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WATERFALL
A message from

African headquarters currently under 
construction. By the time it’s finished, 
in the first quarter of 2020, the building 
will have consumed nearly 2,1 million 
man-hours and would have used 
enough concrete to fill 8 333 trucks. 
The 6-storey development prioritises 
eco-friendly design practices, and 
you can read more fascinating 
facts about it in this magazine. 

A new celebrity and personal investor 
in the estate is Oskido, one of south 
Africa’s most renowned DJs and music 
producers. since the entertainment 
business can be a short-lived career, 
he’s backing up his creativity with 
solid financial investments, buying 
property to let in the new Ellipse 
development on Waterfall. He believes 
Ellipse is perfect for corporate rentals, 
as people are tired of commuting, want 
to live close to where they work and 
have shops and the gym close by. In 
this issue, you can read about Oskido 
and how he’s using the money he’s 
earning now, to build a solid future.

Moving on to events of interest, if 
you have been following the Antique 

Now that the ultimate Heliport is 
operational, helicopter activities 
have been a major talking 
point in Waterfall recently. 

The heliport officially opened 
last December, and about 
40 helicopters are already based 
there. In light of some complaints 
received from residents regarding 
helicopters flying over the estate, 
we have included in this issue an 
article providing clarity on the 
flying routes followed by ultimate 
Heli. Their CEO, shaun roseveare, 
explains how they practise ‘Flying 
Neighbourly’ by flying around 
rather than over the development, 
and sticking to the eastern side of 
Waterfall, far from the residential 
areas. In fact, shaun says all of the 
helicopters flying over Waterfall are 
not using the Waterfall heliport at 
all, but are following long-existing 
Civil Aviation Authority routes to 
grand Central or Lanseria airports. 

Meanwhile, commercial 
development at Waterfall City 
continues, with Deloitte’s new 

Collective events that Mall of Africa 
has been hosting monthly, you will 
want to diarise sunday 30 June 2019 
for the next showcase. The focus 
this time will be on appreciating 
precious porcelain and pottery. 
The Antique Collective event takes 
place in the Crystal Court on the 
last sunday of every month.

Finally, the regular article from 
Netcare is about food allergies, 
which are sadly on the increase. 
specialist paediatrician Dr Thulja 
Trikamjee says we are in the 
midst of an ‘allergy epidemic’. 

Interestingly, you can begin 
allergy prevention measures 
during pregnancy by eating a 
varied diet and exposing the 
baby to all the different food 
groups. That will strengthen its 
immune system and reduce the 
risk of food intolerances later. It’s 
a fascinating read even if you’re 
not about to expand your family.

until next time,
Waterfall Management

Waterfall News

4  Waterfall Issue 6  2019



FROM 

  2990R

MALL OF AFRICA
Shop 1148
Mall Of Africa

(011) 805 0221

Cedar Square (011) 465 0039
Centurion Mall (012) 663 1962

MALL OF AFRICA

www.miragecl.com
@mirageinterior



D
eloitte’s new Africa headquarters is set to 
change the Waterfall landscape forever, further 
consolidating the Waterfall precinct’s position 
as gauteng’s premier business hub.

In a market where efficiency and productivity have 
moved from mantra to mandatory, the advent of 
large corporate headquarters, which bring together 
multiple companies or divisions under one roof, is 
sound business sense. Deloitte’s decision to centralise 
operations in Waterfall reflects this growing trend 
– called corporate consolidation – as a strategy 
to deliver strongly-commercial efficiencies by 
minimising cost-centres, proactively mitigating 
risks and optimising business processes.  

DELoiTTE’s NEW  
AFRicA HEADquARTERs
set for completion in Q1 2020
Global financial services giant, 
Deloitte, will soon join the 
growing number of blue-chip 
professional services companies 
already calling Waterfall home. 
After nearly 2,1 million man-hours, 
construction on this joint project 
between Attacq and Atterbury is 
making good progress.
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Africa, the Netcare hospital, good private schools and 
a balanced range of residential developments. It is the 
ideal location for firms prioritising an integrated offering 
to enable employees to balance life, work and play. 

The Deloitte building is located on the Allandale 
interchange of the N1 highway.  It is scheduled 
for completion in the first quarter of 2020. 

The new Deloitte building is a testament to the marvels of 
modern engineering with over 50 000m² of concrete poured 
during the construction of the headquarters – that’s the 
equivalent of 8 333 concrete trucks parked end to end for 
58km. Comprising 42 500m² of lettable office workspace, 
Deloitte’s 6-storey development prioritises the very best 
in urban design and eco-innovation. Once complete, 
the building will contain 605 doors, 15 lifts, 4 escalators, 
state of the art conference facilities, meeting rooms and 
innovative workstations. In commissioning the design and 
build, Deloitte’s focus has been on ensuring employees can 
function and flourish by enhancing accessibility, promoting 
the integration of group strategy and innovation, and 
removing the silos of physical distance that often hamper 
communications and processes within large organisations.  

In the past few years, many businesses have started 
moving away from traditional centres that are straining to 
meet the basic infrastructural requirements of traffic flow, 
energy optimisation and internet connectivity. Waterfall 
City has become their destination of choice because 
of its easy accessibility, world-class infrastructure and 
central location between sandton and Pretoria. Couple 
this with its close proximity to amenities such as Mall of 

FUN FACTS ABOUT THE DELOITTE BUILDING
•  20 000m² of formwork was used during 

the construction of the new building - 
the equivalent of 29 soccer fields.

•  3 000m² of backfilling was required on the project 
– enough to fill 5,5 Olympic-size swimming pools.

•  4 884 tons of reinforced steel was used during 
the project - the equivalent weight of 814 male 
elephants or 5 426 Springbok scrums.
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uLTimATE HELi  
‘FLyiNg  
NEigHbouRLy’

Our aim is to be 
good neighbours 
to everyone else 
within Waterfall and 
to add to, rather 
than detract from, 
the development’s 
uniqueness.
 

reputation as a modern and exciting 
development, some concerns have been 
expressed about an increasing amount 
of aerial traffic over the development.

According to shaun roseveare, 
CEO at heliport operators, ultimate 
Heli, the area allocated to ultimate 
Heli falls on the eastern side of the 
development, which is far from the 
residential areas of the Estate and 
where its only neighbour is a quarry.  

“We have exacting rules that maintain 

W
aterfall’s first-of-its-kind 
heliport was unveiled 
to much fanfare in 
December 2018, being 

viewed as another answer to gauteng’s 
increasing aviation demands. Moreover, 
the fact that helicopters take off and 
land vertically also meant that it was 
possible to build a heliport much closer 
to the city than could conceivably 
have been done with an airport.

While the addition of the heliport has 
added even more prestige to Waterfall’s 
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that any helicopters operating from 
our heliport fly strictly on the eastern 
side of the development. We also 
ensure that any helicopters that are 
coming in to land fly around the 
main Waterfall development, rather 
than over it,” he explains. “What we 
would like to clarify for residents is 
that, while we route aircraft using 
the heliport around the eastern side 
of Waterfall, there will still be many 
other aircraft flying over Waterfall. 
This is a result of the fact that one 
of the Civil Aviation Authority’s 
(CAA) published air corridors – the 
kyalami vFr route – goes directly 
over the western side of Waterfall.”

Therefore, suggests roseveare, those 
aircraft flying overhead in a northerly 
or southerly direction are most likely 
helicopters that do not come from, 
or to, Waterfall’s own heliport, as 
this heliport’s traffic always flows 
to the east of the development.

“This north-south air corridor was 
established more than two decades 
ago, as the most direct route 
between the grand Central and 
Lanseria airspaces for helicopters 
or small aircraft. It is also the 
easiest one for pilots to navigate, 
as they simply follow the N1.”

“However, the old adage about 
correlation not necessarily having 
anything to do with causation 
certainly applies to us. In fact, any 
of our pilots that fail to go around 
Waterfall, or that fly too low too early, 
will get fined by us. This seldom 
happens as our people are all qualified 
commercial pilots, rather than simply 
‘weekend warriors’ out for a spin.”

He indicates that there are also rules 
for the other aircraft that utilise this 
CAA air corridor, most notably that 
they are expected to maintain a 
reasonable cruising altitude of around 
5 800 to 6 000ft. However, he adds, 
residents must note that such rules 
don’t always apply to emergency 
services helicopters, namely those 
belonging to the police, air ambulances 
and vehicle tracking companies.

“residents who think something may 
be amiss with a particular aircraft that 
is flying directly over Waterfall are 
more than welcome to report these to 
the CAA. The information the CAA will 
need, in this respect, would include the 
date and time the aircraft was spotted, 
its direction of flight, its registration 
number – which is visible under its 
belly – and, ideally and if possible, a 
clear photograph of the helicopter.”

roseveare points out that, while 
the heliport in Waterfall is situated 
away from the residential areas, 
ultimate Heli considers it to be an 
important part of the development.

“To this end, the first principle we 
drum into pilots who use our facilities 
is that of ‘flying neighbourly’. I believe 
we have been successful at this so far.”

“Our first phase is nearly full, with 
around 40 helicopters making use 
of our facilities, and we are already 
underway with the planning stage 
for additional hangars. right now, the 
architectural designs for new hangars 
and supporting office space are 
being fine-tuned, and we also hope 
to include two new flight simulators. 
ultimate Heli will continue to 
be a core part of the Waterfall 
development, and will remain good 
neighbours with residents, as we 
move forward,” he concludes.

PLEASE NOTE: Waterfall Management Company 
wishes to inform residents that the Landlord has 
given permission to a private company to fly a 
helicopter over the development once a month, 
in order to take aerial photographs for use in the 
management and marketing of Waterfall.
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oskiDo cHoosEs 
ELLipsE WATERFALL
Risky with Music but Smart with Money 

o
skido is not just one of south 
Africa’s most renowned 
DJs, music producers and 
entrepreneurs, he is also 

a very savvy investor. He believes 
it is essential to be smart with his 
money, and to make it work for him. 
He shared with us why he believes 
Ellipse is a good place to start.  

How does being involved in a 
creative industry influence the 
way you think about investing? 
It’s not about being creative, it’s about 
thinking about the future. you must 
understand that in my career, I can only 

be creative for a certain time before 
new people come in and take over. It’s 
just like soccer, there are always new 
generations coming in. I’m very aware 
that this is not a day-to-day job where 
I have a retirement plan. My retirement 
plan is how I plan my investments 
and manage my money now. 

