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WATERFALL
A message from

N
ow that we have relaxed to Alert Level 1 of 
life under lockdown, it is nice to remember 
that some things don’t change - like the fact 
that the Mall of Africa has been declared the 

country’s Coolest Mall for the third year running! This 
is according to the annual sunday Times Generation 
Next Awards, which track brand preferences among 
the youth. such an endorsement certainly emphasises 
that the Mall remains a shopping destination of 
choice, which comes as no surprise considering the 
excellent retail and other experiences on offer.

you can read more about the Mall and its latest award 
in this edition of the magazine, along with information 
about south African Fashion Week. This year’s event 
and its associated activities will take place partly online 
and partly with a physical presence in the Crystal Court 
at the Mall. The organisers will be showcasing the 2020 
collections in line with international trends, with an 
emphasis on ‘slow fashion’ and sustainable production.

sustainability is also something that has been integrated 
into every aspect of the growing Waterfall development. 
This month, you can read up on Waterfall’s holistic approach 
to sustainability and gain insights into how the Waterfall 
Management Company, along with its partners, are building 
a smart and resilient city that takes sustainability seriously.   

The long-running lockdown has taken a toll on many 
lives and livelihoods, as well as sporting activities. 
During this period however, the 20km mountain bike 
track that runs through Waterfall Country Estate and 
Country village was improved, and relaunched in line 

with COvID-19 hygiene measures with a 10-day Xciter 
Lockdown Challenge. As part of the challenge, Waterfall 
residents could download a tracking app to record their 
ride along the route, and the software created various 
rankings in categories to allow riders to compete while 
avoiding large gatherings. The challenge was a great 
success and you can read all about how it worked and 
who the winners were in our magazine. Do also keep 
an eye out for future events on this scenic track.

Another thing to keep your eye on is the health of 
your financial investments, which is what this month’s 
article from one of our regular contributors, PsG Wealth, 
discusses. The topic is how to improve your financial plan 
right now, using five top tips to guide the process.

Our Netcare article makes for a very relevant read, 
looking at how COvID-19 has led to Multisystem 
Inflammatory syndrome in Children (MIs-C). While few 
youngsters have been seriously ill with COvID-19, a 
small number have developed MIs-C. This illness can 
cause significant inflammation of various organs along 
with tissue damage and organ failure and requires 
immediate medical attention. While we are past the 
COvID-19 peak, cases of MIs-C are rising, even in 
children who didn’t show symptoms of the virus itself.  

Please do have a read, and remember to remain 
vigilant and continue to practise all hygiene 
measures, even while enjoying our ‘new normal’.

until next time,
Waterfall Management
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A
s the world begins to 
show signs of a return to 
normalcy, sustainability 
has become the rallying 

point for business strategy, being 
referred to as the ‘green recovery’. 

sUsTAINABILITY Is THE 
‘NEW NoRMAL’
New research shows that companies 
that prioritise Environmental, social 
and Governance (EsG) principles are 
more resilient in turbulent times and 
better able to navigate headwinds. 
According to the Financial Times, 
investors have cottoned on to this 
trend and, between April and June 
this year, they injected record sums 
into sustainable investment funds 
during the COvID-19 pandemic – over 
r284 billion of net infl ows globally.

The same can be said for the property 
sector, where a fi rm commitment 
to sustainability has been proven 
to safeguard against a range of 
socioeconomic and environmental 
issues. Nowhere is this truer than in 
Waterfall, Gauteng’s fastest growing 
business and lifestyle node.

WATERFALL’s HoLIsTIC 
APPRoACH To 
sUsTAINABILITY
Changing the way we defi ne ‘value’

BUILdING A sMART 
sUsTAINABLE CITY
Waterfall is unique in that it is a 
greenfi eld development, master-
planned to leverage global best 
practice in urban design and 
sustainable technology. sustainability 
has been integrated into every aspect 
of this world-class development 
that is the cornerstone of Attacq’s 
and the Waterfall Management 
Company’s development process 
for this fl agship precinct. 

A cornerstone of sustainability is 
measurement, and for this, data is a 
crucial asset – and its application for 
insights is critical to how Waterfall 
has been developed. The more data 
gathered, analysed and leveraged to 
inform strategy, the more meaningful 
its contribution to environmental 
impact reduction can be. Attacq 
recently partnered with GCX, the 
sustainability business specialists, to 
implement an Eco-Analytics Dashboard 
which allows the company to monitor 
the environmental and fi nancial 
elements that contribute to Waterfall’s 
carbon footprint in real-time.

Chief Development Offi  cer at Attacq, 
Giles Pendleton, says, “Innovations 
such as these allow for improved 
reporting and greater insight into 
how our buildings are performing as 
standalone assets. In this way, we are 
able to work together with our clients 
to change behaviours, or implement 
initiatives that reduce consumption, 
individual carbon footprints and, 
ultimately, their cost of occupancy.”

INVEsTING IN THE THINGs 
THAT MATTER 
Attacq is in the process of installing 
a scientific grade weather station 
which, once up and running, will 
provide access to local climate 
patterns and insights. Data such 
as this can be used by engineers 
to design air conditioning and 
ventilation systems tailored for the 
local conditions. It can also be shared 
via the GO Waterfall App as an alert 
to residents who may choose to 
adjust their in-house units to better 
climatise to the weather conditions of 
the day. In fact, the uses for this kind 
of data are endless. Waterfall City 
has its own unique microclimate and 
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a smart weather station will allow 
them to monitor climate change and 
future-proof any new development.

sUsTAINABLE BY dEsIGN 
When setting up the original 
architectural guidelines for the residential 
developments at Waterfall, the Waterfall 
Management Company enlisted the 
help of Century Property Developments 
to deliver a robust set of guidelines 
that prioritises the environment in 
terms of aesthetics and design. 

“These guidelines are still in place today 
and advocate the use of raw materials 
such as raw brick and concrete in their 
natural forms. Both have a lower carbon 
footprint, are less reliant on grid energy 
for their production and are better for 
the environment,” says Willie vos, CEO of 
the Waterfall Management Company.

“Our sustainability approach applies 
across all residential developments 
within Waterfall, whether they are our 
own or those of a partner. In 2019, 
Balwin properties registered 16 000 
units for the Excellence in Design for 
Greater Effi  ciencies (EDGE) certifi cation, 

covering more homes than any single 
property developer in the world to 
date. The EDGE standard requires a 
minimum of a 20% reduction across 
energy consumption, water usage and 
embodied energy in materials. Balwin 
has also launched south Africa’s fi rst 
green home loan, the ABsA Eco Home 
Loan – which is now available for 
buyers in the EDGE-certifi ed Polofi elds 
development on Waterfall,” adds vos. 

“Additionally, in an eff ort to save water, 
we have built an Ozone Water Purifying 
Plant which we use to purify water 
from the Jukskei river. This water is 
then used to irrigate all the common 
areas on Waterfall,” vos notes. 

THE BIRds ANd THE 
BEEs – ENVIRoNMENTAL 
sTEWARdsHIP
Another unique initiative currently 
underway is Waterfall’s biodiversity 
enhancement strategy. under this 
initiative, a biodiversity specialist will 
explore how Waterfall City can improve, 
or reintroduce, biodiversity within the 
area. The plan is to create sanctuaries 
for insects, birds, animals and plant 

species to thrive. Overall, Waterfall is 
committed to the use of indigenous 
trees, grasses and plants that are more 
water-wise and attract indigenous bird 
species and wildlife. so far, the precinct 
has achieved around 80% indigenous 
landscaping within residential estates 
and 100% in all common areas.

CLosING THE LooP oN 
WAsTE
In terms of waste control, Waterfall is 
currently reviewing its entire waste 
management system to incorporate 
circular economy approaches that assess 
all the material fl ows in its waste streams. 
The aim is to look at ‘reuse, reduce, 
recycle’ strategies to conserve what can 
be re-deployed, ensuring that nothing 
is lost or wasted. This conservation 
approach extends to all of  Waterfall’s 
water and energy optimisation initiatives. 

“In general, we work on a 2-day resilience 
in terms of water across the precinct. 
The Mall of Africa has 2.2million litres 
of stored water and most recently, we 
added 270 kilolitres-worth of rainwater 
harvesting storage at Deloitte. Overall, 
the Attacq portfolio (excluding Mall 
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of Africa) has 883.2kl of storage 
capacity with our target being 1 000kl. 
We aim to be self-suffi  cient during 
water supply outages, improve water 
quality and decrease our impact on 
the environment,” adds Pendleton.  

“At Waterfall, we understand that the 
secure supply of water is a critical 
business continuity enabler. As a 
precinct, we’ve worked hard to invest 
in the things that matter, ensuring 
that through our dedicated water and 
energy infrastructure, any possible 
interruptions to client business needs 
by water shortages or load-shedding 
are minimised. In fact, the Mall of Africa 
houses one of the largest rooftop solar 
photovoltaic (Pv) systems of its kind in 
the southern hemisphere,” he notes.  

