUNG 12KG INOX
SILVER FRONTSILVER FRONT
LOADERLOADER

12KG

R5499

SAMSUNG 43" 4K 
UHD SMART
LED TV - 43RU7100 
- 3 HDMI
- Charcoal Black
- 4K HDR 
- 3.840 x 2.160 Pixels

WAS R6299

43”

R8199

LG 55" 4K UHD SMART
LED TV - 55UK6300 
- WebOS 3.5 simple and fun to use
- High-Resolution for a razor sharp image
- 4K Active HDR for a lifelike scene
- 3.840 x 2.160 Pixels

WAS R11499

55”

R32999

LG 65" 4K OLED SMART
LED TV - OLED65B8 
- Perfect Black. Stunning Contrast.
- A seamless blend with your décor
- 4K Cinema HDR, delivering the filmmaker's
- 3.840 x 2.160 Pixels

WAS R49999

65”

43” UHD SMART LED TV

55” UHD SMART LED TV 65” SMART OLED TV

Phone: 011 708 2488 or 011 708 7868

 www.vanacht.co.za         sales@vanacht.co.za

Doors, Windows & Contemporary Garage Doors

Aluminium - Supply & InstallationDON’T MISS OUT!

LIMITED OFFER
UNLIMITED PASSION

PEUGEOT FOURWAYS - 011 467 9340/1 • 1 BRADFIELD DRIVE, OFF MONTE CASINO 
BOULEVARD, FOURWAYS, P.O. BOX 1726, MAGALIESIG, 2067 

Excludes monthly administration fee of R68 and includes initiation fee of R1 207,50. *Rate is linked to prime, currently at 10,25%. Offer only 
available through Peugeot Financial Services, a product of WesBank. A division of FirstRand Bank Ltd. An Authorised Financial Services 
and Registered Credit Provider. NCRCP20. At participating dealers, while stocks last. Excludes mandatory Dealer Admin Fees and License 
and Registration Fee. *Ts & Cs apply. Linked to WesBank Finance Scheme and contract. Visual for illustrative purposes only. E & OE. 
Specifications are subject to change without prior notice. Specifications vary per model. 

www.fourways.peugeotsouthafrica.co.za  PeugeotSAPeugeotSA @PeugeotZA #FeelPeugeot

Sales Executives
Kelvin Dongo: 084 896 5019  | Albert Strydom: 061 504 1994
Ivor van Heerden: 082 734 2061
To book a test-drive call 011 467 9340/1

General Sales Manager
Ashleigh Venter: +27 83 983 8845 | ashleigh.venter@kmgt.co.za 

3008 SUV FROM

R4 787PM* OR 

Model: Peugeot 3008 Active 1.2 THP 96 KW Manual | Instalments: 72 | Deposit: 10% 
Vehicle Price (incl. CO2 Emissions Tax): R378 900 | Monthly Instalment: R4 787
Interest Rate: 7,84%* | Balloon Payment: 30% | Total Cost of Credit: R458 444

HURRY. LIMITED STOCK AVAILABLE!
THIS DEAL IS AVAILABLE AT PEUGEOT FOURWAYS ONLY.

R30 000 TRADE-IN ASSISTANCE



Real Estate.

REAL 
LIFE

MEET YOUR #REALPARTNERS
Whether you’re looking to buy, sell or rent, partner with us to find your
perfect match1

Jawitz Properties Midrand

Sue de Klerk (Sales)
083 676 6012
sued@jawitz.co.za

Sharon Smit (Rentals)
082 457 4202
sharons@jawitz.co.za

Corlia Reuter (Sales)
082 859 9853
corliar@jawitz.co.za

!

WE KNOW THE ‘INS AND OUTS’ OF EVERY NEIGHBOURHOOD
Whether you’re looking to buy, sell or rent, speak to your 
#RealPartner today!

Real Estate.

REAL 
LIFE

MEET YOUR #REALPARTNERS
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