Why is property important 
in your portfolio? 
Property is a solid investment and 
you will not lose your money. It’s 
something you can see and touch, 
and you can see the growth of 
your investment. If the market 

crashes, you’re not going to lose 
your property. People are always 
going to need accommodation, 
and there is always a shortage of 
accommodation, so as an investment 
it is evergreen. But people need 
to understand that property is a 
long-term investment – it’s not 
about making money overnight.

What’s your personal strategy when 
it comes to investing in property? 
I take my time. I go around, I research, 
I find out what developments are 
taking place, I talk to estate agents 
to find out property values and what 
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the growth on those properties will 
be. For new developments, I like to 
check what’s going to happen with 
the development. Is it just going to 
be a mall, or are there going to be 
other developments around it? With 
that knowledge, I can then work out 
what the growth in my investment 
will be in fi ve or 10 years’ time. 

What has drawn you to Ellipse Waterfall? 
The Ellipse development is accessible. 
The area is close to the highway, 
and has offi  ces, gyms, schools and 
hospitals; you have everything you 
can want in just one space. This is 
a perfect property for a corporate 
rental. A lot of people these days don’t 
want to be stuck in traffi  c; they want 
to be able to be around the corner 
from the offi  ce. some people want to 
walk to the shops and the gym, and 
this development off ers that. so, I 
thought I should buy, because in fi ve 
years’ time this is going to be a big 
investment for me. I am planning for 
my future; I am planning for my kids.  

You have decided to buy off  plan, why? 
I believe there’s going to be a lot of 
growth in the area, so I decided to 
put my money in now while I can 
aff ord it. There have been times when 
I’ve missed opportunities, where 
I looked fi ve or ten years after the 
development started and thought 
I should have bought a property 
there back when I had the chance. 

What’s your advice to people when 
it comes to managing their money?
A lot of people just do not invest 
wisely. With a development like 
this they have an opportunity to 
invest their money in something 
worthwhile. A lot of black people 
are at a disadvantage because they 
are not educated about investing 
and managing their money into the 
future. There are people who are 
earning a lot of money, and then 
when their career is over, they are 
lost, they have no opportunities. 
so, while they are making that 
money, rather than spend it on 
cars, parties and stuff, they should 
take that money and put it in a safe 

place, and one of the safest places 
is in the property business. Ellipse 
is a great opportunity for people! 

Visit the show apartment: 
Ellipse Waterfall sales Centre 
Mall of Africa: Parkade g, 
Level 5, Entrance 26 

For more information, contact them 
directly on:  0861 882 882, email: 
sales@ellipsewaterfall.co.za, or visit 
www.ellipsewaterfall.co.za

Article courtesy of gaye Crossley and 
Afropolitan Magazine

14  Waterfall Issue 6  2019

Waterfall News





A Focus oN  
pREcious 
poRcELAiN 
at the next Antique Collective
Crystal Court, Upper Level, Mall of Africa
Sunday, 30 June 2019, 10am to 4pm

m
all of Africa has for the past 
three years hosted the 
annual prestigious National 
Antiques & Decorative Arts 

Faire (NAADA Faire), which has seen 
the Crystal Court turn into an elegant 
showcase for antique furniture, 
collectables and decorative arts. On 
top of such a prestigious annual event, 
antique enthusiasts, shoppers and collectors 
are now able to enjoy the international trend 
in ‘table-top antiquing’ with the introduction 
of a monthly table-top Antique Fair hosted at 
the Mall on the last sunday of every month.

The next Antique Collective takes place 
on sunday, 30 June – the focus will be on 
appreciating precious porcelain and pottery.

There is nothing more impressive than a dining table set 
with exquisite china to make for a memorable dinner, a 
beautiful ceramic vase for those cut flowers, or a porcelain 
figurine as a centrepiece to a table or sideboard.

TRENDs
The trend in collecting china, porcelain and ceramics 
continues to be strong but the experts say that 20th 
Century decorative arts are coming into their own. 
Looking for top quality royal Worcester and Moorcroft 
investment pieces? For those who love Clarice Cliff and 
susie Cooper, both of whom were strong in the 1980s 
and then dipped, watch out for their resurgence.

The international pottery trend for 2019 is for pieces 
with simple, clean lines in whites, cobalt or inky 
ultramarine blues. However, south African pottery 
is much more vibrant - choose from kalahari Ware, 
Linnware and Ardmore, which are fetching good 
prices and continue to be highly collectable.

HisToRy
Pottery can be traced 
back to China around 960 
AD when the discovery 
of kaolin clay made it 
possible to fire dishware 
at high temperatures 
to create brilliant white 
products. Marco Polo 

brought ceramic dishes and vases called ‘porcella’ back from 
his voyages and soon the world had fallen in love with what 
was thereafter referred to as ‘china’ based on its country of 
origin. Porcelain and china came into their own in the 18th 
Century in Europe as they too learnt the various firing and 
transferring techniques and, today, we celebrate some of 
the world’s most prized European art pottery houses.

Whether you opt for the german house of Meissen or love 
Delft’s blue and white, are partial to the French houses of 
sevres and Limoges or prefer the many English potteries 
– from Wedgwood and spode to those given the royal 
nod: royal Doulton, royal Crown Derby and Moorcroft 
– the newly established monthly Antique Collective in 
the Crystal Court at Mall of Africa is the place to shop 
for some of the best porcelain and china available.

For further information contact Clyde on 082 883 4933 or  
email clyde4th@mweb.co.za. visit www.thecollector.co.za  
for more information or www.mallofafrica.co.za/events.

Nadia Moosa 082 496 4554 · nadia.moosa@pamgolding.co.za

Midrand Office 011 702 2033 · pamgolding.co.za/midrand  

Corporate Rentals? We’ll help you keep it simple.
We understand that your property, no matter how big or small, is your largest asset. It can be

stressful trying to find the right tenant to move in, to manage day-to-day issues and all the paperwork that
comes with it. We’d like to offer our undivided attention to your rental, and make becoming a landlord

the rewarding experience it should be. We will also assist with your
corporate rental placements.

You’re invited to be in touch and benefit from a rental mandate with Pam Golding Properties.

FOR SALE FOR SALE

Waterfall Country Village, Midrand R7 million Waterfall Country Estate, Midrand R12 million

4 Bedrooms / 4 Bathrooms / 2 Garages 6 Bedrooms / 5 Bathrooms / 3 Garages

Ref#  MR1424818 Ref# MR1422679
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27 - 29 September 
2019
Fri - Sun:  
10:00 - 18:00 

Crystal Court, Upper Level, Mall of Africa
The National Antiques & Decorative Arts Faire (NAADA) will be held twice a year (in 
Autumn and Spring) in the Crystal Court of Mall of Africa, incorporating large furniture 
stands with elegant table-top dealers. In addition to investment antiques, you’ll find china, 
silver and glassware beautifully crafted by some of the world’s top craftsmen, silversmiths 
and potters, some going back to the 1800s. More modern collectables from the ’50s 
through to the ’90s offer shoppers an eclectic mix of funky one-off items that can become 
a unique feature in your home.

To secure your ticket for the charity opening night on 26 September,  
visit www.naada.co.za

NAADA - National Antiques & Decorative Arts Faire

Waterfall Market 
Every Sunday 
10:00 - 17:00

Waterfall Park, Mall of Africa 
A NEW WAY TO SPEND YOUR SUNDAY 

The Waterfall Market provides a beautiful venue where you can picnic on the 
lawns or join friends at one of the communal tables to enjoy great food and live 
entertainment. It is a place that has something for everyone.

Waterfall City – Parkrun
Every Saturday 
08:00

Waterfall Park
Remember to join us for Waterfall’s Parkrun every Saturday at 8am at Mall of Africa. 
See you at the start #Attacq #waterfallcorner #parkrun #waterfallcity #healthygoals

EvENt DiAry

La Parada
Every Saturday
From 15:00 till late

Waterfall Corner 
Get yourself and your crew over to La Parada for lunch and a smooth jazz afternoon with 
everything kicking off at 3pm.

It’s fine wine, single malts, cocktails and craft beer along with mouth-watering tapas 
offerings.

Join them as they showcase some of the finest jazz talent in SA. 

There’s no cover charge, but make sure to book a table! www.dineplan.com

Antique Collective 
Last Sunday of 
every month
10:00 - 16:00

Crystal Court, Upper Level, Mall of Africa
Visit the Antique Fair event on the last Sunday of every month. The fair offers antiques, 
collectables and bric-a-brac for sale. While avid collectors can browse and meet the 
antique dealers or look for that special piece to add to a collection, those with a casual 
interest can simply enjoy the relaxed atmosphere while admiring the many treasures of 
yesteryear. Contact 082 883 4933 for any queries

Waterfall News
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THE buZZ AbouT 
FooD ALLERgiEs

By Dr Thulja Trikamjee, 
a specialist paediatrician and 

allergologist consulting at 
Netcare Sunninghill Hospital

A
ccording to the Allergy 
Foundation of south Africa, 
a baby without any family 
history of allergies now has 

a 15% risk of developing an allergic 
condition within the fi rst few years. If 
one parent has an allergy, the child’s 
risk increases to between 40% and 
50%; and if both parents are allergic, 

The world is seeing a dramatic rise in allergic 
diseases – we are literally fi nding ourselves in the 
midst of an ‘allergy epidemic’. This means that, 
today, every person has a higher risk than ever 
before of suff ering from some form of allergy. 

the risk is as great as 60% to 80%. 
Having siblings with allergies also 
indicates a signifi cantly greater risk 
for the baby of developing allergies. 

WHAT cAN i Do To HELp my 
cHiLDREN?
Allergy prevention should begin when 
you fi nd out that you are pregnant. 

Because the foetus is still developing, it 
has the potential to develop immunity 
to substances to which it is exposed. 

The way this works is that, while 
the baby’s immune system is still 
developing, it is making its own 
antibodies. If allergenic substances 
are exposed to a baby at this time, 

Waterfall News
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they are less likely (although it cannot 
always be prevented 100%) to develop 
an allergy to these substances. 

HoW DoEs THis HELp my 
cHiLD? 
Well, unbeknown to you, when you eat 
something, tiny little food proteins from 
your food pass through the umbilical 
cord to your baby. If this continues to 
occur throughout your pregnancy, your 
baby’s immune system will be able to 
recognise these food particles later 
on after birth when you start feeding 
them solids and oral exposure occurs. 

I find out that I am pregnant, now what?
•  Eat a healthy diet, including 

all major food groups.
•  Do not cut out or reduce your 

consumption of any specific allergenic 
foods, such as dairy, egg, seafood, and 
nuts, unless you have a confirmed 
allergy to any of these food items.

•  Do not smoke tobacco (or any other 
substance) during pregnancy. 