PAVING WAYs FoR 
dIVERsE CoMMUTERs 
Kyra rautenbach, sustainability manager 

at Attacq says, “Over and above these 
elements, as a precinct, we have also 
made substantial material investments 
in transport infrastructure and inclusive 
urban design to ensure that the node is 
easily accessible for residents and visitors. 
In terms of accessibility, Waterfall’s 
purpose-built Allandale interchange 
was ranked ‘Best Interchange in 
Johannesburg’, according to the 2017 
Interchange Index. And Waterfall 
City comprises over 6km of walkable 
pedestrian routes that are fi tted with 
over 400 directly-monitored cameras.”

Public transport is an important element 
of Waterfall’s commuter proposition and, 
to support this, Attacq has constructed 
a Public Transport Holding Facility to 
provide a safe and convenient taxi 
experience. This development comprises 
offi  ces, a canteen, ablution amenities, 
refuse facilities and a taxi holding bay, 
and has achieved a 5-star Green star sA 

PEB v1 rating from the Green Building 
Council of south Africa (GBCsA).  

WATERFALL – A LANdMARK 
IN PRoVEN VALUE
Globally, there is a growing movement 
to change the way we defi ne ‘value’. 
Increasingly, investors are looking 
beyond conventional fi nancial data 
and assessing the ‘intangibles’ when 
reviewing the merits of a particular 
investment. rising social consciousness, 
which continues to bring to bear the 
importance of EsG principles being 
given due consideration in business 
strategy and operations, is having a 
signifi cant infl uence on the economic 
case for developments to be built for 
sustainability. Attacq and the Waterfall 
Management Company are amongst 
some of the world’s pioneering property 
companies leading the charge for the 
development of smart, sustainable 
and inclusive cities of the future.  

WATERFALL’s sUsTAINABILITY 
FUN FACTs 
•		Over	6km	of	walkable	pedestrian	

routes in the CBD.
•		Over	35km	of	hiking	and	biking	

trails in residential estates.
•		Over	400	directly-monitored	

cameras in Waterfall City.
•		The	Mall	of	Africa	houses	one	of	the	largest	
rooftop solar photovoltaic (Pv) systems 
of its kind in the southern hemisphere.
•		The	Jukskei	litter	trap	removes	on	
average 150m³ of waste monthly.
•		Scientifi	c	grade	weather	station	

currently being installed.
•		Over	883kl	of	rainwater	storage	

capacity in Waterfall City. 
•		5-Star	Green	Star	SA	PEB	v1	rated	

Public Transport Holding Facility.
•		8.61	Gigawatt	hours	of	solar	energy	

produced this year to date in Waterfall City.
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Business 
success 
has a new 
destination

Connect your business to an award-winning smart and 
sustainable city of the future, with modern infrastructure, 
technology, e�ciency, convenience and quality of life. 
Nexus Waterfall is a 32 000m2 mixed-use precinct located 
adjacent to the Mall of Africa in Gauteng’s premier fast 
growing commercial destination. 

With three P-Grade o�ce buildings, the Courtyard Hotel 
Waterfall and restaurants arranged around a central 
landscaped piazza, Nexus Waterfall delivers industry 
excellence and exceptional work-life balance. 

Grow your business at Nexus Waterfall, the place that inspires success and progress.
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WATERFALL

Commercial

24-hour access 
control & CCTV 

monitoring 

Mall access 
(2 mins)

Water and energy 
sub metering

Public transport 
access (5 mins) 

Sustainability - 
targeting 4-Star 

Green Star

Showers

Gautrain bus stop Wheelchair access

Restaurant

Generator Cyclist facilities

Nexus Waterfall Amenities

Gautrain station 
(10 - 15 mins)

Outdoor social 
spaces

Green vehicle 
facilities

COMMERCIAL LEASING
Justin Smith
082 362 0800
justin@attacq.co.za

ATTACQ
ATT House, 2nd Floor,
Maxwell O�ce Park
37 Magwa Crescent,
Waterfall City

010 549 1050
www.waterfall.co.za

BROKER ENQUIRIES
Lunga Sikutshwa
083 200 2576
lunga@attacq.co.za
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South Africa’s youth 
has spoken once again 
and voted the Mall 
of Africa, for the third 
consecutive year, as the 
country’s ‘Coolest Mall’ 
in the 2020 Sunday 
Times Generation Next 
Awards.

T
he annual sunday Times 
Generation Next survey, in 
association with leading youth 
market specialist, HDI youth 

Marketeers, is considered south Africa’s 
leading annual survey to plot brand 
preference and consumer behaviour in 
this demographic group. It canvasses the 
opinions of more than twelve thousand 
young people from around south Africa 
across more than seventy categories to 
measure their preferences and behaviour. 

“We are greatly aware of the importance 
of receiving such a resounding 
endorsement from a demographic 
that represents over r120-billion of 
household spend per annum. This drives 

Mall of Africa scores a hat-trick with its 

2020 CooLEsT  
MALL AWARd

much of our strategic thinking, including 
our emphasis on remaining ahead 
of the curve through technological 
innovation and being the trendsetter 
shopping destination able to anticipate 
what the ‘next big thing’ will be before 
our competitors,” says Johann Fourie, 
General Manager at Mall of Africa.

Currently, the mall believes that the post 
COvID-19 consumer will be increasingly 
inclined to support exceptional local 
offerings, especially where they are in 
sync with job creation and expressing a 
uniquely contemporary African zeitgeist.

The recent opening of the KOOP studio, 
a pop-up hub where designer start-
ups can gain direct access to a large 
and affluent market right in the buzz 
of a glamourous shopping centre, 
illustrates this trend says Fourie. 

KOOP studio is presently showcasing 
twelve collections that are interchanged 

on a regular basis to highlight the 
fashion variety on offer. A collaborative 
venture between seasoned retailer, 
sandy rogers and industry stalwart, 
Lucilla Booyzen, the director of south 
African Fashion Week (sAFW), the 
KOOP studio will be at the Mall of 
Africa until the end of this year. 

This is in line with tailoring the mall’s 
merchandise mix to support ground-
breaking local brand MAXHOsA AFrICA 
by Laduma, alongside International 
heavyweights like versace and Armani 
and global greats such as H&M. 

“Now in its fourth year, the Mall of 
Africa strives to continually define and 
refine what it means to meet the needs 
of the contemporary south African 
and pan-African consumer. We are 
enormously humbled and grateful to 
once again receive this nod of approval 
of our vision in the shape of the ‘Coolest 
Mall’ accolade,” Fourie concludes.

Waterfall News
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s
outh African Fashion Week (sAFW) and Mall of 
Africa will be launching their recently concluded 
three-year partnership by staging south Africa’s 
first hybrid designer collections showcase this 

year. In recognition of the COvID-19 requirements for 
social distancing, the ground-breaking fashion event will 
combine a three-day streaming programme of 26 digital 
runway shows from 22 – 24 October 2020. Front row seats 
are available from Computicket with sales currently open.

This will be followed by the sAFW Trade show in the 
Crystal Court at the Mall of Africa showcasing more 
than fifty designers of mens- and womenswear, as well 
as accessories ranging from footwear and handbags to 
costume jewellery and millinery, from 1 – 3 November 
2020. In addition, the sAFW Pop-up shop, where fashion 
lovers will be able to interact and buy directly from all 

MALL oF AFRICA: 
THE NEW HoME oF
sA FAsHIoN WEEK

the participating designers, will take place from 27 – 29 
November 2020, also in the mall’s Crystal Court. 

“This hybrid combination of both a digital and live fashion 
experience allows us to navigate the complexities of trading 
and doing business effectively, whilst simultaneously 
being highly mindful of the safety aspects associated with 
the pandemic,” says sAFW director, Lucilla Booyzen.

According to Booyzen, the 2020 sAFW Collections are trans-
seasonal, in line with international trends toward collections 
that incorporate both cool and warm weather elements. They 
are also increasingly representing a move towards a ‘slow 
fashion’ ethos of timeless design and sustainable production. 

“Whilst the move toward cleaner fashion production in 
south Africa still faces many challenges, there is a very real 

Photographs by Lizmarié Richardson Photography, Official SAFW Social Photographer
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and fashion entrepreneurs by providing exposure to a 
formal retail environment, in a super regional mall that 
assists them with footfall, marketing and mentorship. Our 
sAFW partnership plays an important role in providing 
this mentorship to our local designers and fashion 
entrepreneurs,” says Michael Clampett, Head of Asset 
and Property Management-retail of Attacq Limited.

Katleho Mahloane, Executive Head of Division: segment 
Marketing at vodacom comments, “vodacom’s flagship 
red contract plans have evolved to give much more value 
and exclusive benefits to those who expect more, much 
like sAFW which delivers a better show every year. We are 
therefore excited to be a partner in what is sA’s first virtual 
showcase of the finest fashion through the great talent 
the shows attract. This partnership will also allow us to 
support the industry through our participation and allow 
our vIP red customers a front-row experience at what 
promises to be an exclusive event, and an African first.” 