•  Consider increasing your intake of oily 
fish, or take an omega supplement.

•  There may be some benefit to taking 
probiotics in the last trimester, but 
this is still being researched.

•  Introduce solids, and in particular 
allergenic foods, to your baby early 
– between four and six months has 
been found to be the most beneficial.

During the delivery, natural birth is 
preferable over Caesarean section, 
however, this is often uncontrollable, 
and you should consult your obstetrician 
regarding your history and preferences. 
ultimately, in the case of an emergency, 

a decision will be made to ensure 
your and your new-born’s safety. 

Once babies are born, exclusive 
breastfeeding is recommended up 
until four months of age. Breastmilk is 
composed of multiple immune factors 
and properties, which altogether 
can assist in allergy prevention, as 
well as providing protection from 
infections. Ensuring that you do not 
avoid any specific foods yourself 
for the sake of allergy prevention is 
important. It is better for you to eat 
most of the allergenic food groups 
whilst breastfeeding, unless you 
are allergic, so that you continue to 
expose your baby to trace amounts 
of these proteins in your breastmilk. 

WHAT ARE THE commoN 
FooDs To WHicH cHiLDREN 
oFTEN sHoW AN ALLERgic 
REAcTioN?
Truth be told, today people can react 
to any foods, and we are seeing rare 
and uncommon reactions all the 
time. However, the main allergenic 
food groups that cause the majority 
of reactions in children are: 
•  Cow’s milk 
•  Hen’s eggs
•  Peanuts 
•  Tree nuts
•  Wheat
•  Soya
•  Seafood.

HoW Do i kNoW THAT my 
cHiLD is ALLERgic? 
There are many symptoms with which 
an allergic reaction can present. 

Often, when it comes to food, the 
reaction will occur the first time 
your child eats a specific food. 

symptoms to look out for 
include the following:
•  Hives
•  Stomach upset
•  Vomiting
•  Diarrhoea or bloody stools
•  Difficulty breathing
•  Change in consciousness or activity.

HoW DoEs A DocToR 
DiAgNosE A FooD 
ALLERgy?
Medicine is an ever-evolving 
science, and the field of allergies and 
immunology is rapidly progressing. 
This means that there are new and 
novel ways to diagnose and treat 
food allergies today. This is why it is so 
important to see an allergy specialist 
if you or your child are suffering from 
an allergy or related condition. 

Many of the panel tests that were 
used for allergy diagnosis previously 
are now replaced with more accurate 
and specific tests, which are more 
efficient in diagnosing whether your 
child is truly allergic, or whether they 
are able to tolerate a substance. 

Also, it is now known that most 
children outgrow their allergies, and 
an allergy specialist will be able to 
guide you through the process to the 
point where, hopefully, your child can 
safely be ‘cured’ of their food allergy. 

AT youR AppoiNTmENT
•  The allergologist will take a detailed 

history about the diet and foods 
your child is eating, and the foods 
that have caused any reaction.

•  Based on the history, the 
allergologist will then decide on a 
targeted list of allergy tests to do, 
in order to determine exactly the 
foods to which your child is allergic.
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ALLERgy TEsTs: 
Tests for allergies can either be 
performed on the skin, or by 
drawing blood from your child. 
•  Skin prick tests: 
- A liquid containing the allergen, 
or a protein extract, is placed 
on your child’s forearm. 
- The skin is then pierced with a 
small sterile lancet – this is not a 
needle that goes through the skin 
and therefore will not draw blood. 
It does not hurt, and usually elicits 
the same pain as a mosquito bite.
- The doctor will then wait 10 
to 15 minutes before analysing 
the reaction on the skin. 
- This reaction is measured in millimetres 
and gives an idea of how sensitive your 
child is to the substance that was tested.
•  Specifi c IgE testing: 
- For this test, blood is drawn and 
sent to a pathology laboratory.
- your child’s blood will be exposed 
to the allergen proteins, and a 
laboratory analyst with experience 
in allergy tests will assess how many 
(IgE) antibodies which are reactive 
to this allergen your child has.

There are advantages and disadvantages 
to both tests, and an allergist will 
usually decide – based on your child’s 
age, reaction, and background – 
which test is most appropriate.

WiLL my cHiLD ouTgRoW 
THEiR FooD ALLERgy?
Worldwide statistics indicate that 
most children outgrow their allergies. 
However, every child is diff erent, 
and each food has its own pattern. 
For example, milk, egg and many 
nut allergies are outgrown in a large 
proportion of children. When you 
follow up with your allergy doctor, they 
will monitor and assess the levels over 
time and determine when a child is 
likely to have outgrown their allergy. 

my cHiLD is ouTgRoWiNg 
THEiR ALLERgy....NoW 
WHAT?
Based on the result, the doctor might 
ask you to start feeding your child small 
amounts of a cooked or processed 

form of the food. For example, if the 
culprit food is egg, you would start 
with baked egg (cakes or biscuits 
baked with egg in their batter); and 
then progress to scrambled egg. 

If there is a risk to eating these 
foods, or you are not comfortable 
with this approach, the doctor will 
perform an ‘oral food challenge’ in 
the hospital. This entails feeding your 
child small amounts of the food, in 
increasing doses, in a hospital setting, 
to ensure their complete safety. 

Lastly, as much as food allergies are 
on the rise, so is our knowledge of 

this subject. Billions are spent every 
year on research, and the treatment 
of food allergies has drastically 
improved in the last decade. gone 
are the days when you are told you 
or your child are allergic and have to 
spend your life in fear of the substance. 
There are many new strategies 
and treatment options for treating 
allergies, and these can improve your 
child’s quality of life considerably. 

Dr Thulja Trikamjee is a specialist paediatrician 
and allergologist, with a sub-specialty Certifi cate in 
Paediatric Allergy, and has a Diploma in Allergy, as 
well as the Union of European Medical Specialists 
Allergy and Immunology Certifi cate. She can be 
contacted on tel. 011 257 2107/011 806 1883.

011 466 4137    |    info@khanyisa.co.za
Unit 16, Kyalami View, Forssman Close, Barbeque Downs [Kyalami View closest to the Kyalami Race Track]

CBI-electric: low voltage, previously known as Circuit Breaker 
Industries or CBI, is located in Johannesburg. CBI-electric: 
low voltage is a supplier of quality low voltage electrical 
distribution, protection and control equipment.

KHANYISA ELECTRICAL SUPPLIERS IS NOW AN 
OFFICIAL CBI ELECTRIC DISTRIBUTOR!
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*when you spend R350 or more at Placecol Skin Care Clinic Mall of Africa.
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Clear skin
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in conjunction with any other promotions or special offers. The offer is only valid until 31 September 2019.
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Elma Mckenzie, a legend in the 
south African beauty industry, 
founded the award-winning 

Placecol skin care range, which 
celebrates its 40th anniversary next 
year.  

Today, Placecol has a commitment 
towards ongoing innovation and a 
focus on high quality products 
and treatments, incorporating 
safe and eff ective technology 
that delivers visible results for 
our customers. Our aim is to 
make a positive change in the 
world through improvement 
and empowerment, uplifting 
our customers’ beauty and 
self-esteem. 

As part of a leading chain of 
skin care clinics in south Africa, 
all Placecol skin care professionals 
receive ongoing education to ensure 
that customers have a choice of 
treatments that meet the highest 
standards of excellence.  

Placecol’s main focus is on radiant, 
healthy skin and at Placecol skin Care 
Clinic Mall of Africa, customers can 
now experience the new ‘Food for your 
Face’ wellness facials. They contain 

ingredients such as 
beetroot, young barley 

leaves and carrots to 
revitalise, hydrate or refi ne 

the skin and customers also 
receive a wellness booster shot to drink 
as part of the treatment.    

To continue the journey to 
beautiful skin at home, our skin 
care professionals give advice for a 
unique skin care script, using Placecol 
professional products. And this comes 
with the Placecol  Promise …. you can 
trust Placecol to transform your skin in 
just 7 days. 

Placecol Mall of Africa

pLAcEcoL TRANsFoRms 
skiN iN JusT 7 DAys!

focus on high quality products 
and treatments, incorporating 

make a positive change in the 

revitalise, hydrate or refi ne 

Contact Placecol Skin Care Clinic, Mall of Africa on 011 805 0160 or 
064 723 7919 to book or fi nd out more at www.placecol.com 



c
rowning the king of speed 
has always been one of 
the most exciting aspects 
about being a car enthusiast. 

From Italian makers like Ferrari to 
sweden’s koenigsegg, extremely fast 
cars have always been American or 
European. It got me thinking: “Does 
Africa have a car that can compete 
with its overseas counterparts?”

Moroccan-based luxury yacht and sports 
car manufacturer, Laraki lifted the covers 
off  their high-end exotic Epitome back 
in 2013. My overall fi rst impression was 
that it looks like those cool Hot Wheel 
toys I used to play with in my childhood, 
as the exterior styling is muscular and 
aggressive. The headlights are sleek, 
triangle-shaped, complementing the 
large front nose air vent and underlying 

The Bugatti-toppling Laraki Epitome
By Khehla Dlamini

race car-styled front diff user. Deep lines 
run on a long bonnet, giving it a strong 
sense of power, aerodynamics and speed. 

Every aspect of the design detail is not 
only to make the car look good but also 
perform comfortably at high speed. 
The wing mirrors are sharp and shiny. 
Moving towards the side profi le, both the 
shoulder and belt lines start off  high on 
the front wheel arch, gradually sloping 
downwards, ending off  before a wide 
hip line that makes the car look sporty 
and elegant. Finishing off , the rear end 
has a giant diff user and LED lights that 
hug the entire back. A quad exhaust 
system is neatly tucked in the middle, 
right above the endless air ventilation 
system. The body is made entirely out of 
carbon fi bre - in totality the car’s mass 
is a featherweight of 1270 kilograms.

stepping inside, you are met with a 
combination of style and sportiness. 
Almost every part, from the swooping 
dashboard to the side panels, is made 
of leather, neatly stitched by hand. 
There aren’t too many buttons on the 
centre console, just a clean tablet-
shaped infotainment screen. The seats 
are plush, not only do they give you 
low speed comfort, they are just as 
good at high speed due to the seat 
bolsters which hug you into place, 
preventing you from shifting around. 

Power comes in many forms - Laraki’s 
Epitome is fi tted with an American 
sourced v8 from Chevrolet’s C6 
Corvette. Adding fuel to the fi re, 
the already resiliently powerful 
engine is coupled with twin 
turbochargers to make a veyron 

AFRicA’s 
uLTRA-HypER cAR
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thrashing 1200 horsepower (894 kW) 
on 91 octane fuel. Additionally, 
Laraki thought it was not enough, 
so a second fuel tank is fi tted and 
can be fuelled with 110 octane 
to produce a phenomenal 1750 
horsepower (1305 kW), which is 250 
more than the Bugatti Chiron. 

unfortunately for anyone planning 
to grab and be a proud owner of 
Africa’s ultra-hyper car, Laraki planned 
to make only a rare nine cars, and all 
of them have been sold. you would 
only be able to acquire one through 

owners who may want to let go of 
their four-wheeled exotic. It is priced 
heavily like its western counterparts 
with a large $2 million (r28 667 400,00) 
price tag clearly aimed at those 
who can comfortably aff ord it.

We can only hope that Laraki’s land 
rocket will, in time, inspire other 
African nations to design beautiful, 
fast and opulent machines as well.

To contact khehla, call 076 840 9826, 
or email: dlaminikhehla5@gmail.com

Every aspect of the design detail is not 
only to make the car look good but also 
perform comfortably at high speed. 
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Midrand Offi ce
Summerset Estate, Garden Road

Summerset, Midrand, 1685
+27 (0)11 468 1335

midrand@fi neandcountry.com

Regionally 20 offi ces throughout Gauteng

Nationally 50 offi ces across South Africa

Internationally Over 300 offi ces globally

Park Lane Offi ce
119/121 Park Lane, London, W1

+44 (0)207 079 1515
admin@fi neandcountry.com

www.fi neandcountry.com

Local expertise, national presence and international audience 

IT’S A FACT, FINE & COUNTRY MIDRAND MAXIMISES THE VALUE OF YOUR PROPERTY 

Team Waterfall: Tanya Mohr, Ikram Gabr and Elizabeth McKenzie - Director of Fine & Country Midrand

Six years on, Fine & Country Midrand still holds dear to their hearts a 
host of achievements, which is testament to the ethos and culture of a 
business that has continued to grow organically.

Asked about this offi ce’s drive and results in one of the toughest sectors 
of the market, Elizabeth replies, “Over the years I have driven home the 
importance of having a transparent professional engagement with our 
clients. This, coupled with the brand’s international principles of a three-
pronged approach of exposure, presentation and service - has yielded 
a consistent year on year growth.

The largest Fine & Country International Convention was held earlier 
this year in London and I was privileged enough to attend, and I believe 
that the golden thread throughout was one word, ‘FOCUS’. This applies 
to the business in the UK, with the challenge of Brexit, and applies 
equally to our country which has its own set of unique challenges.

The fact is, Fine & Country UK showed a growth of 18.9% in 
2017/2018 with their closest competitor at 4.2%. This is essentially in 
the upper quartile of the market. David Lindley, CEO Fine & Country 
commented: “Our goal is to continue to grow and provide our clients 
with the outstanding service they come to expect from the brand.” He 
continued, “Our agents are who bring the brand alive.”

This resonates with me personally and is precisely what my colleagues 
and I have harnessed over the years to be able to maximise the value 
of properties.

No-where is this more evident than our success in Waterfall Estates and 
Midrand. Our Team Waterfall has emerged as a united and cohesive 
unit, all with a singular vision and creating a recipe for success.

The team comprises Tanya Mohr, who has been effectively integrated 
into this business for four years now, having a solid background in 
marketing and sales. And Ikram Gabr who brings 28-years of real estate 
experience to the team.

Collectively, they are exceedingly well positioned with the capacity to 
provide their clients with the best possible service and hold onto their 
achievements of consistently out-performing their nearest competitor. 

Achieving record prices within the Waterfall Estates, in addition to the 
high calibre of Fine & Country service we offer, has engendered great 
and lasting relationships with our clients and a sense of pride within our 
team.”

So, the question is, “Where to from here?” Elizabeth concludes, 
“Exciting times are ahead for Fine & Country Midrand and we urge you 
to follow us on Facebook as we continue our journey.” 

Fine & Country Midrand
Summerset Estate, Garden Road
Summerset, Midrand, 1685
+27 (0)11 468 1335
midrand@fineandcountry.com

IT’S A
FACT.

WE HAVE MAXIMISED THE VALUE 
OF PROPERTIES IN WATERFALL 
AND MIDRAND, taking to heart 
our commitment to presenting your 
property properly.

Hundreds of sellers have trusted us with the sale of their 
properties.

We take this opportunity to thank each and every one of you 
and remind you that we consider the instruction to sell your 
home a privilege, an honour and a serious commitment.
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s
o many people these days 
lead such high-pressure lives 
that even their family time and 
recreational activities have to be 

programmed into their busy schedules. 
If they are also executives at the top 
of their game, it probably means that 
they have to travel, too. so, when their 
company decides to transfer them to 
another part of the globe – or if they 
and their family decide it’s time to re-
locate – what happens? They have to 
sTOP. somehow, they have to bring the 
wheels of their busy lives to a grinding 
halt – because moving takes time. And 
it takes eff ort. And a lot of organising.

re-locating for most families is a very 
emotional time as family, friends and 
colleagues are left behind. The security 
of their routines is about to be disrupted. 
The last thing that they need is the 
added stress of packing and shipping 
the entire contents of their household, 
only to fi nd that their favourite items 
of furniture and memorabilia arrive in 

soLViNg youR 
RE-LocATioN bLuEs

By Josh Truter

pieces when they unpack in their new 
home thousands of kilometres away. 

If you are fi nding yourself in this 
position, the best decision that you can 
make at this juncture is to use a team 
of professionals who not only know 
what they are doing, but have a reliable 
network of service providers who will 
look after you and your loved ones 
every step of the way. For this kind of 
exceptional service, you really needn’t 
look any further than Brytons removals. 

Brytons is part of a large global movers 
group that prides itself in off ering 
only the best local and international 
relocation services. They specialise in 
shipping household goods overseas 
– their extensive network of global 
movers ensures that there is no area 
that they can’t relocate you and 
your family to. Their professional 
packing services guarantee that 
you have the smoothest transition 
when moving overseas, as their staff  

have been expertly trained to safely 
pack and transport your valuables.

Prior to your move, Brytons will 
provide you with a moving checklist 
to help you get everything ready from 
your end. This ranges from advice 
on preparation from 3 weeks before 
your move to the day of the move.

Having moved thousands of homes 
over many years, Brytons has built up 
the necessary experience to be able to 
cope with removals of all shapes and 
sizes. your requirements may diff er 
from other customers and packing is 
a key area where special needs may 
apply. By preparing well, listening to 
their customers and fi nally having 
the right materials on hand, Brytons 
is able to provide a full and secure 
packing service that reduces wear and 
tear to your household goods during 
the course of your global move.

At your destination their network of 
overseas moving agents will handle 
everything with the same care 
and attention as Brytons in south 
Africa. your international removal 
agent will also handle all practical 
matters, details of import documents, 
customs clearance and delivery.

Other services off ered by Brytons 
removals include: assisting families 
moving to south Africa, including 
the importation of motorcycles and 
motor vehicles; moving businesses; 
a wide range of storage options; air 
freight; full liability cover and other 
related document processing.

To make your global re-location as 
eff ortless as possible, get in touch 
with Brytons removals now. 
Call 011 392 3962 or 
email: brytons@brytons.co.za. 

Brytons Removals will guarantee that you have 
the smoothest transition when moving overseas.
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Brytons, the Best International Moving Company

Brytons is part 
of a large global 
moving group, 

who pride 
themselves in 

offering only the 
best local and
international 

relocation 
services.

•  R E L O C A T I O N  S E R V I C E S
•  P A C K A G I N G  S E R V I C E S

•  S T O R A G E  S E R V I C E S
(+27) 11 392 3962 • brytons@brytons.co.za

288 Koornhof Rd, Meadowdale Ext 2, Gauteng

www.brytons.co.za

Exclusive to Bidvest McCarthy Renault Woodmead

Clio 66kW Turbo Authentique
From R2 999 PM* | Now R223 900

Duster 1.6 Expression
From R3 599 PM* | Now R255 900

KWID 1.0 Expression ABS
From R1 999 PM*

Includes Smash and Grab

Includes Smash and Grab

Includes Smash and Grab

*T’s & C’s Apply.

*T’s & C’s Apply.

*T’s & C’s Apply.

Call 072 058 1383 for a quote today!

Bidvest McCarthy Renault Woodmead
Cnr Waterfall Crescent & Woodmead Drive, Woodmead Retail Park

www.mccarthyrenault.co.za | New Vehicle Manager: Abbie Legodi | 072 058 1383



safe TransporT
for business travellers at home and abroad

By Josh Truter
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I
n any multinational corporation, 
you’ll always have staff tasked 
with making travel arrangements 
for their executives and IT 

technicians and training personnel 
who are required to travel extensively 
to fulfil their job functions. These 
travel facilitators often rely on a 
valuable network of contacts to 
ensure that the business trips run 
smoothly. However, if they don’t have 
prior knowledge of the prevailing 
and ever changing conditions 
and protocols in the destination 
countries, the excursions could 
well end up being a total disaster.

For business travellers, venturing into 
countries that have different laws, 
local cultures and social challenges 
can be daunting and sometimes even 
dangerous. This is why – and how – 
Secure Drive came into being. This 
South African security transportation 
provider is now operating in 
over 40 countries in Africa, the 
Middle East and Asia, either 
directly, or through the services 
of accredited vendor partners.

“As the world gets smaller, businesses 
look for global markets to give them 
a bigger piece of the pie. Often, 
this means that they expect their 
executives to operate at higher 
levels of performance and they are 
sometimes thrown in at the deep end 
in foreign countries and expected 
to swim with the sharks,” explains 
Secure Drive CEO, Jared Higgins.

But businesses have a moral and 
ethical obligation to ensure their 
employees’ safety, says Jared. The 
only problem is, they don’t always 
know what the conditions are 
like in the destination countries. 
“Terrorism, kidnappings and 
muggings are only some of the 
threats that their staff need to 
avoid. There are also health-related 
issues – if an employee becomes 
ill or is involved in an accident in a 
foreign country and needs urgent 

medical attention, will they know 
where to go or who to call?”

opTImIsInG The 
eXeCuTIVe’s 
performanCe
A valid concern that many corporates 
have is: How productive will the 
employee be in a foreign country 
where there may be language 
barriers and every opportunity to 
get lost, resulting in valuable hours 
wasted and important appointments 
missed? This is especially relevant 
when the employee has a number 
of back-to-back meetings scheduled 
away from the local offi  ce. 