“sAFW is equally committed to this process and is 
facilitating greater collaboration between designers and 
the downstream value chain through our partnerships 
with, among others, the sA Mohair cluster and Cape Wools 
sA, as well as weavers and knitters,” Booyzen says. 

According to Martin viljoen of the sA Mohair cluster, “The 
Diamond Fibre Collections is a designer-led initiative – funded 
by the south Africa Mohair Cluster (sAMC), through the 
Department of Trade, Industry and Competition (the DTIC), to 
drive increased local mohair conversion through value chain 
and market development. south Africa is the leading global 
producer of mohair, and it’s important that we stimulate local 
value addition wherever possible, to support economic growth 
and job creation. We’ve partnered with some of south Africa’s 
finest design talent through sA Fashion Week and believe that 
our collaboration with sAFW serves as a powerful platform 
to launch the collections to the local and global market. The 
Diamond Fibre Collections initiative is represented by designers 
Lukhanyo Mdingi, Judith Atelier and MmusoMaxwell and we 
are incredibly excited to see their collections launch in October.”

Deon saayman, General Manager of Cape Wools sA adds, 
“The south African wool industry is a proud supplier 
of sustainably produced wool, cared for by passionate 
farmers and meticulously classed according to industry 
standards. We value the dedication of the designers, 
(who use the inherent natural qualities of wool to create 
beautifully designed garments), and our association with 
sA Fashion Week, to create this valuable platform.”

The sAFW Digital Collections will run from 22 - 24 October 2020. 
Tickets for the broadcast are available from Computicket 
and will be on sale from 24 september 2020.

commitment from many designers to pursue this very 
necessary transition to a new fashion order. The designer 
community is predominantly sMME’s, and they all employ 
small contingents of artisans such as seamstresses and 
pattern makers. It has been a superhuman challenge for these 
businesses to stay afloat and retain jobs in the absence of 
any trade or cash flows. This opportunity to showcase their 
collections in preparation for summer is vital,” adds Booyzen. 

According to Booyzen, sponsorships have become 
more critical to sustainability than ever before and the 
partnerships with the Mall of Africa, vodacom red, 
Cruz vodka and Carlton Hair are highly treasured.

“Mall of Africa is the home of south African fashion. Part 
of our long-term strategy is to support African designers 
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sA FAsHIoN WEEK 
PRoGRAMME:

• JOHANNESBURG: Clearwater Shopping Centre | Design Quarter
   Kramerville | Hyde Park Corner | Bedfordview Shopping Centre
• PRETORIA: Brooklyn Mall | Menlyn Shopping Centre
• WESTERN CAPE: Canal Walk Shopping Centre | De Waterkant Media 
   Quarter | Table Bay Mall • KZN: The Crescent at Umhlanga Ridge

PAP 001/23

Leaders in Sleep Technology 
and Innovation.
• 97% International satisfaction rate.
• Recognised and recommended by
  professionals word-wide.
• Personalised sleep solution.

Home of

The World Leaders in Sleep  

www.vencasa.co.za | 0861 60 60 60

210 X 297 EIA.indd   2 2020/09/22   3:07 PM

For media enquiries contact Leeroy 
on media@safashionweek.co.za

dAY THREE:
show One – saturday 24 October 20h00
•	 	SA	Fashion	Week	Scouting	

Menswear Competition
•	 	Bi	Parel	–	the	winner	of	the	2019	

scouting Menswear Competition
•	 Thabo	Kopele
•	 Gugu
•	 Maklele
•	 Boyde
•	 Xavier	Sadan
show Two – saturday 24 October 20h30
•	 Artclub	and	Friends
•	 BLVNK
show Three – saturday 24 October 21h00
•	 Franc	Elis
•	 Ephymol
•	 Naked	Ape	by	Shaldon	Kopman

dAY TWo:
show One – Friday 23 October 20h00
•	 Mantsho
•	 Rubicon
show Two – Friday 23 October 20h30
•	 The	Bam	Collective
•	 	Cindy	Mfabe	–	Winner	of	2018	

sAFW New Talent search
•	 Chiefs	of	Angels
show Three – Friday 23 October 21h00
•	 Lunar	in	collaboration	with	Cape	Wools	SA
•	 	Lucent	–	winner	of	2019	SAFW	

New Talent search

dAY oNE:
show One – Thursday 22 October 20h00
•	 Gert	Johan	Coetzee
show Two – Thursday 22 October 20h30
•	 The	Diamond	Fibre	Collections
•	 MmusoMaxwell
•	 Lukhanyo	Mdingi
•	 	Judith	Atelier	in	collaboration	

with vuyo Knitting
show Three – Thursday 22 October 21h00
•	 Research	Unit
•	 Ekta
•	 Helon	Melon

Waterfall News
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RACING WITH  
soCIAL dIsTANCE

T
he year 2020 has certainly 
thrown us a few curveballs, 
resulting in many usual 
outdoor activities having to be 

cancelled. This has left the mountain 

to residents – the goal being to get 
more people to enjoy this valuable 
asset and to educate them on the 
correct routes and track direction. 
some out-of-the-box thinking was 
applied to ensure that lockdown 
regulations remained in place, resulting 
in a 10-day-long challenge, tracked 
via strava – the exercise tracking app. 

“As most group event-based activities 
had been cancelled or postponed due 
to lockdown, we wanted to create 
an event that was COvID-safe, while 

biking events calendar looking very 
empty. The Estate management 
team at Waterfall Country Estate, 
together with the mountain bike 
committee headed by Carl Marais 
and Jurjen Draaijer, have overcome 
this challenge in a remarkable way. 

Following a series of improvements to 
the 20km mountain bike track, which 
winds through Waterfall Country Estate 
and village, the local mountain bike 
committee and estate managers were 
looking for a way to relaunch the track 

Riders dismounting to overcome a steep uphill
(PHOTO By JurJEN DrAAIJEr)

Rob Erasmus in action on the berms
(PHOTO By CArL MArAIs)

A participant goes airborne
(PHOTO By CArL MArAIs)

Kayden Searle, one of the fastest juniors
(PHOTO By CArL MArAIs)
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The committee’s goals included 
introducing more residents to the 
track and promoting mountain 
biking as a sport and these proved 
to be very successful. “We have had 
many people tell us that they are 
now really into the sport as a result 
of the challenge,” Marais comments. 
“Having a track of this quality on one’s 
doorstep and within the safe confines 
of the estate takes away many barriers 
that may be preventing people from 
showing interest in this sport.” 

One of the event participants had 
this to say about the challenge: “I 
love the way the event has brought 
everyone together and made people 
dust off their bikes. Well done, guys!”

When asked if there will be more events 
like this, the team didn’t hesitate to 
answer. Not only will there be more 
bike challenges, but they are expanding 
into skills training with professional 
coaches and other activities targeted 
at younger riders. “The reaction has 
been overwhelmingly positive and 
the strategy using strava has allowed 
people with busy lives to fit the event 
into their schedules. This has certainly 
built a great foundation for similar 
events in the future,” concludes Marais. 

introducing the improved track in line 
with all necessary regulations,” says 
Marais.  With the sponsorship of Xciter 
sports Apparel, a whole new event, The 
Xciter Lockdown Challenge, was born. 

The event worked as follows:
•		A	specific	route	was	created	

within the strava application 
and shared via various estate 
communication platforms.  
•		Residents	had	to	download	the	Strava	

software and join the event club.
•		At	any	point	during	the	event	window	

(21 to 30 August 2020), residents 
had to record a ride along the exact 
route, namely The Xciter Lockdown 
Challenge strava segment.
•		From	there,	the	software	collated	

everyone’s times, creating rankings 
which could be sliced according to 
gender, weight (for the 90+kg buffalo 
category) and age categories.

To comply with lockdown regulations, 
it was decided to limit participation to 
Waterfall residents. Daily rankings were 
compiled and shared, so participants 
could see their rankings and follow 
the results. This allowed people to take 
part at any time that suited them, to 
keep track of their times and rankings, 
challenge themselves to better their 

own time and compete with others, 
all while avoiding mass gatherings. 

To further encourage participation, 
Xciter donated a host of prizes from 
brands such as Oakley, Merida, shimano, 
Namedsport, Titan, Pearl iZumi and 
Biogen, as well as bike services, repairs 
and vouchers from their own store. 

The event proved to be hugely popular, 
with over 120 participants over the race 
period and a total of 7 000km ridden 
on the route during the race - more 
than double the distance of the Tour 
de France! “It got quite competitive,” 
says Marais, “with people going out 
trying to better their friends!” Overall 
winners shaun Keppler and Kirsty 
searle recorded lap speeds of 25.4km/h 
and 21km/h respectively, which were 
particularly impressive considering 
the technical nature of the course.  

Among the many other achievements 
that were awarded prizes, of 
particular note were: stoof van Dyk 
for completing the most laps (20) 
during the race window; fastest juniors 
Kayden searle and Keira reynolds; 
and under-7 winner Daniel swart 
who, at 6 years old, was the youngest 
participant to complete the circuit.