“Secure Drive’s services encompass 
meeting the clients at the 
airport, transferring them to their 
accommodation and business 
premises, and transporting them to 
meetings and other engagements 
or recreational activities, with the 
emphasis on safety and security,” says 
Jared. “We do have diff erent tiers to 
our services, though, because some 
corporates only ask for a back-up 
service that their staff  can call on if they 
need help. Others, on the other hand, 
require a comprehensive 24/7 service.”

In the interests of adding value, Secure 
Drive has equipped all their vehicles 
with chargers for cell phones, tablets 
and laptops; Wi-Fi connectivity; 
newspapers; and refreshments. So, 
while their trained security driver is 
navigating the vehicle through the 
traffi  c, the executive has the time, 
facilities and head space available to be 
completely focussed and productive.

Over and above this, in addition to 
the corporates, Secure Drive assists 
high profi le celebrities and many 
philanthropists who are dedicated 
to helping communities in remote 
– and often dangerous – areas.

sTaff TraInInG essenTIaL
One of Secure Drive’s slogans is 
‘off ering a fi rst world service in third 

Secure Drive 
off ers pre-booked, 
tailor-made 
secure passenger 
transportation 
services in more 
than 40 countries 
around the world.

Secure Drive CEO, Jared Higgins
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world environments’. To achieve this, 
they have to make sure all their staff  
are thoroughly trained and alert.  

There are so many variables when it 
comes to travelling, so working through 
diff erent scenarios is essential. For 
example, if someone starts shooting 
in a public place, what do you do? If 
there’s a medical emergency during 
peak hour traffi  c when all the roads 
are gridlocked, what do you do?

“We devote an incredible amount of 
time and resources to staff  training 
and all staff  have to attend the training 
programmes,” Jared adds. “They are 
taught how to perform in diff erent 
circumstances which may involve 
the use of pepper spray, batons, low 
light level shooting, fi refi ghting and 
administering medical assistance. 
They are taught hand gun essentials, 
hijack prevention, as well as advanced 
and off  road driving skills. Training 
is ongoing – as the saying goes, 
you train a lifetime to deal with an 
incident that can happen in a split 
second. That split second could be the 
diff erence between life and death.”

In addition to individual training, 
they conduct team building exercises 
and their staff  are incentivised. 
Those who are rated top of their 
category receive a bonus.

“We also try to look after their 
health and fi tness, so we have a 
wellness programme for them which 

includes giving them access to a 
gym, and martial arts training.”

LoCaL seCurITy
Whilst the majority of their clients are 
from the US and Europe, and 80% of 
their services are performed outside 
our borders, the need to ensure security 
locally is certainly not ignored. “The 
biggest problem here in South Africa is 
that foreign visitors can be lulled into 
complacency because the hotel where 
they stay is safe and the immediate 
neighbourhood is perceived to be 
safe, so they think everywhere else is 
safe, too. But criminals are becoming 
smarter. Even a simple thing like taking 
a taxi or using an e-hailing service can 
become a security risk, especially with 
the ongoing confl ict between Uber and 
the metered taxi drivers – a situation like 
that provides the perfect opportunity 
for a criminal to take advantage and 
mug the traveller while everyone is 
distracted. For those using hire cars, 
there’s the remote jamming risk that 
they might not be aware of, being in 
the vicinity of cash in transit heists, 
smash-and-grabs and hijackings.”  

“As part of going the extra mile 

for our clients, we off er corporate 
training programmes to them for their 
employees, and even for executives 
visiting from other countries – we 
teach them how to identify possible 
risks, and advise them on what to do 
in the event of a crisis,” he adds.

rIsk anaLysIs
Secure Drive now has an App that they 
off er free to all their clients. It’s called 
ArcWatch and their clients’ travelling 
staff  members can download it for free. 
It has an SOS function which triggers an 
alarm on the Secure Drive GSOC (Global 
Security Operations Centre) platform, 
giving the location of the person. They 
are then able to assist them – whether 
they have been injured or they have 
lost their passport, Secure Drive staff  
will assist them where possible.

Through the GSOC facility, along with 
access to social media, traffi  c reports 
and information about any protest 
action or mass meetings, the Secure 
Drive analysts are able to determine 
risk probabilities for diff erent areas. In 
addition, their vehicles are all fi tted with 
tracking devices that provide comms 
updates, so they have real-time access 
to information, which they are then 
able to pass on to their clients. This 
helps the clients to ensure the safety 
of their staff  and helps them keep 
tabs on what’s happening abroad.

For more information, contact Secure 
Drive on Tel: +27 (0)11 794 9502, or 
email: info@securedrive.co.za

“We devote an incredible amount 
of time and resources to staff  
training and all staff  have to attend 
the training programmes”

Jared Higgins
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T
he Cavern is in the Northern 
Drakensberg, nestled below 
rugged sandstone cliffs 
adjacent to the Amphitheatre 

World Heritage Site. It is a unique 
place, steeped in history, enveloped 
in a pristine natural environment 
and a playground for young and old. 
The Cavern welcomes and nurtures 
families, it can be a quiet retreat for 
couples or an energetic getaway 
for those seeking time in the hills. 

This berg resort has developed over 
time, evolved with the nurturing 
love of a family and its community. 
It is a place which is comfortable, 
where friends are welcomed and 
it is in a valley of outstanding 
natural beauty. It became a Site of 
Conservation Significance for its 
landscape and rare and endemic 
species. The mountainside is carefully 
conserved but shared, the community 
is not only employed but uplifted 
through education programmes 
and guests are not just checking-in 
to a hotel but encouraged to walk, 
ride, and play so when they depart, 
they feel relaxed and restored. 

Visitors can enjoy a variety of activities 
and attractions. There are daily guided 
morning hikes and horse rides to many 
beauty spots, including bushman 
paintings, the infamous Cannibal 
Cavern and the one-and-only Silent 
Woman. The energetic can tackle 
the Big5Hike, enjoy a day trek to the 
Tugela Gorge or climb to the top of 
the Amphitheatre. A swimming pool, 
tennis courts, MTB trails and dams for 
trout fishing extend the offering.

The resorT 
of many 
happy  
reTurns
How does one escape the hustle and bustle 
and recharge? Where can one find activity and 
fun within a natural environment with many 
options for everyone? There is a place in the 
Northern berg, just 350km from Gauteng . . .
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Children are welcomed and 
encouraged to be outdoors. The 
Cavern Hiking Passport allows them 
to collect stamps and the more they 
do, the more they can earn. Tweens 
and teens can enjoy an extended 
range of thrilling adventure at All 
Out Adventures, just 7km from the 
Cavern. And the tiny tots are cared 
for in the Cavern Playroom where 
childminders are available during 
all meals to give parents some quiet 
time to enjoy one another’s company. 

Under the canopy of the Fern 
Forest, there is the gorgeous 
Forest Retreat Spa. It is a tranquil 
escape with an extensive range 
of treatments and excellent, well-
qualified therapists. An hour or 
more leaves clients completely 
rejuvenated. It is food for the soul.  

The resort has standard and superior 
accommodation. Rooms are set in 
landscaped gardens where a mix of 
vibrant indigenous plants attracts 
hundreds of birds and the evenings 
are filled with the sounds of crickets, 
frogs and other friendly creatures.

An escape from the hustle and bustle 
of life, with a few days in the natural 
landscape of the Drakensberg, 
gives families the opportunity to 
do things together. This bonds, 
restores, heals, extends and aids 
healthy living. Take time to get away.  

To book your getaway, call 
036 438 6270/ 083 701 5724 
or visit: www.cavern.co.za

To enter, simply answer the following question:
Q:  What is the name of the spa found 

under the canopy of the fern forest?

Email your answer along with your full name, cell number, 
your Estate name and stand/fl at number, detailing 
‘The Cavern Competition’ in the Subject line, to: 
info@eiapublishing.co.za. The winner will be notifi ed by email.

COMPETITION
Experience the wonders of The Cavern 
for yourself and your loved one. Enter 
this competition and you could win 
2 nights for a family of 4 in a family suite 
at The Cavern, valued at R 13 552.
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rhapsoDIes 
In BLue
By James Clarke, Photography by Mary Broadley

Blue is such an odd colour. 
It is said to be the colour that 
people across the world 
like best. It is also the rarest 
colour in nature.

C
olour specialists and brand 
consultants, mindful of the 
psychological eff ects of 
colour, say blue is the colour 

that people associate with depth 
and stability. It is a calming colour 
symbolising trust, loyalty, wisdom, faith, 
truth, and heaven, and is considered 
benefi cial to mind and body.

Cycling through Andalusia and 
Portugal a few years ago I noticed 
how, in the villages, the white-washed 

houses had their windows and doors 
framed with blue – a carry-over, 
I was told, from when the Moors 
occupied the Iberian Peninsula. They 
believed blue warded off  evil spirits. 

In Portugal, the Moorish craze for blue, 
particularly in the form of blue ceramic 
tiles, is as strong today as it was when the 
Moorish empire collapsed 500 years ago.

Much as we love blue, we could never 
be attracted to eat blue-coloured food. 

We love a blue sky and the way the sun 
picks out the vivid blue of a kingfi sher’s 
back and, say, the iridescence of the 
Cape Glossy Starling, but there’s a 
mysterious paradox. When we are 
depressed, we say we are feeling blue. 
We speak of having blue moods.

There’s that rather melancholy 
music genre known as ‘the Blues’. 
As a term for depression it’s been 
in use for at least 200 years. The 
American bird artist, John James 

The bloukop lizard.

1 There are today, thanks to chemistry, scores of diff erent blues and thousands of words - encompassing hundreds of languages and dialects - to describe them.  But none, I imagine, more colourful than those in Zulu which include: luhlaza okwesibhakabhaka for blue and okuluhlaza okwesibhakabha Okumnyama for navy blue.

The Ancient Greeks did not see the sea as being blue. Plumbago – blue is nature’s rarest colour.

Waterfall Lifestyle
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Audubon wrote in his 1827 The Birds 
of America of having “had the blues”. 

Some slimmers, apparently, use a 
blue light to illuminate the interior of 
their fridges. It apparently decreases 
the appeal of its contents. 

Blue is indeed the rarest pigment 
in nature. In fact there are no truly 
blue flowers, nor blue birds, nor 
blue butterflies for it is not pigment 
that makes them blue. Whether it 
is agapanthus or plumbago or the 
brilliant blue of a kingfisher, it is all 
a trick of nature. The blue results 
from light falling upon microscopic 
light-scattering surfaces in feathers 
or petals which allow only blue light 
waves to be reflected. All the other 
colours of the prism are subdued. 

One of the most breath-taking sights I 
have ever seen was in a canopy forest 

The bloukop lizard.

1 There are today, thanks to chemistry, scores of different blues and thousands of words - encompassing hundreds of languages and dialects - to describe them.  But none, I imagine, more colourful than those in Zulu which include: luhlaza okwesibhakabhaka for blue and okuluhlaza okwesibhakabha Okumnyama for navy blue.

Half-collared Kingfisher Blue waxbills 

Blue, the world’s most popular colour. Was the sky always blue?

not far from Cuiaba in central Brazil. I 
was following a gloomy footpath deep 
under the forest canopy and there, 
on the ground in a shaft of sunlight, 
gently fanning its wings, was a blue 
morpho butterfly as big as my hand. 
Its almost dazzling iridescence caused 
it to shine like an electric light – all a 
trick of the tiny reflective surfaces. 

It seems that only in relatively 
recent times – the last few thousand 
years of Homo’s million-years of 
existence – have we had the ability 
to see the colour blue. There’s a 
tribe in Namibia that still can’t. 
Shown a chart with a dozen green 
squares and a single conspicuously 
bright blue square among them, 
none was able to spot the blue. 

The literature of the Ancient Greeks 
makes no mention of blue. Homer’s 
Odyssey refers to black and white 

and occasionally red and yellow – 
but blue, never. The colour of the 
sea is described as ‘wine-dark’.

It seems that about 6 000 years ago, 
we began to develop blue pigment for 
the first time. It came from lapis lazuli, 
a rare, deep blue metamorphic stone 
mined in Afghanistan and from which 
semi-precious jewellery was made.  

The Egyptians were greatly attracted to 
its brilliance and would grind it down 
to produce a pigment which they 
called blue. As far as it is known this 
was the first time that a word meaning 
blue appeared in any language.1

The use of blue dyes slowly spread across 
the Middle East and to Rome but only 
the ultra-wealthy could afford them. 
Blue was to remain virtually unknown 
in western Europe for many centuries. 
Then, at the end of the Middle Ages, 
lapis reached deeper into the Continent 
and produced the ultramarine of the 
Renaissance painters. It was otherwise 
reserved for fabrics worn by royalty.

Was it because blue is so rare in nature 
that nobody saw it until recent times 
as being remarkable? What about the 
sky? Surely that was blue? There’s a 
theory that we did not see it as blue 
until we recognised blue pigment. 
Apparently, children perceive the 
sky as being colourless until it is 
pointed out to them as being blue.
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I
t is a well-documented fact that 
2016 saw global temperatures at 
their highest on record. Future 
climate change predictions for 

South Africa indicate a temperature 
rise of between 5°C to 8°C, with 
increased dry spell durations as well 
as increased intensity of rainfall.

Along with increased costs of water, 
this makes it a necessity to look at 
how one can help the garden to cope 
with a scarcity of water. This can be 
done very effectively through plant 
choice and water-wise garden design.

WhaT Is an arID GarDen?
An arid garden uses drought-
tolerant plants or desert plants when 
landscaping in an environment that 
receives very little rainfall, intense 
sunlight, and experiences fluctuating 
temperatures. Indigenous South 
African water-wise plants lend 
themselves well to arid garden design.

hoW To pLan a Dry 
(arID) GarDen
A well-planned arid garden inspires 
with interesting combinations of 
indigenous water-wise plants that 
will keep looking good through long 
periods without rain. A little water will 
keep the plants looking great, but this 
type of garden won’t need nearly as 
much watering as a regular garden.

LanDsCapInG IDeas for 
an arID GarDen
Colours and shapes in hard landscaping 
can enhance the beauty of the 

DrouGhT ToLeranT 
LanDsCapInG 
and garden designs with indigenous plants

By Heather Balcomb 

As a sequel to our article in Issue 4 on water-wise 
gardening, we feature this article about planning  
your garden to include drought tolerant plants. 

Landscaping ideas for arid areas

Foliage texture and colour contrast in a drought tolerant garden
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indigenous plant species chosen for 
this garden. Strong, straight lines and 
muted colours of metal frameworks, 
corrugated iron, wood and cement 
paving will contrast with the organic 
plant shapes and accentuate them.

Gravel can be included to give a 
textural contrast as well as creating 
a permeable surface area for times 
when it does rain, so that the 
rainwater can soak into the ground.

A small raised patio area will 
give horizontal interest. It can be 
strategically placed to borrow shade 
from the surrounding landscape.

The DrouGhT resIsTanT 
pLanT paLeTTe
South African indigenous plants 
used in an arid garden should be 
selected not only for their beauty, 
but also for their vigour, toughness 
and reliability. They should grow 
despite unreliable water availability 
and fl uctuating temperatures.

Indigenous succulents are ideal to use 
in a drought tolerant garden. They are 
generally neat, compact plants that do 
not drop lots of leaves. The foliage of 
many species provides permanent and 
striking colour in the garden. However, 
not all drought tolerant plants are 
succulents. Most grasses and some 
bulbs, shrubs and trees are very well 

adapted to long dry, hot periods.

For smaller spaces such as an urban 
arid garden, I suggest choosing 
species that are less messy and are 
either slow growing or very easy 
to prune and keep in shape.

Plants that can be used 
in the arid garden:
Adenium multifl orum
Aloe arborescens “Orange”
Aloe brevifolia
Aloe perfoliata
Aristida congesta
Aristida junciformis
Boophone disticha
Bulbine abyssinica
Cenchrus cilliaris
Crassula capitella ‘Campfi re’
Crassula muscosa
Crassula perforata
Crassula sarcocaulis
Crassula sarcocaulis subsp. fragilis
Crassula swaziensis
Ebracteola species ‘Pink’
Euphorbia mauritanica
Euphorbia prostrata
Euphorbia tirucalli ‘Firesticks’
Gasteria X Aloe hybrid
Kalanchoe sexangularis
Kalanchoe thyrsifl ora
Kleinia fulgens
Kleinia galpinii
Malephora purpureo-crocea
Melinis repens
Othonna capensis

Senecio haworthii
Senecio rowleyanus
Senecio serpens
Sesamothamnus lugardii.

TIps To GeT The BesT 
from a DrouGhT 
ToLeranT arID GarDen
•  Do not irrigate as you would a 

regular garden. These plants will 
not do well with too much water.

•  Soil must drain well. Roots will rot with 
too much moisture around them.

•  The garden needs to receive a minimum 
of 5 hours of direct sunshine a day. 
If this is not possible, there are some 
arid species that will thrive in semi-
shade. Ask the staff  at an indigenous 
nursery for some suggestions.

•  Contrast foliage colour and texture, 
but take into consideration mature 
height and similar requirements.

•  Some succulents will not turn the 
beautiful reds, oranges and pinks 
if they do not get enough sun and 
if they receive too much water.

Once you have completed your water-
wise landscaping, you’ll be glad you 
helped your home garden adapt to 
Climate Change. If properly executed, 
you’ll fi nd it not only looks good, 
it will save you time and money. 

Article courtesy of  Random 
Harvest Indigenous Nursery.
www.randomharvest.co.za

Hard landscaping ideas for an arid gardenArid indigenous garden
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obesity and the associated health 
risks is fast becoming the biggest 
fi nancial threat facing national 

health systems throughout the world. 

At Kyalami Preparatory School, 
our staff  recognised the need to 
encourage healthy lifestyles and child 
wellness in general. The aim was to 
introduce a health programme in 
which everyone could participate. 
Although our children take part in 
the traditional afternoon sports, 
our staff  wanted to create healthy 
habits with a life-long incentive. 

The Mile a Day programme was 
introduced at the beginning of 
2019. Our children and staff  walk, 
or run should they prefer, around a 
1,6km course, three times a week.

heaLTh Is a Way of LIVInG! 
The benefi ts have been astonishing. 
What was thought to be a health 
educational awareness programme, 
delivered far more than expected. 
The social benefi ts were immediately 
apparent. Children now had the 
opportunity to engage before school 
and share their news whilst exercising. 
This created a welcoming environment 
through the shared experience 
and instilled a sense of belonging. 
This was particularly evident with 
the quieter, withdrawn children. A 
noticeable drop in stress and anxiety 
levels helped to prepare the children 
for the fi rst lesson of the day.

The benefi ts of exercising before school 
helped the more energetic children 
by burning off  a little ’steam’ before 
the start of the day. Our teachers have 
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commented on how these children have 
been more settled and concentration 
levels have improved in class.

Without a doubt, this programme has 
been highly benefi cial to the children 
and staff  alike. Hopefully, our children will 
inspire their families to take their dog for 
a walk on the weekends and to take up 
walking or running as a lifetime pursuit. 

Who knows, we may possibly have a 
few Comrades runners in our midst!

For more information email 
admissions@kyalamischools.org
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support the most important capacities that young people now need, in order to make their way in the increasingly demanding world of 
the 21st century: the powers of creative thinking and problem-solving, moral and values-based education, and a strong academic base 
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my ChILD has 
emIGraTeD
An ambiguous journey

By Dr Sulette Ferreira

I read somewhere that airports 
are story making factories: People 
waiting to watch their loved ones 

walk further and further away from 
them until they can no longer be 

seen. Today is my turn . . . you with 
a backpack � lled with dreams on 

your way to another continent, and 
me with my memories bidding you 

farewell, not knowing when I will see 
you again. I wanted to paste a red 

and white ‘Fragile: Handle with Care’ 
sticker like a band aid plaster over my 

heart to ease the pain.
Sulette Ferreira
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T
he experience of many South 
African parents left behind after 
the emigration of an adult child 
resonates with Sulette Ferreira’s 

quote. The average age of the emigrants 
is between 25 and 29 years old, resulting 
in a growing generation of parents 
having to adapt their lives, to accept 
that their children and grandchildren 
are no longer living in close proximity, 
not even on the same continent.

These parents inevitably become 
part of a transnational family.

mIGraTIon sTaTIsTICs
Statistics from the United Nations 
show that the number of international 
migrants worldwide has continued to 
grow rapidly in recent years, reaching 
258 million in 2017, up from 220 million 
in 2010 and 173 million in 2000. South 
Africa is no exception and has lost 
many former citizens to emigration, 
especially over the last two decades. 
The South African Institute for Race 
Relations estimates that around 800 
000 South Africans emigrated in the 
decade from 1995 to 2005. According 
to City Press, between 2006 and 
2016, another 102 793 emigrants left 
South Africa. Although the figures are 
not yet available, it is expected that 
the number of South Africans living 
abroad will have reached one million 
by the end of the 2018, resulting in 
a disheartening number of parents 
remaining behind in South Africa.