Riders tackling one of the more technical sections 
of the track   (PHOTO By IAN KENT)

Gareth Stretch races past a home on the greenbelt
(PHOTO By CArL MArAIs)

Kirsty Searle, winner of the ladies’ category, 
on one of the downhills   (PHOTO By CArL MArAIs)

Lyla-Rose Stretch, one of the fastest juniors
(PHOTO By GArETH sTrETCH)
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t
he current circumstances 
prove why it is important 
to anticipate that fi nancial 
plans can be disrupted 

and may need to evolve. 

The ’20-slot rule’, as explained by Warren 
Buff et, is the concept of imagining that 
you only have 20 investment decisions 
to make in your lifetime. This means it 
is essential to make sure each fi nancial 
decision made has a meaningful impact 
on your overall fi nancial goals. This 
principle holds true when applied to 
fi nancial planning as it sharpens the 
mind to select carefully, think long-term, 
and thoroughly consider the risks that 
could derail your key fi nancial decisions. 

Planning for, and adjusting to, 
unexpected circumstances will 
ensure that your fi nancial blueprint 
remains executable and relevant. 
While Buff ett readily admits that not 
all of your investment decisions will 
be successful, sticking to the 20-slot 
rule will ensure that the losses from 
the less successful decisions will be 
well covered by the successful ones. 
Just because one investment decision 
in your fi nancial plan doesn’t work 
out as intended, doesn’t mean they 
will all underperform. In addition 
to the 20-slot rule, here are our top 
fi ve tips to consider in the process 
of building a wealth plan, whether 
going through a pandemic or not.

#1 use your environment 
Uncertainty, coupled with constant 
negative news, may cause investors 
to make emotional investment 
decisions. However, to combat 
this, use this information to your 
benefi t by adjusting your plan if 
you are in the position to do so. 

HoW to iMpRoVe 
YouR financiaL 
pLan RiGHt noW

By Nirdev Desai, Head of Sales, PSG Wealth

An example would be additional 
fi nancial reliance from a family member 
who has lost their job due to the market 
impacts of COVID-19. It is a norm in our 
society to have multiple generations 
depending on one (or two) individual’s 
income, which means fi nancial planning 
needs to be more intergenerational, and 
may require some adjustment now.  

#2 put protection in place
If your regular income is key to building 
up your savings and investment pools, 
what are you doing to ensure these 
continue through good and bad 
economic conditions? You should also be 
insured against personal disruptors such 
as severe illness, disabilities, and divorce. 

#3 Maximise fi nancial vehicles
Consider your asset allocations to 
investments by having a conversation 
with your adviser about how to 

implement your fi nancial goals in this 
time of uncertainty. An evaluation of 
the plan is needed on an annual basis 
at least, no matter what, so that you 
are on top of where (and when) to 
adjust again if needed. For example, 
determine your income drawdown 
strategy as well as the possibility of 
an adjusted retirement timeline if 
you’re behind on your retirement 
savings. Maximise tax incentives too. 

#4 put yourself in a position 
to succeed
There is one key habit that will help you 
reach your goals: becoming a better 
saver. Financial advisers can only help 
those who are willing to commit to a 
fi nancial plan, and it is likely to include 
various products for diff erent goals. In 
volatile times people tend to withdraw 
their investments and then increase their 
savings as soon as they can. But liquidity 
constraints on lower incomes or higher 
levels of unemployment, coupled with 
lower share prices, make these very bad 
times to be withdrawing investments. 

#5 Understand that changes 
(and market fl uctuations) are 
inevitable
Investment decision-making is only 
one component of fi nancial planning. 
It is important to engage with your 
fi nancial adviser, who can separate 
emotion from your investments and 
help you to ensure that your plan is 
robust, and adapting to life events, while 
still delivering on your defi ned goals. 

For many people, hindsight comes 
too late and their ‘planning for rainy 
days’ might be triggered when 
they are least able to do so. But you 
needn’t let poor planning impact you 
negatively (again) if you can help it. 

Inspired Learners: Connected, Creative,
& Courageous

 
The American International School of Johannesburg

 AISJ is a leading Pre-Kindergarten
through Grade 12 co-educational school founded in

1982. AISJ is situated on two beautiful and spacious 
campuses, with state-of-the-art facilities that serve

Johannesburg and Pretoria. AISJ is a truly international
community which values and embraces the diversity of

its students, faculty and staff. AISJ offers a nurturing and
engaging learning environment, small class sizes,

international opportunities, and a range of teaching
strategies aimed at providing optimal learning and growth

for all students. AISJ offers a balanced program with 
emphasis on the four pillars: 

Academics, Athletics, Arts, and Service Learning.
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maximum number

of students
per class

60%
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hold masters
degrees

admissions@aisj-jhb.com
www.aisj-jhb.com
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years of offering

International
Baccalaureate

Diploma Program
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campuses in

Johannesburg & Pretoria

70
sport & co-curricular 

activities on offer

98%
of graduates go to
global universities

28
international trip 
opportunities in

the arts & athletics
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coVid-19-associated 
MuLtisYsteM 
infLaMMatoRY 
sYndRoMe in cHiLdRen

t
he fi rst case of Coronavirus disease 2019 (COVID-19) 
caused by severe acute respiratory syndrome 
Coronavirus 2 (SARS-CoV-2) was reported in 
Wuhan, China in late December 2019. By the end 

of January 2020, the World Health Organization (WHO) 
declared this disease a global health emergency. Since 
then, COVID-19 has claimed innumerable lives globally. 

Fortunately, most children have not become seriously 
ill with COVID-19. Their symptoms have generally been 
milder, and less severe than those experienced by the 
adults. However, since around May 2020, a small number 
of children have been observed to develop an unusual 
condition which seems to be linked to the virus. 

This condition has been termed Multisystem Infl ammatory 
Syndrome in Children (MIS-C). Other names also used 
intermittently for this same condition include Paediatric 
Multisystem Infl ammatory Syndrome (PMIS/PIMS), Paediatric 
Multisystem Syndrome temporally associated with 
SARS-CoV-2 infection (PIMS-TS), Paediatric Infl ammatory 
Syndrome, or Paediatric Hyperinfl ammatory Shock. 

What is MIS-C?
This is a condition seen in children who have been 
previously infected with SARS-CoV-2, (some may not even 
know that they were infected by the virus), recovered 
from it, and then later (which can be up to 6 weeks after 
infection) present with an immune response that results 
in signifi cant infl ammation in diff erent organ systems. This 
infl ammation can spread to the blood vessels, causing 
what is known as vasculitis (infl ammation of blood vessels), 
especially involving the vessels surrounding the heart. 

If left untreated, the infl ammation can cause tissue 
damage, organ failure and even death. Some of the 
symptoms can overlap with other rare conditions 
like Kawasaki Disease (KD), Toxic Shock Syndrome or 
Macrophage Activation Syndrome. Some specialists 
have also referred to MIS-C as a ‘Kawasaki-like disease’. 

KD is a self-limited vasculitis of childhood where patients 
may present with a persistently raised fever, rashes, as 
well as infl ammation of blood vessels, especially the 
coronary arteries (blood vessels of the heart). Toxic 
Shock Syndrome is a rare life-threatening clinical illness 
that occurs, usually as a result of bacterial toxins, and is 
characterised by a rapid onset of fever, a rash, low blood 
pressure and multi-organ involvement. Macrophage 
activation syndrome is also a potentially life-threatening 
complication that may be associated with a viral infection or 
as a complication of Kawasaki disease or other autoimmune 
diseases. Patients may present with similar symptoms 
(as previously mentioned) including a fever, enlarged 
lymph nodes, liver and spleen plus marked systemic 
infl ammation with multi-organ involvement as well. 

When does MIS-C present? 
Usually this condition presents anything from 2 - 6 weeks 
after COVID-19 exposure. Most studies clearly demonstrate 

By Dr Denise Parris (Paediatric Pulmonologist) and Dr Priya R 
Ambaram (Paediatric Rheumatologist),

Netcare Waterfall City
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a lag of several weeks between the peak of COVID-19 
cases within communities, and the rise of MIS-C cases. 

In South Africa, the Western Cape was the first 
epicentre in our country and thus reached their first 
(and hopefully last) peak of COVID-19 cases earlier 
than the rest of the provinces. By 31 July 2020, this 
province already reported 23 cases of MIS-C. 

Here in Gauteng, we have recently passed our peak of 
COVID-19 cases, so we are thus starting to see a steady 
rise in cases of children presenting with MIS-C. 

How does MIS-C present? 
Children can show a wide range of symptoms. Some 
may have a rash, some may present with abdominal 
pain, diarrhoea or vomiting. Other features may include 
a headache, shortness of breath, sore throat, red 
‘strawberry tongue’, conjunctivitis (red eyes), swollen 
hands and feet, muscle pain and enlarged lymph nodes. 
Heart failure is also common, together with acute kidney 
injury. All children diagnosed with this condition have 
a persistently high fever for more than 24 hours. 

What is interesting to note is that most of these children 
were not very ill, nor did they have obvious symptoms 
at the time they were infected with the Coronavirus. 