Among all the changes human beings 
must face throughout their lives, few 
are as wide and complex as those 
that take place during migration. 
This is true not only for the emigrant 
but also for those left behind.

Emigration is a systemic interactional 
phenomenon that never really ends – 
for both parent and child. The ‘drama’ 
of migration generally begins long 
before the physical act of leaving and 
unfolds in various stages. The prologue 
to migration begins when the first 
concrete moves are made by family 

members toward a commitment to 
migrate. The onset of the emigration 
experience for the parent left behind 
commences when they are to deal with 
the fact that the child has physically 
left and that the relationship as it was 
experienced has irrevocably changed. 
The child has moved physically, 
not just from the neighbourhood, 
suburb or town; they have moved 
to another country, possibly even 
another time zone. Therefore, there 
is a loss of proximity resulting from 
geographical distance, which has a 
life-altering effect on the relationship 
as it was known. This type of loss is 
an example of ambiguous loss.

emIGraTIon eQuaLs 
ChanGe 
From the time the child decides to 
emigrate, the process of change is set in 
motion for all relevant role players. The 
child that has emigrated is physically 
unavailable, yet alive and mentally 
and emotionally still part of the family. 
This ambiguity of the child being 
simultaneously available and unavailable 
leaves many parents left behind unable 
to make sense of their circumstances and 
they subsequently feel immobilised.

amBIGuous Loss
Ambiguous loss is a distinctive kind 
of loss that is immobilising, confusing 
and defies closure. During my research, 
I found that the ambiguous loss 
experienced by the South African parent 
left behind ran like a golden thread 
through the whole emigration process. 
Ambiguous loss is an uncertain and 
incomplete loss that obstructs grieving; 
it freezes the grieving process. This 
type of loss is not always recognised 
by society, and subsequently the 
magnitude of the loss is frequently 
not acknowledged. Special occasions 
such as birthdays, weddings, births and 
funerals are particularly difficult since 
they accentuate the loss, the feeling of 
what could have been, what should have 
been. The parent left behind may feel 
‘childless’ because they are unable to be 
physically part of these special occasions.
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They miss their grandchildren and 
mourn missed opportunities to develop 
a bond with them. The ambiguity 
of the situation makes it difficult to 
come to terms with the loss and there 
are no prescribed rituals for dealing 
with it. However, ambiguous loss 
is not always problematic – people 
can learn to live with uncertainty.

The parent-child bond is the most 
fundamental of all human relationships 
and remains distinctive because of 
its capacity to thrive and endure 
throughout the life of both generations. 
Literature studies of families in advanced 
age suggest that aging parents and their 
adult children typically remain involved 
with one another over the course of 
life. Geographically far apart and often 
separated by multiple time zones, they 
still constitute a family – they share a 
history and a future. This geographical 
distance implies a transformation of 
the attachment bond as it was known 
and the challenge is to maintain 
transnational communication in order 
to preserve this parent-child bond.

The introduction of social technologies 
into the lives of these families gives 
distant individuals the means to manage 
and maintain a connection. Modern 
communication technologies, for 
example, email, SMS texts, WhatsApp, 
websites and Skype have created a 
‘global village’ in which transnational 
families can communicate with each 
other across the world, enhancing 

the immediacy and frequency of 
contact between loved ones. More 
immediate and effective than in the 
days of only letters and expensive 
phone calls, they are used to overcome 
the physical separation, maintain and 
reinforce transnational relationships 
and enable the parties to stay actively 
involved in each other’s lives. This 
‘virtual’ bond makes it easier than 
ever before for various generations 
to stay close to family and friends.

While much emotional investment goes 
into maintaining transnational contact, 
being physically together was found to 
be the ultimate goal of the parent left 
behind. The longing to be embraced, the 
touch and the handshake remained a 
hope and aspiration. However, if physical 
visits are not possible, never give up the 
effort of keeping in contact and sharing 
personal experiences and milestones. 
I want to encourage you to maintain 
multiple links to social networks and 
to master the latest communication 
technologies to stay in touch. Migration 
is about memory and most importantly, 
memory of relationships. The parent-
child bond has the potential to endure 
even over multiple time zones.

Each parent’s emigration journey is 
unique with its own psychosocial 
challenges and emotions. Emigration 
is seldom a singular affair; it needs 
to be regarded as an interpersonal 
phenomenon. The way in which the 
parents attempt to make sense of 
this life-changing decision has an 
effect on the emigration journey. 
How does a parent find meaning 
in this ambiguous journey of loss 
when their child emigrates?

There are no clear-cut answers – 
finding meaning is a very personal 
and complex challenge.

However, folk wisdom declares that 
there are two lasting gifts parents 
can give to their children – one is 
roots, and the other is wings. The 
well-known wisdom of Kahlil Gibran 
concerning children says: “You are 
the bows from which your children, 
as living arrows, are sent forth...” 

It takes a special parent to raise a 
child to have the confidence and 
courage to undertake this daunting 
task – the journey of emigration.

Dr Sulette Ferreira is a Family Therapist 
specialising in ambiguous loss. 
To contact her, e-mail:  
sulette.ferreira@gmail.com.

Ref: Ferreira, S. (2016). The Experience of 
Parents Left Behind in South Africa after 
the Emigration of their Adult Children: An 
Experiential Journey. PhD Thesis (Social Work). 
University of Pretoria.

Physically together 
was found to be the 
ultimate goal of the 
parent left behind
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DON’T MISS OUT!

LIMITED OFFER
UNLIMITED PASSION

PEUGEOT FOURWAYS - 011 467 9340/1 • 1 BRADFIELD DRIVE, OFF MONTE CASINO 
BOULEVARD, FOURWAYS, P.O. BOX 1726, MAGALIESIG, 2067 

Excludes monthly administration fee of R68 and includes initiation fee of R1 207,50. *Rate is linked to prime, currently at 10,25%. Offer only 
available through Peugeot Financial Services, a product of WesBank. A division of FirstRand Bank Ltd. An Authorised Financial Services 
and Registered Credit Provider. NCRCP20. At participating dealers, while stocks last. Excludes mandatory Dealer Admin Fees and License 
and Registration Fee. *Ts & Cs apply. Linked to WesBank Finance Scheme and contract. Visual for illustrative purposes only. E & OE. 
Specifications are subject to change without prior notice. Specifications vary per model. 

www.fourways.peugeotsouthafrica.co.za  PeugeotSAPeugeotSA @PeugeotZA #FeelPeugeot

Sales Executives
Kelvin Dongo: 084 896 5019  | Albert Strydom: 061 504 1994
Ivor van Heerden: 082 734 2061
To book a test-drive call 011 467 9340/1

General Sales Manager
Ashleigh Venter: +27 83 983 8845 | ashleigh.venter@kmgt.co.za 

3008 SUV FROM

R4 787PM* OR 

Model: Peugeot 3008 Active 1.2 THP 96 KW Manual | Instalments: 72 | Deposit: 10% 
Vehicle Price (incl. CO2 Emissions Tax): R378 900 | Monthly Instalment: R4 787
Interest Rate: 7,84%* | Balloon Payment: 30% | Total Cost of Credit: R458 444

HURRY. LIMITED STOCK AVAILABLE!
THIS DEAL IS AVAILABLE AT PEUGEOT FOURWAYS ONLY.

R30 000 TRADE-IN ASSISTANCE

Phone: 011 708 2488 or 011 708 7868

 www.vanacht.co.za         sales@vanacht.co.za

Doors, Windows & Contemporary Garage Doors

Aluminium - Supply & Installation



TrafaLGar properTy manaGemenT
WaTerfaLL CounTry esTaTe & VILLaGe

ConTaCTs
Capacity Name & Surname Mobile No. Email Address Responsibilities

Estate Manager Grant Poole 083 399 9334 grantp@trafalgar.co.za - General enquiries;  
-  Conduct Rule 

Management; 
-  Complaints escalation

Operations Manager Johnny De Carvalho 072 621 3812 johnnyd@trafalgar.co.za Staff Operations

Senior Maintenance 
Manager

Jaco Beukes 072 052 0375 jacob@trafalgar.co.za Maintenance

Maintenance Manager Arno Botha 083 307 4685 arnob@trafalgar.co.za Maintenance

Environmental Manager Ruan Spies 083 307 4783 ruans@trafalgar.co.za Environmental and 
Landscape Management

Building and 
Control Manager

Aveer Singh 010 591 4671 
010 591 4950

aveers@trafalgar.co.za Building and Control

Communications 
and Administration 
Manager

Cindy Selowe 010 591 4671 
083 307 4718

cindyse@trafalgar.co.za Communications 
and Admin

Receptionist Lely Mabaso 010 591 4950 lelym@trafalgar.co.za Biometric Enrolment

Clubhouse Manager Maxon Mpawu 073 130 9197 maxonm@trafalgar.co.za Clubhouse

Financial Manager Arushka Munien 010 591 4671 arushkam@trafalgar.co.za Finance

Security Technology 
Manager

Jacques JV Rensburg 076 449 5445 jacquesj@trafalgar.co.za Security Technology

Please contact Lely Mabaso for biometric enrolment and visitor management.
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MEDICAL SERVICES
AUDIOLOGY/HEARING
Hearing Works (Rosebank Mall) 073 652 4567 

(Tally Sherban)
Free Hearing Screening | Hearing Tests | Hearing Aids 
Email: tallys@hearing-works.co.za

HEARING
Hearcare Waterfall Hearing  011 304 7920
and Balance Clinic
Free hearing screenings. Home visits in Waterfall Estates 
Rooms: Waterfall Netcare Hospital. www.hearcare.co.za

PHYSIOTHERAPY
Allison Dendy  011 468 1675/
In Kyalami Estate  082 491 0578

OCCUPATIONAL HEALTH PRACTITIONER
Occupational Health Medical  082 862 7892
Screening (Red tickets) and Travel Clinic
Address: 181 Bekker Road, Vorna Valley, Midrand
Booking is essential: 
midrandkohc@krielhealthcentre.co.za 

OPTOMETRIST
Specsavers for a� ordable eye care, contact our 
experienced team.
Boulders 011 315 0901 – Optometrist Elsie/Marlize
Mall of Africa 010 612 6440 – Optometrist Marlize
Book online: www.Specsavers.co.za

GENERAL SERVICES
AU PAIRS 
Au Pair Link 071 484 0586
Au Pair Agency
We can assist with: Classic placements | Budget 
Placements | Share an au pair ©. Thoroughly screened, 
quality au pairs. Friendly, e�  cient service.
See our advert on page 40
www.aupairlink.co.za | sales@aupairlink.co.za

CLEANERS
Crisp and Clean  083 378 3331
Door-to-door, taking the hassle out of cleaning laundry, 
dry cleaning, upholstery and carpet cleaning.