How is it diagnosed? 
There is currently no specific test that will tell you if 
a child definitely has MIS-C. A combination of blood 
tests and many other investigations including a 
cardiac echo may be done by the doctor. The results, 
in correlation with other findings, may assist with 
the diagnosis. On most occasions, blood tests will 
reveal high inflammatory markers. The SARS-CoV-2 
PCR test may be positive or negative. We now have 
antibody testing available in South Africa and if these 
are positive, this may indicate previous exposure to 
the virus and hence may assist with a diagnosis. 

How can MIS-C be treated?  
Patients should be referred to their paediatricians as early 
as possible. Prompt referral to a specialist is essential 
as most patients will require admission. Each patient’s 
condition must be discussed early with the Paediatric 
Intensive Care team together with the Rheumatology, 
Infectious Diseases, Immunology and Cardiology teams. 

Management involves a multidisciplinary team effort. The 
aim of treatment is to reduce the ongoing inflammation 
by using immunomodulatory medication, for example, 
intravenous immunoglobulin, steroids as well as other 
agents in order to avoid long term damage to the patient.

All parents as well as child health professionals should 
be vigilant and have a low threshold to recognise MIS-C 
and promptly refer these patients to the appropriate 
facilities to get treatment. Since COVID-19 is a relatively 
new disease to us, there are still many unknowns with 
regards to this disease process. Ongoing research 
will no doubt play an important role in assisting us to 
better understand the COVID-19 disease as well as its 
complications and long-term outcomes in children. 
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Happiness  
can be found 
at andiccio24!

W
e’re overjoyed that the 
easing of the lockdown 
restrictions means that 
we get to welcome 

you back into our stores to enjoy all 
our comfort foods and beverages.

As always, the safety of our customers 
and staff is our top priority and we 
follow strict hygiene protocols, such 
as screening all staff and delivery 
partners, ensuring that masks are worn 
at all times, and that the premises of 
each franchise is thoroughly sanitised.

piZZa and pasta  
YouR WaY
Living in a country filled with diversity 
inspires us every day. People are 
different. They like different things. 
Individual tastes are just that - unique. 
So it’s important to honour our belief 
in freedom and cater to choice. This is 
why we source the finest ingredients 

Bring your smiles and your masks and 
visit our stores for a sit down meal or 
a delicious take away!

for you to play with and piece together 
your favourite combinations of pizza 
bases and toppings, pasta dishes, 
ciabattas and health platters.

And now that the weather is 
warmer, don’t forget about our 
salads, smoothies and häagen-
dazs® ice creams. We also offer an 
extensive selection of beverages 
to accompany your meal.

taKe-aWaYs, deLiVeRies 
and cuRbside seRVice
For greater convenience, you can 
download our app from the Google 
Play and App Stores or you can order 
online on our website. We offer free 
deliveries within a 5km radius of 
your neighbourhood store, subject 
to a minimum order of R75,00. 
And remember, regardless of load-
shedding, our ovens still burn, not 
even load-shedding can stop us!

The Andiccio24 stores nearest you are:
Andiccio24 Sunninghill - The 
Square, Corner Rivonia Rd and 
Naivasha Rd, Sunninghill. 
Tel: 011 234 0610.
and 
Andiccio24 Kyalami on Main – 
Corner Dytchley Road & Forssman 
Close, Kyalami. Tel 011 466 0151

eVents
What’s better than visiting one of our 
stores? Bringing our services to your 
function at either your home, office or 
school. You can be confident that all 
the necessary hygiene protocols have 
been put in place to ensure the safety 
of both our staff and your guests.

We cater for private functions, kiddies’ 
parties, school fun days and sports 
events, and corporate functions for 
groups from 50 to 6 000 people.

Our set-up is trendy, unique 
and efficient. The perfect 
addition to any function. 

Please contact info@andiccio24.co.za 
with your enquiry, and we 
will do our best to assist.
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www.supaquick.com

WHEN YOU BUY ANY 2 OR MORE
BRIDGESTONE TYRES FROM SUPA QUICK NATIONWIDE

TO CLAIM YOUR CASHBACK, WHATSAPP US ON +27872406606  AND FOLLOW THE PROMPTS.

TOUP
TO

CASH
BACK

PROUD SUPPLIER OF

OR FOR CHARITY
OR FOR CHARITY

R800R800

SUPA QUICK KYALAMI
Cnr Main Rd & Kyalami Blvd,
Kyalami Downs Shopping Centre
011 466 6076

We are following strict in-store hygiene protocols to ensure your safety.

SUPA QUICK KYALAMI,
KEEPING YOU SAFE ON
THE ROAD.
WIDEST RANGE, GREAT VALUE
AND SUPERIOR SERVICE.
Call us today!

 PROUD SUPPLIER OF

FLEET ACCREDITED

COME AND 
LISTEN

The Michis are set up in Menlyn 
on some BW 802 (black)

www.soundimage.co.za

Contact Sound and Image NOW!
012 368 1440  •  011 884 5165  •  menlyn@soundandimage.co.za

Ask about our VIP club

Did you say, 

PARK WALK!
TRAINING!

AGILITY COURSE!
FRIENDS!

New Country Base near You!

www.sandtondd.co.za     |     072 108 6701    |    info@sandtondd.co.za    |           @SandtonDDwww.sandtondd.co.za     |     072 108 6701    |    info@sandtondd.co.za    |           @SandtonDD

Sandton Doggy Daycare has a country base near YOU!

Our daycare is managed by qualified dog instructors.

We have over 60 000 square metres of  enclosed, private park land.

Your dog will get: on & off  leash walks, basic in-house training, time on the agility course, intelligence puzzles, time to 
socialise with other dogs of  the same size. 

98 Caracal Road
Midrand

 



i 
had previously tested the Opel Crossland x 1.2T petrol 
version with automatic transmission, but this was my fi rst 
experience of the version powered by the 1.6 diesel engine.

Looking at the specs on paper, I was concerned when 
I read that the engine has ONLY 68kW of power with a 
more respectable fi gure of 230Nm of torque. I have to 
admit to having been pleasantly surprised. The peppy 
performance felt like much more than 68kW and I 
certainly didn’t feel like the car was lacking in any way.

The Crossland is very spacious for the market segment 
and typically well appointed, as I expect from Opel. 
An interesting feature is the lane departure warning, 
yet there is no blind spot warning included. 

The diesel version is only off ered with a 5-speed manual 
transmission – yet its smooth and positive action makes 
the car easy to drive even in commuting traffi  c. However, 
there were a few occasions while cruising on the open 
road when a 6th gear would have been a bonus.

The only area of criticism that I found with the test car was 
the fact that the gearshift has a very long throw (reach) 
in 1st and 3rd gears. Even when adjusting the steering 
wheel rake and reach, I found that I had to sit much 
closer to the steering wheel in order to be able to shift 
into 1st and 3rd gears. (Obviously this would not aff ect 
drivers who are a bit taller than my height of 1.65m!)

Probably the most outstanding feature of the Crossland 
diesel is the fuel economy. A week’s driving showed an 
overall fi gure of 4.9L/100 km, which is quite amazing for a 
family vehicle. The car is also fi tted with 6 airbags for safety.

The Opel Crossland x 1.6TD Enjoy is currently priced at 
R349 000 including a 3-year/60 000km service plan.

Watch our full video review using this link: https://www.youtube.com/watch?v=xO0u9RdJwro

opeL cRossLand 
X 1.6td enJoY

By Alan Rosenmeyer

The Crossland X is Opel’s 
contender in the hotly-contested 
Crossover/SUV category.
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i
t’s wonderful to see that as the days get longer, the 
plants are starting to produce new shoots. Getting 
outdoors into the sunlight is a blessing and many of us 
will be busy preparing our gardens during this time to 

be ready for summer. However, for a lot of people affected 
by the lockdown, cashflow has become a huge problem 
and so we can’t just rush out and stock up on compost 
and fertilisers to give the plants the boost that they need.

The answer to improving the soil quality, of course, is to 
maintain your own compost heap when cashflow is tight. 

You may ask: what’s the secret to making good 
compost? There are a number of factors that have to 
be considered when embarking on this exercise.
1.  Firstly, in your kitchen, you need a special bin, bucket or 

large bowl that can be closed with a lid, where you can 
throw all your wilted and leftover veggies, rotten fruit, 
peels and egg shells. If you have coffee grounds and tea 

leaves, these need to be thrown into a separate container.
2.  You need either a dedicated space in the garden or  

one of those fancy compost bins where the  
main event will take place.

3.  You need a mixture of  ‘greens’  and  ‘browns’.
4.  You need moisture.
5.  And you need the compost to generate heat.

WHAT ARE ‘GREENS’ AND ‘BROWNS’?
‘Greens’ are your kitchen scraps, green grass 
cuttings, annuals recently pulled out of your flower 
beds, and new cuttings off shrubs. These have 
a higher content of nitrogen, as does manure, 
which is why it’s also classified as a ‘green’.