Northern Cleaners  011 792 7703
Specialist Dry Cleaners – laundry, carpet and upholstery 
cleaning – curtain & blind cleaning – wedding dresses – 
tailoring restaurant linen – shoe repairs and dyeing.

DELIVERY SERVICE
Mr Delivery Midrand  011 315 2926

HAIRDRESSER
Indulgence Hair Salon  011 466 3813
Kyalami Downs Shopping Centre

PET & HOME SITTERS
Happy at Home  082 335 5096
An elderly couple with several years of experience will 
care for your precious pets in the security of your home. 
We have contactable references (Dainfern, Kyalami 
Estates, Fourways Gardens, Waterford Estate etc). 
Henry and Deidre Email: deidredevine89@gmail.com

PET PARLOUR
Furry Kidz 072 595 3782
Passionate about your dog’s well-being. O� ering 
holistic services for your pet. Doggy day care, luxury 
accommodation, puppy and adolescent dog training.
Please contact Linsey Lester DipCABT (NOCN UK) CAPBT 
Practitioner. linsey@furrykidz.co.za www.furrykidz.co.za 

Woof & Meow  076 615 0220
If your dog does not want to go to the parlour, bring the 
parlour to your dog. Contact Angie

RESTAURANTS
Mio Col’Cacchio Waterfall  010 596 8941
waterfall@colcacchio.co.za

SHUTTLE SERVICES
Rubix  082 434 9605
Rubix is a professional transport business that provides 
a safe, reliable and � exible service for both scholars and 
individual/Corporate clients. Contact Thakane Kolobe

SLIMMING
The Firm  011 468 3737
Slimming and Health Clinic

YOGA
Kisane 076 410 9389 
Personalised yoga tuition o� ered at a private home 
studio in Kyalami Estate, either on a one-on-one basis 
or to small groups. Contact kisanebrasleryoga.com

SPEECH & LANGUAGE THERAPIST
Lara Ramos  082 480 6716
Specialising in both child and adult disorders.
Email: l.d.ramos@hotmail.com

TUTORING
Maxi Brain Tertiary & Secondary Tutor 079 693 7190
Economics & management sciences subjects, bridging 
classes, private & groups

TYRES
Autosport Wheel & Tyre  011 315 7550
All major tyre brands, Balancing & Wheel Alignment.
317 16th Road, Halfway House

Supa Quick  011 466 3813
Kyalami Boulevard

HOME SERVICES, BUILDING & MAINTENANCE, 
APPLIANCE REPAIRS 
ARCHITECT
Drawbox Design Studio  082 339 5834
The Leader in providing sustainable building solutions. 
Contact Carlu Swart

BLINDS AND CURTAINS
Fifth Avenue Designs  011 327 0051
Blinds, curtains, upholstery, carpets, dry walling, 
partitions & wallpaper.

BUILDING
CPC Specialists 083 246 3091
With a collected 35 years’ experience in 
construction we specialise in the following: 
new houses/renovations/alterations, painting, 
waterproofing, glass & aluminium, tiling, ceilings & 
partitions. Contact Bruce

Care Construction and Paving  011 469 4300
Ian  083 250 3736
We specialise in new houses, additions and 
alterations, paving, painting and all your building 
requirements, no matter how big or small. Over 
30 years’ experience.
www.careconstruction.co.za
Email: ian@careconstruction.co.za

West Side Trading  012 940 9429
Residential & Commercial  082 660 4306
property development and project management.

DRAIN MAINTENANCE
SirDrain 011 454 3534 / 083 231 5809
Call us for professional cleaning and unblocking of 
drains, using a drain machine or rods.

INSTALLATONS
DSTV & Audio-Visual Installation Experts 082 890 5515
For Homes, Companies we install DSTV, AV Equipment, 
TV’s, Screens, Projectors, Surround Sound.

INTERIOR DECOR AND DESIGN
JH Interiors cc Julie 082 4524246
Corporate and residential interiors 
Email: jhayward@telkomsa.net 

ELECTRICIAN
Taylor Electrical  0861 102 174
Domestic, commercial, industrial,  083 380 9512
compliance certi� cates, energy saving.

FIREPLACES AND CHIMNEYS
Chimney cleaning and � replace maintenance.
 072 119 3872/064 573 9825/ 076 813 8420
Repairs, services, parts, installations, relocate any 
make or model.

GATE AND GARAGE AUTOMATION
MCB Cabling  082 453 1900
Sales, installations & repairs, upgrades, electric fencing, 
intercom systems.

GGD Repairs 011 664 6143 / 079 889 3026
Gate & garage door repairs/Automation/Electric 
fence/Intercoms. General steel work. Contact Andre

LOCKSMITH
Brad’s Lock and Key 082 854 9898
All locks opened/� tted/replaced  011 802 4114
Also doors � tted/motors repaired/security gates
custom made. All work done by myself on-site
www.bradslock@telkomsa.net 

MAINTENANCE
Waterfall Maintenance Guy 082 569 3962 
Call Udesh. Reliable, trustworthy service including 
weekly garden service, pool service and weekly 
inspection report of property. No callout fees.
e-mail: udesh@waterfallmg.co.za, or visit 
www.waterfallmg.co.za for more info.

PROPERTY MAINTENANCE
Carl Allan Property Maintenance 082 740 2356
Based in Waterfall Estate we take care of all your 
maintenance. Steelwork, carpentry, painting and all 
related repair work.
Contact Carl Allan. Email: capm.renovate@gmail.com 

PAINT & BUILDING SUPPLIES
Colour Creations  011 466 0065
Paint, hardware, plumbing and building suppliers in 
Kyalami.

PEST CONTROL
Mostert Pest Control  0861 111 472 / 084 579 6123
Domestic, commercial, industrial, guaranteed.

PLUMBERS
Sandton Plumbers & Solar 083 460 9870
For all plumbing requirements including: Maintenance 
and new installations, Solar geyser and Heat-pump 
installers. For personalized service contact Grant

REFUSE REMOVAL
Mr Rubbish cc  011 807 5200 / 082 571 6134
Garden refuse & junk removals, complexes & private 
wood chipper hire.

SECURITY
Secured Living & Flooring  012 771 5966 / 
sales@securedliving.co.za 060 377 1006
www.securedliving.co.za

SHOWERS
Radiant Showers  011 708 3081
Frameless & Framed shower enclosures.

Ambulance  10177
Ambulance/ Fire/ Metro  011 315 5911
Animals in Distress  011 466 0261
Carstenhof Clinic  011 655 5500
Crime Stop  086 001 0111
Fire  10177
Fire and Ambulance Midrand  011 847 4600
Midrand Trauma Support  076 979 9017
Midrand Vetinary Hospital  011 315 1575
Netcare Ambulance  082911
Police Flying Squad  10111
Police Midrand  011 347 1600
SPCA  011 265 9935
SPCA Midrand Emergency  083 441 1564
Sunninghill Hospital  011 806 1500
Sunninghill Village Vet  011 803 1221
Waterfall Hospital  011 304 6600
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B
orn in Calcutta on 
St Patrick’s Day, 
17 March 1919, and of Irish 
blood, Thomas Michael 

Bernard Hoare was sent along 
with his brother, Alick, to boarding 
school in England from the age of 8 
years. Amongst his many talents, he 
was a brilliant cricketer. After school, 
he was articled to a firm of chartered 
accountants until World War 2 
interrupted his mundane lifestyle.

During the war, Mike built up a 
sterling reputation, being named 
at one stage as the ‘best bloody 
soldier in the British Army’. After 
the war, he qualified in London 
as a chartered accountant and 
emigrated to South Africa.

It was while living in Durban that Mike 
embarked on a series of adventures 
that included a few trans-Africa 
motorbike trips, blue water sailing, 
exploring remote areas, and leading 
safaris in the Kalahari Desert. 

During one of his excursions in the 
Kalahari, he got to know a CIA agent 
who was to change his life … (and, 
as it turned out, Nelson Mandela’s!). 

In 1981 Mike led 50 ‘Frothblowers’ 
in a bid to depose the socialist 
government of the Seychelles.

Things went wrong and Mike 
spent three years in jail for 
hijacking a Boeing 707.

Mike Hoare, who turned 100 in March 
this year, was often described as a 
brilliant leader. Any reader of this 
book should make sure to read the 
Appendices, in particular, Appendix 
C, A Lecture on Man Management and 
Leadership. “A leader is only as good 
as the sum of his men; but let me 
also assure you that a good leader 

maD mIke hoare: 
The LeGenD

can raise this sum to the power of 
ten, by caring for his men, setting 
a good example, and leading 
with a firm hand,” he says.

After reading the enthralling tale of 
Mike Hoare’s escapades, Frederick 
Forsyth, author of The Dogs of War 
and The Day of the Jackal, said, “I 
found this book a cracking read 
and recommend it to those who 
want to miss a night’s sleep.” 

Al J Venter, the well-known war 
writer, wrote: “The Legend is 
exceptionally well written. Chris 
handled his Dad’s story with 
remarkable clarity and insight.”

aBouT The auThor
Chris Hoare is the eldest son 

of ‘Mad Mike’. He went to school 
at Michaelhouse, has a Bachelor’s 
Degree from the University of Natal 
in South Africa, and has spent most 
of his working life in journalism. With 
unique access to Mike and his story, 
it took Chris about 12 years, working 
between times, to research and 
write this authoritative biography.

AVAILABLE from:
Bookshops in South Africa and UK
Recommended retail price: R395,00
PUBLISHED by:
Partners in Publishing, Durban, 2018

In 1964 and 1965, Colonel Mike Hoare led 300 ‘Wild 
Geese’ across the Congo to crush a communist 
rebellion, rescue 2 000 nuns and priests from barbarity, 
beat Che Guevara … and become a legend.

Chris Hoare (left) with his Dad, Mad Mike Hoare
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Real Estate.

REAL 
LIFE

MEET YOUR #REALPARTNERS
Whether you’re looking to buy, sell or rent, partner with us to find your
perfect match1

Jawitz Properties Midrand

Sue de Klerk (Sales)
083 676 6012
sued@jawitz.co.za

Sharon Smit (Rentals)
082 457 4202
sharons@jawitz.co.za

Corlia Reuter (Sales)
082 859 9853
corliar@jawitz.co.za

!

WE KNOW THE ‘INS AND OUTS’ OF EVERY NEIGHBOURHOOD
Whether you’re looking to buy, sell or rent, speak to your 
#RealPartner today!
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