As plant material dries out and becomes brown, the 
nitrogen content diminishes. That’s one of the factors that 
determines whether the ingredient is ‘green’ or ‘brown’. 
Dead leaves, dried grass, wood products, newspaper 

HoW to MaKe YouR 
oWn coMpost 

By Ann Arnott

IMAGE BY BEN KERCKx FROM PIxABAY
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HoW to MaKe YouR 
oWn coMpost 

By Ann Arnott

and straw are all classified as ‘browns’. There is less 
nitrogen and a higher carbon content in ‘browns’.

There is a big debate around what the correct ratio of 
‘greens’ to ‘browns’ should be but you could start by mixing 
a ratio of 4 parts ‘browns’: 1 part ‘greens’. If you find that 
your compost heap is not heating up, add more ‘green’ 
material. If it’s starting to smell, add more ‘browns’.

soMe don’ts
To make sure your compost is appropriate for use in your 
garden, these are some of the things you should avoid:
1.  Don’t add your doggie’s poop or your kitty’s cat 

litter – or the faeces from any meat-eating animal. 
You can add manure from herbivorous animals 
if you have it available, but it’s not essential.

2.  Don’t add whole eggs or any meat products.
3.  Don’t allow any sweet wrappers, plastic bags or any 

other plastic products, coated papers, greasy take-away 
containers, or treated woods near your compost heap. 

4.  It’s preferable to avoid adding weeds to the heap, 
especially if they have already started producing seeds.

soMe do’s
1.  Do shred everything before adding it to the compost 

heap. Twigs, leaves, cardboard* can all be shredded with 
a shredder or a sturdy lawnmower that has a grass box 
attached to it. If the shredded pieces are still too big after 
the first attempt, repeat the exercise. *NB: Cardboard, 

newspaper and twigs should be first broken or torn into 
relatively small pieces before shredding. Make sure that 
any equipment that you choose to use for shredding is up 
to the task. Do not attempt to ‘shred’ thick branches and 
sticks or anything that may damage the equipment. 

2.  Do build your compost heap in layers, starting with a 
layer of the shredded twigs, cardboard and leaves (the 
browns) followed by a thinner layer of the vegetable/
fruit mix (the greens) from your kitchen (also shredded) 
and then a thin layer of coffee grounds and/or tea 
leaves without the tea bags, if you have saved them.

3.  Sprinkle with water after each layer combo is completed 
– the ingredients should be moist, but not soggy.

4.  Mix with a large fork or spade.
5.  Repeat this process until the heap 

is about 1m² x 1m high.
6.  Cover the heap with a suitable covering that 

surrounds the sides and the top of the heap.

The compost heap should start to heat up of its own accord 
after a few days. This is a good time to check the progress 
and, using a fork, dig the contents over so that the parts 
on the outside of the heap are brought inwards and the 
inner parts are pulled outwards to the perimeter of the 
heap. Add more water if necessary. This is an important 
step as the microorganisms working their magic do need 
air in order to survive. After about 30 days, you should 
have a crumbly mixture that you can start adding to your 
garden beds, either as a mulch or mixed with the soil.
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tiKtoK 
– paRents beWaRe

By Nicoleen Davies, Director Life Talk Forum

t
ikTok is a free app that allows users to 
express their creativity and imaginations in 
short video-sharing format. It started off  as 
a simple lip-syncing app but has evolved to 

allow users to create and share their videos, featuring 
any musical genre within various video categories 
such as DIY, sport, food, comedy, dance, animals – 
just about anything. According to TikTok, “It’s raw, 
real, and without boundaries . . . It’s from the gut, 
‘come as you are’ storytelling told in 15 seconds.” 
You can add music, or no music, sound eff ects, 
fi lters, trim, cut, add emoji’s, merge – just about 
anything you can think of. The result is that TikTok 
infl uencers are creating videos about everything, 
from politics through to childhood stories. 

TikTok, the latest craze, is 
used by nearly one billion 
users and is more viral than 
YouTube and Instagram. 

BON APPÉTIT cat food is a gourmet meal 
created with the essence of decadence. 
The range features mousse and paté with 
irresistible flavour options. True mealtime
indulgence to make your cat whisper “meow”.

LU X U RY  I N  C AT  FO O DLU X U RY  I N  C AT  FO O D

3523_Bon Appétit_PRINT_297x210.indd   1 2020/05/20   17:15
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IS IT SAFE? 
As with any social media platform, TikTok gathers 
information – content, messages, your likes and dislikes, 
friends, devices being used, IP addresses, geolocations 
– you name it. Its exponential growth, (especially during 
lockdown), and sheer scale is where the risk lies.

This Chinese-owned app has been under investigation 
in several countries in terms of privacy and data security 
issues. There are even reports suggesting that it is ‘Chinese 
spyware’. In Korea, they were fi ned for mismanaging 
data gathered from minors. The BBC reported “TikTok 
collected data of children under 14 years old without 
the consent of legal guardians . . . the regulator found 
that more than 6 000 records involving children were 
collected over six months, violating local privacy laws.” 
India, its largest market, has banned TikTok because of 
child safety issues and the UK is investigating it over 
similar concerns. The US is also considering a ban, 
describing it as a national security risk. Companies like 
Amazon and Wells Fargo in the US asked employees to 
delete TikTok from their phones due to “concerns about 
TikTok’s privacy and security controls and practices.”

This may be similar to concerns about Facebook but the 
real diff erence here is that the users are very young.

ouR cHiLdRen aRe GettinG HuRt
The real danger though lies within ourselves, in how 
people are using the app. 

Children are being exposed to potentially dangerous 
videos in the form of challenges where they are asked to 
mimic the content, and children are getting hurt! There 
are a few of these: The skull breaker challenge involves 
purposefully tripping an unsuspecting victim so that 
they fall. The aim is to get them to hit their heads on the 
ground. I was shown a few of the videos posted and it 
was horrendous to watch! Children fell really hard on their 
backs, some smacked their heads - the consequences 
can be really serious, with lifelong ramifi cations. 

Another is the penny challenge where children drop a 
coin between a phone charger and a wall plug. 
The consequence – a fi re!

Some people use TikTok as a platform to share controversial 
political views and sexually inappropriate content. Young 
children innocently make what are actually inappropriate 
videos of a sexual nature and others sing along to songs 
fi lled with vulgar language. Recently, a ‘campaign’ was 
launched against Donald Trump - people were encouraged 
to book as attendees for his rally, to ‘fi ll up’ the venue, 
basically to prank him. Thousands did so and, as a result, 
almost no real supporters arrived on the day. Whether you 
like the man or not, this is questionable behaviour and shows 
exactly how powerful this app can be in a negative context. 

be caRefuL WHat You sHaRe
The real challenge is that we can’t protect our children from 
all the latest crazes. As we know, the more we say don’t do 
something, the greater the intrigue will be to go and fi nd out 
more and to perhaps do exactly the opposite of what we ask.

A better approach may be to keep yourself, as a parent, 
informed - read up on the latest craze - let’s face it, if it isn’t 
TikTok, it will be something else. Never lose sight of the 
fact that these social media platforms are built with one 
goal in mind - to commercialise their users, which they see 
as their ‘product’. Just like everything we buy is tracked, 
everything we do online is tracked and stored, and that 
information has value which can be used for or against us.

Invite your children to talk about their use of social media, 
ask questions, and debate the value of the diff erent 
apps, the safety, and the perception of why they are 
cool. Most importantly, explain that they need to take 
responsibility for their own safety because no social 
media platform will ever truly be private and secure and 
they are constantly vulnerable to being exploited. 

Lastly, encourage your children to apply 
the tips below, for their own safety:

about Life talk® forum 
Life Talk’s mission is to create happy, successful and 
fulfi lled youth, guided by sound values. Life Talk is a 
non-profi t organisation dedicated to raising awareness, 
stimulating discussions and seeking solutions to the 
challenges faced by parents and their children. 

LIFE TALK® FORUM NPC REG: 2010/017980/08 PBO # 930 036317

Other sources:
https://www.digitaltrends.com/mobile/what-is-tiktok/ 

https://www.cbc.ca/kidsnews/post/5-not-so-great-things-about-tiktok-
dangerous-challenges-censorship-security 

https://www.forbes.com/sites/zakdoff man/2020/08/11/tiktok-
apple-iphone-google-android-data-shttps://www.forbes.com/sites/
zakdoff man/2020/07/11/tiktok-seriously-dangerous-warning-delete-app-
trump-ban/#4d8353ca2b0eecurity-update-warning-investigation-trump-
ban/#4e13f6b13436
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Beaulieu
Preparatory School
Beaulieu
Preparatory and
Nursery School

Kyalami
Preparatory and
Nursery School

Beaulieu
College

Grade 8 - 12 Grade 000 - 7
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Grade 000 - 0

Kyalami Schools - An Independent, Not For Profit Group of Schools
 5 CAMPUSES INVESTED IN ITS LEARNERS BY OFFERING:

State of the art classrooms and sporting facilities
Nurturing the development of global achievers across all fields

Outstanding academic results

Beaulieu
Nursery School

Grade 000 - 0

ALIS VOLA PROPRIIS

Beaulieu College
Beaulieu
Preparatory School

Grade 1 - 7 Grade 1 - 7 Grade 8 - 12

LEARNINGLEARNINGLEARNINGLEARNINGLEARNINGLEARNINGLEARNINGLEARNING

Folding Paper Boats

1 Fold an A4 sheet of paper in half.

2 On the fold, fold one of the top corners 
into the middle of the paper as show.

3 Now do the same with the 
opposite corner.

4 Fold the open bottom section of 
the paper upwards on both sides.

KS | Nursery School DPS Sept 2020 single pages.indd   2 2020/08/28   14:45



www.kyalamischools.org     |       010 591 5004
Follow us @KyalamiSchoolsGroup

www.kyalamischools.org | 010 591 5004
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and Animal Faces
What you will need:
Square piece of coloured or white paper.

2
Now, what shape do you have in front of you? That’s 
right! A triangle. The next step is to fold one point of 
the triangle down to make another smaller triangle. 
Now do the same on the other side.

1
Fold a square piece 
of paper in half from 
corner to corner.

3
Now you can decorate your 
special origami creature as you 
like, using colouring pencils,
paint or crayons. Don’t forget to 
add eyes, nose, mouth etc.

KS | Nursery School DPS Sept 2020 single pages.indd   3 2020/08/28   14:45



WateRfaLL contacts
Capacity Name Contact 

Number
Email

Estate Manager - Waterfall Country 
Estate and Waterfall Village 

Grant Poole 083 399 9334 grant@waterfallcountry.co.za

Estate Manager - Waterfall Equestrian Estate Alwyn de Bruin 078 800 8177 alwyn@waterfallequestrian.co.za

Estate Manager - Waterfall Hills 
Mature Lifestyle Estate

Shae Braithwaite 081 810 0770 shaeb@trafalgar.co.za

Estate Manager - Waterfall Valley 
Mature Lifestyle Estate

Anton Lotter 072 856 6705 estatemanager@waterfallvalley.co.za

Property Manager - The Polofields, Waterfall Theo Marais 060 759 1580 theo@elgaruwaterfall.co.za

Property Manager - Kikuyu, Waterfall Ian Nienaber 067 707 9755 estatemanager@kikuyuwaterfall.co.za

Property Manager - Munyaka, Waterfall Marcellus Hoods 082 530 5160 marcellus@elgaruwaterfall.co.za

Property Manager - Ellipse, Waterfall Elizah Knipe 011 553 7163 elizah@elgaruwaterfall.co.za

Property Manager - Waterfall View Mpho Masikhwa 072 104 3547 waterfallview@elgaruwaterfall.co.za

Security Manager Shawn Benningfield 076 144 8197 shawn@waterfall.co.za

Environmental Manager Ruan Spies 083 307 4783 ruan@waterfallcountry.co.za

Attacq Leasing Justin Smith 082 362 0800 justin@attacq.co.za

Attacq Facilities Jaco van Aswegen 082 557 6882 jaco@attacq.co.za
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MEDICAL SERVICES
AUDIOLOGY/HEARING
Hearing Works (Rosebank Mall) 073 652 4567 
Tally Sherban
Free Hearing Screening | Hearing Tests | Hearing Aids 
Email: tallys@hearing-works.co.za

Hearcare Waterfall Hearing  011 304 7920
and Balance Clinic
Free hearing screenings. Home visits in Waterfall Estates 
Rooms: Waterfall Netcare Hospital. www.hearcare.co.za

OCCUPATIONAL HEALTH PRACTITIONER
Occupational Health Medical  082 862 7892
Screening (Red tickets) and Travel Clinic
Address: 181 Bekker Road, Vorna Valley, Midrand
Booking is essential: 
midrandkohc@krielhealthcentre.co.za 

OPTOMETRIST
Specsavers for a� ordable eye care, contact our 
experienced team.
Boulders 011 315 0901 – Optometrist Elsie/Marlize
Mall of Africa 010 612 6440 – Optometrist Marlize
Book online: www.Specsavers.co.za

PHYSIOTHERAPY
Allison Dendy  011 468 1675/
In Kyalami Estate  082 491 0578

GENERAL SERVICES
CLEANERS
Crisp and Clean  083 378 3331
Door-to-door, taking the hassle out of cleaning laundry, 
dry cleaning, upholstery and carpet cleaning.

Northern Cleaners  011 792 7703
Specialist Dry Cleaners – laundry, carpet and upholstery 
cleaning – curtain & blind cleaning – wedding dresses – 
tailoring restaurant linen – shoe repairs and dyeing.

DELIVERY SERVICE
Mr Delivery Midrand  011 315 2926

PET & HOME SITTERS
Pet/Home Sitter 076 035 6908
Why leave your pets alone and away from home. Leave 
them in their own loving home. Mature Lady � lls the 
gap. Contact Dee-Jean djb160453@yahoo.com 

Happy at Home  082 335 5096
An elderly couple with several years of experience will 
care for your precious pets in the security of your home. 
We have contactable references (Dainfern, Kyalami 
Estates, Fourways Gardens, Waterford Estate etc). 
Henry and Deidre Email: deidredevine89@gmail.com

PET PARLOUR
Furry Kidz 072 595 3782
Passionate about your dog’s well-being. O� ering 
holistic services for your pet. Doggy day care, luxury 
accommodation, puppy and adolescent dog training.
Please contact Linsey Lester DipCABT (NOCN UK) CAPBT 
Practitioner. linsey@furrykidz.co.za www.furrykidz.co.za 

Woof & Meow  076 615 0220
If your dog does not want to go to the parlour, bring the 
parlour to your dog. Contact Angie

RESTAURANTS
Mio Col’Cacchio Waterfall  010 596 8941
waterfall@colcacchio.co.za

SHUTTLE SERVICES
Rubix  082 434 9605
Rubix is a professional transport business that provides 
a safe, reliable and � exible service for both scholars and 
individual/Corporate clients. Contact Thakane Kolobe

SLIMMING
The Firm  011 468 3737
Slimming and Health Clinic

SPEECH & LANGUAGE THERAPIST
Lara Ramos  082 480 6716
Specialising in both child and adult disorders.
Email: l.d.ramos@hotmail.com

TUTORING
Maxi Brain Tertiary & Secondary Tutor 079 693 7190
Economics & management sciences subjects, 
bridging classes, private & groups

TYRES
Autosport Wheel & Tyre  011 315 7550
All major tyre brands, balancing & wheel alignment.
317 16th Road, Halfway House

Supa Quick  011 466 3813
Kyalami Boulevard

YOGA
Kisane 076 410 9389 
Personalised yoga tuition o� ered at a private home 
studio in Kyalami Estate, either on a one-on-one basis 
or to small groups. Contact kisanebrasleryoga.com

HOME SERVICES, BUILDING & MAINTENANCE, 
APPLIANCE REPAIRS 
ARCHITECT
Drawbox Design Studio  082 339 5834
The Leader in providing sustainable building solutions. 
Contact Carlu Swart

BLINDS AND CURTAINS
Fifth Avenue Designs  011 327 0051
Blinds, curtains, upholstery, carpets, dry walling, 
partitions & wallpaper.

BUILDING
Care Construction and Paving  011 469 4300
Ian  083 250 3736
We specialise in new houses, additions and 
alterations, paving, painting and all your building 
requirements, no matter how big or small. 
Over 30 years’ experience. www.careconstruction.co.za
Email: ian@careconstruction.co.za

West Side Trading  012 940 9429
Residential & Commercial  082 660 4306
property development and project management.

DRAIN MAINTENANCE
SirDrain 011 454 3534 / 083 231 5809
Call us for professional cleaning and unblocking of 
drains, using a drain machine or rods.

ELECTRICIAN
Taylor Electrical  0861 102 174
Domestic, commercial, industrial,  083 380 9512
compliance certi� cates, energy saving.

FIRE PLACES
Tranquillity Fires Markus 074 532 3839
We do installations of wood burning � res (closed 
combustion stoves) and servicing (all makes). We also 
convert old built-in � re places to closed combustion 
stoves, we do installation on gas piping and gas 
appliances, we also do servicing on gas units (all makes). 
email: markus@transquillity� res.co.za

GATE AND GARAGE AUTOMATION
MCB Cabling  082 453 1900
Sales, installations & repairs, upgrades, electric 
fencing, intercom systems.

INSTALLATIONS
DSTV & Audio-Visual Installation Experts 082 890 5515
For homes and companies, we install DSTV, AV 
equipment, TVs, screens, projectors and surround sound.

INTERIOR DECOR AND DESIGN
JH Interiors cc Julie 082 4524246
Corporate and residential interiors 
Email: jhayward@telkomsa.net 

LOCKSMITH
Brad’s Lock and Key 082 854 9898
All locks opened/� tted/replaced  011 802 4114
Also doors � tted/motors repaired/security gates
custom-made. All work done by myself on-site
websites:  bradslock.co.za / bradsgates.co.za
email: bradslock@telkomsa.net

MAINTENANCE
Waterfall Maintenance Guy 082 569 3962 
Have you been neglecting your home maintenance 
during lockdown? We are fully operational for garden 
services to painting, paving, tiling, plumbing etc. Call 
Udesh for excellent prices, professional service and 
advice. e-mail: udesh@waterfallmg.co.za, or visit 
www.waterfallmg.co.za for more info.

PAINT & BUILDING SUPPLIES
Colour Creations  011 466 0065
Paint, hardware, plumbing and building suppliers in 
Kyalami.

PEST CONTROL
Mostert Pest Control  0861 111 472 / 084 579 6123
Domestic, commercial, industrial, guaranteed.

PLUMBERS
Sandton Plumbers 083 460 9870
Maintenance & Construction experts. Over 34 years’ 
experience. PIRB Registered & Solar Certi� ed Installer.

PROPERTY MAINTENANCE
Carl Allan Property Maintenance 082 740 2356
Based in Waterfall Estate we take care of all your 
maintenance. Steelwork, carpentry, painting and all 
related repair work.
Contact Carl Allan. Email: capm.renovate@gmail.com 

Paint Friendly CC  Chris 082 332 9225
Damp-proo� ng, waterproo� ng, painting
Domestic/Townhouse/Complexes
Established 2006. References available

REFUSE REMOVAL
Mr Rubbish cc  011 807 5200 / 082 571 6134
Garden refuse & junk removals, complexes & private 
wood chipper hire.

SECURITY
Secured Living & Flooring  012 771 5966  
sales@securedliving.co.za 060 377 1006
www.securedliving.co.za

SPAS, BATHS AND POOLS
Superior Spa & Bath 011 791 7899
Spa (Jacuzzi) and swimming pool renovations, repairs 
and maintenance. Once-o�  cleans and sand changes. 
Free quotes. Email: servicingjhb@superiorspa.co.za 
www.superiorspa.co.za

VEHICLE SERVICES
Nathan’s Vehicle Sevices 011 466 1017
25 years’ experience, trust and reliability. Servicing 
and repairs of all vehicles. Collection and delivery can 
be arranged. For peace of mind call Graeme.

Ambulance 10177
Ambulance/Fire/Metro Police 011 315 5911
Ambulance & Fire Midrand  011 847 4600
Carstenhof Clininc 011 655 5500
Crime Stop 086 001 0111
Fire  10177
Midrand Police Station  011 375 5911
Metro Police  011 375 5911
Midrand Trauma Support 076 979 9017
Netcare 911 Emergency
Medical Services Waterfall 010 209 8365 
Netcare Emergency/Ambulance  082 911
Netcare Sunninghill Hospital  011 806 1500
Netcare Waterfall City Hospital  011 304 6600
Police/Flying Squad  10111
Police Midrand 011 347 1600
PETS & ANIMAL RESCUE
Animals in Distress 011 466 0261
Midrand Veterinary Hospital  011 315 1575
SPCA 011 265 9935
SPCA Midrand Emergency 083 441 1564
Sunninghill Village Vet 011 803 1221
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s
arah ‘Mamma Bear’ 
Palin – remember her? 
-  the most naive 
vice-presidential 

candidate the desperate 
Americans have come up 
with since Donald Duck! She 
was governor of Alaska and 
I am celebrating, quietly at 
home, the 12th anniversary 
of the day she used the word 
‘refudiate’ in an official message. 
The non-word did not 
go viral but it gained some 
amusing currency at the time.

There! I’ve used three ‘cute’ 
expressions (Mamma bear, refudiate 
and viral) all of which appear in the 
annual ‘List of Banished Words’.
 
The list was started in 1975 by the 
Lake Superior State University in 
Michigan. The private university 
invited the public to suggest 
words and expressions that 
deserve to be “banned from the 
Queen’s English for mis-use, over-
use and general uselessness”.

The expression ‘the American People’ 
was among the first to be condemned 
(why not just say ‘Americans’?). 
‘Viral’ was also condemned. I 
don’t mind the modern meaning 
assigned to viral. In fact it’s gone 
viral is a neater way of saying it has 
become universally entrenched.

I’d like to add to these over-used 
words, ‘iconic’, ‘paradigm shift’ and 
that idle exclamation, ‘Awesome!’
One annual list included ‘wow 
factor’ and ‘a-ha moments’. An ‘a-
ha’ moment is when you suddenly 
understand something. It’s a phrase 
that did not take root in South 

bad WoRds – ReaLLY
By James Clarke

Africa. Hopefully, it sank before 
getting across the Atlantic.
 
There’s also ‘Facebooking’ 
and ‘Googling’.
BFF is on the list. As Kate Rabe of 
Fort Collins, Ohio said, “These chicks 
call each other BFF (Best Friends 
Forever) and it lasts about 10 minutes. 
Now there’s BFFA (Best Friends For 
Awhile), which makes more sense.” 

There’s also ‘man up’ – “why don’t 
you man up to the situation?” 
This can be said to a woman or 
to a man. A contributor to the list 
commented, “It’s another case of 
‘verbing’ a noun and ending with a 
preposition that goes nowhere.”

‘Shovel-ready’ (meaning: it’s about 
time it was buried) was nominated last 
year. I rather like it. ‘User friendly’ was 
beginning to irritate as early as 1984 
but is here to stay - and fair enough.

I decided to look back over the last 
few years at other words that caused 
public ire. One of the ‘most hated’ 

phrases in the 1970s was ‘At 
this point in time’. I sense it 

might be dying at this point 
in time.  And the irritating 
use of the word ‘impact’ 
crept in. It replaced, for 
no good reason, the word 
‘affect’. (“The inflation 
rate has impacted upon 

job availability”.)

Twenty five years ago the 
expression ‘for sure’ appeared 
on the banned list. And 

‘wellness’ (silly word) instead of 
health. The phrase ‘There you go!’ 
was raising hackles 20 years back. 

In 2001 the word ‘diva’ irritated 
many. The word had until then been 
used to describe operatic stars. But 
newspaper sub-editors suddenly 
discovered the word was marvellously 
short and good for use in headlines 
and it is now used to describe just 
about any female pop singer.

The word ‘fax’ (short for ‘facsimile’) was 
high up on people’s hate list in the 
1980s but has now pretty much died 
- along with the facsimile machine.

Meanwhile I have received a 
reader’s letter from ‘Alison M’:
Esteemed Sir,
As I was conditioning my hair in 
the shower I read my shampoo 
bottle label. I was shocked! 
The shampoo, which runs down my 
entire body, says “for extra volume 
and body”!  I suddenly realised why 
I have become “full-figured”! And 
here I was blaming chocolate.
Tomorrow I am showering with 
dishwashing liquid. The label 
reads: “dissolves fat that is 
otherwise difficult to remove”.

$#0!3l-r34D
¥
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MAINTENANCE – LANDSCAPING – RENOVATIONS 
IRRIGATION – POOL REBUILDS & RESURFACING 

MARK: 082 789 7916 
Email: mark@crewcut.co.za

PETER: 082 450 1111 
Email: peter@crewcut.co.za

OFFICE: 082 877 7805

• Gate & Garage Automati on • Intercoms 
• Garage Doors • Electric Fencing • C.O.C 

• Alarms • CCTV • Beams

Fred: 011 791 4717 or 082 333 2652

Intercoms 
C.O.C 

Fred: 011 791 4717 or 082 333 2652

Security is everyone’s concern 
. . . but it’s our business

K&R Security Systems

Assuring you of our BEST SERVICE all the TIME!

Contact Waterfall Pools for all your swimming pool needs.
Shop 4, Kyalami On Main Shopping Center, Corner of Woodmead and Dytchley Road.

082 078 3401
Email: info@waterfallpools.co.za | Facebook: Waterfall Pools

STS CONSTRUCTION SERVICES

Sefie van Schalkwyk

079 256 0913

Professional 

Residential & 

Commercial 

Improvement 

and Repair Services

Electrical

Plumbing

Roof Sealing

Mechanical

BIANCA LOOCK
REGISTERED BIOKINETICIST
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Biokineticist Business Cards - Bianca.pdf   3   2020/05/13   16:41:53

082 379 9803

Sunninghill & Surrounding

biancaloockbio@gmail.com

@biancaloockbio

ON-SITE CLEANING  
OF CURTAINS, BLINDS, 

UPHOLSTERY  
AND CARPETS

Our experienced cleaning team will 
provide you with superior service, 

ensure that your experience is easy 
and hasslefree, and leave you with a 
clean and allergy-free environment.

For a free consultation and quotation contact:
Julie 0824524246

info@queenofclean.co.za



Contact your Waterfall area specialists for a FREE property 
valuation.

CORLIA REUTER
082 859 9853
corliar@jawitz.co.za

SUE DE KLERK
083 676 6012
sued@jawitz.co.za

Jawitz Properties Midrand 011 466 0966 | www.jawitz.co.za

DO YOU 
KNOW 
WHAT YOUR 
HOME IS 
REALLY 
WORTH?


